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All-Newspaper  1927  Advertising  Campaign 
Announced  By  Westinghouse 

Magazine  Expenditure  Curtailed  to  Gain  Flexibility  and  Adaptability  of  Dailies — Campaign  Starting 
April  1  Will  Run  Into  Several  Millions — 4 1  4  Papers  in  3 1  3  Cities  on  Schedules  for  First  Month 


ON’E  of  the  most  significant  advertis-  By  PHILIP  SCHUYLER 

ing  trends  of  the  year  will  become 

public  property  March  7  when  the  West-  appear  as  often  as  three  times  a  week  could  vary  our  plans  to  conform  to  vari- 
inghouse  Electric  &  Manufacturing  Com-  Only  one  month  of  the  drive,  April,  ous  factors  such  as  weather  conditions 
pany  will  announce  from  its  headquarters  has  been  mapped  out  in  detail,  it  was  and  peculiarities  in  the  economic  situation 
.iffice  in  Pittsburgh,  Pa.,  its  new  “all-  explained  to  Editor  &  Publisher.  It  is  with  respect  to  any  particular  district  of 
newspaper  advertising  plan,”  scheduled  to  the  plan  of  those  in  charge  to  place  the  the  country. 

go  into  effect  April  1.  campaign  in  monthly  sections.  “Certain  cities  present  a  greater  in- 

Details  of  the  plan  were  given  to  Edi-  The  company  expects  that  the  sum  dustrial  market  opportunity  tlian  others. 
TOR  &  Publisher  this  week  by  J.  C.  which  they  intend  to  invest  nationally  Others  are  outstanding  in  the  character 

_  in  newspaper  space,  will  also  influence  and  extent  of  their  new  building  opera- 

local  dealers  and  jobbers  to  buy  consider-  tions.  In  still  others  a  greater  market 


able  tie-in  advertising. 

“You  can  safely  say  that  the  expendi 


is  offered  for  certain  products  in  our 
merchandising  lines  than  others.  The 


ture  will  run  into  several  millions  of  flexibility  of  newspaper  space  will  permit 


dollars,”  Gerald  MaeSweeney,  an  execu¬ 
tive  of  the  company,  told  Editor  &  Pub¬ 
lisher. 


us  to  cover  all  such  points  with  adver¬ 
tising  of  a  specific  character. 

“Heretofore  the  company  has  expended 


Explaining  the  fundamental  change  in  its  newspaper  appropriation  primarily  to 
his  company’s  advertising  policy.  Mr.  Me-  advertise  electric  products  used  in  the 


Quiston  will  be  quoted  as  saying: 


home.  The  new  plans,  however,  in  addi- 


“The  decision  is  a  pioneering  step  in  tion  to  appliance  advertising  include  ad- 
the  use  of  newspaper  space  by  an  elec-  vertising  of  street  lighting  equipment,  in- 
trical  apparatus  manufacturer  of  the  im-  dustrial  motors,  transportation  apparatus 
portance  of  the  Westinghouse  Company  for  street  railways,  and  railroads,  in- 
since  its  products  range  from  domestic  dustrial  and  commercial  motors,  radio 
electrical  appliances  to  giant  electric  lo-  apparatus,  farm  lighting  equipment,  elec- 
comotives  and  huge  generating  station  trie  meters  and  other  measuring  devices, 
units.  inid  institutional  advertising  concerned 

“Newspapers  seem  to  offer  the  only  me-  with  public  relations  of  utilities,  generat- 
dium  by  which  we  can  both  ‘nationalize’  ing  stations,  factories  and  personnel, 
and  ‘localize’  our  various  sales  campaigns,  “The  Westinghouse  Company  began  ad- 


J.  C.  MeQuiston 


units.  inio  insniutionai  aavertismg  concerned 

“Newspapers  seem  to  offer  the  only  me-  with  public  relations  of  utilities,  generat- 
dium  by  which  we  can  both  ‘nationalize’  ing  stations,  factories  and  personnel, 
and  ‘localize’  our  various  sales  campaipis,  “The  Westinghouse  Company  began  ad- 
thus  permitting  us  to  conduct  a  nation-  vertising  to  tbe  general  public  in  1886 
wide  campaign  on  products  and  at  the  and  is  one  of  the  pioneer  manufacturers 
same  time  vary  our  program  to  fit  the  to  adopt  and  maintain  advertising  of  this 
needs  of  specific  districts.  nature." 

“For  many  years  we  have  been  users  The  .Advertiser  will  describe  the  new 
of  a  considerable  amount  of  newspaper  policy  as  follows : 

space  for  certain  of  our  merchandising  For  about  ten  years  now  the  advertis- 
lines,  and  the  results  so  obtained  have  ing  policy  of  the  company  has  been  to  use 
prompted  us  to  expand  this  advertising  the  popular  and  general  magazines  such 
to  cover  all  of  the  many  lines  in  which  as  Saturday  Evening  Post,  Literary  Di- 
the  company  is  interested.  gest.  Ladies’  Home  Journal ,  Natiotv’s 

“C)ur  decision  to  concentrate  on  news-  flusiness,  Forbes,  etc.  to  create  a  sound 
paper  space  came  after  a  careful  study  of  background  _  of  W  estinghouse  prestige 


to  cover  all  of  the  many  lines  in  which  as  Saturday  Evening  Post,  Literary  Di- 
McQuiston.  manager  of  publicity,  with  the  company  is  interested.  gest.  Ladies’  Home  Journal.  Natiotv’s 

the  understanding  that  readers  of  this  “Our  decision  to  concentrate  on  news-  Pusmess,  Forbes,  etc.  to  create  a  sound 
paper  be  asked  to  refrain  from  reproduc-  paper  space  came  after  a  careful  study  of  background  of  Westinghouse  prestige 

ing  them  until  the  general  release-date  set  ^11  factors  entering  into  the  marketing,  and  reputation.  This  has  been  aug- 

for  next  Momlay.  selling  and  advertising  situation.  One  inented  by  a  limited  amount  of  news- 

These  details  are  to  be  published  in  the  important  item  was  flexibility  whereby  we  paper  advertising,  in  co-operation  with 

IV estinghouse  Advertiser,  a  new  dealer  . - - - — j 


organ,  which  the  company  will  start  pub¬ 
lishing  April  1. 

The  lead  story  in  the  first  number  of 
the  Advertiser  will  tell  of  a  wholesale 
switch  of  the  Westinghouse  advertising 
appropriation  from  the  general  magazines 
to  newspapers.  The  amount  of  the  ap¬ 
propriation  is  being  kept  in  strict  confi¬ 
dence,  but  its  size  may  be  guessed  at 
from  the  following  available  details : 

The  _  newspaper  advertising  will  be 
placed  in  a  total  of  414  newsjiapers  in  313 
different  cities.  The  total  new’spaper  cir¬ 
culation  is  listeil  as  19,375,000  average 
wt  paid  daily. 

The  campaign  will  start  in  April  with 
several  full  page  advertisements  in  59 
key  cities.  These  full  pages  are  described 
as  representing  the  “back  log  of  the  cam¬ 
paign,  the  heavy  smash  effort,  which, 
coming  at  intervals  throughout  the  year, 
brings  added  weight  and  importance  to 
the  large  number  of  other  individual  ad- 
wtisements  featuring  specific  products.” 

_  The  average  copy  will  occupy  the  en¬ 
tire  depth  of  either  one  or  two  news¬ 
paper  columns  and  in  some  cities  will 


THE  WESTINGHOUSE  PLAN  IN  BRIEF 

TN  epitome,  the  all-newspaper  plan  of  the  Westinghouse  Electric  and  Manu- 
facturing  Company,  and  its  chief  advantages,  are  told  as  follows  by  T.  J. 
Pace,  director  of  sales: 

“Instead  of  spreading  a  rather  thin  blanket  of  advertising  over  the  entire 
country,  as  we  have  been  doing  in  the  popular  magazines,  supplemented  by 
relatively  little  newspaper  advertising,  the  new  plan  provides  for  the  aban¬ 
doning,  except  for  certain  collegiate  publications,  of  advertising  in  popular 
maeazines.  and  the  use  instead  of  a  number  of  the  more  prominent  news¬ 
papers. 

“For  advertising  purposes,  whether  of  an  institutional  or  a  product 
character,  the  newspapers  possess  certain  inherent  advantages. 

“FLEXIBILITY — as  regards  spare  requirements,  repetition,  variable  and 
seasonal  demand. 

“EXPEDIENCY — as  regards  the  day  by  day  events  of  local  or  national 
interest,  and 

“ADAPT .ABILITY — with  respect  to  promptness  combined  with  effec¬ 
tiveness. 

“When  properly  used,  these  features  should  themselves  loudly  proclaim 
the  advantages  of  the  new  plan  and  give  our  field  forces  a  background  of 
advertising  support  that  has  never  been  equaled  in  the  electrical  industry. 


our  dealers,  on  fans,  irons,  ranges  and 
appliances.  Of  course,  trade  magazines 
such  as  Electrical  World,  Power,  Coed 
Age,  etc.  have  been  used  consistently  for 
the  specific  advertising  of  our  more  tech¬ 
nical  products.  This  policy  has  had  a 
great  deal  of  merit  and  has  resulted  in 
building  a  splendid  reputation. 

For  the  coming  year  it  has  been  de¬ 
cided  to  capitalize  very  definitely  the 
prestige  built  up  through  this  past  adver¬ 
tising  by  devoting  practically  all  the 
money  heretofore  used  in  the  popular 
and  general  magazines  to  specific  ap¬ 
paratus  advertising  in  nctvspapers  ex¬ 
clusively. 

Our  advertising  is  now  brought  very 
definitely  into  every  District  Office. 
Newspapers  in  every  important  or 
strategic  city  will  now  be  used  to  help 
sell  our  product  directly  to  customers. 
Heretofore  the  salesman  did  not  fit  inti¬ 
mately  into  the  general  advertising  pic¬ 
ture— he  merely  profited  by  the  reputation 
obtained  by  this  advertising.  Now  he  be¬ 
comes  ix-rbaps  the  most  inqiortant  factor 
in  the  whole  scheme. 

.\n  extensive  newspajier  advertising 
;ampaign,  on  particular  apparatus,  brought 
directly  to  prospects,  in  that  medium 
which  they  all  read,  their  daily  news¬ 
papers.  supported  by  full-page  general 
company  advertisements,  two,  three  or 
four  times  per  year  in  these  same  news¬ 
papers — that  in  short  is  the  1927-28  plan 
for  Westinghouse  iKipular  and  general  ad 
vertising.  “.A  local  campaign,  fitted  to 
each  district  office’s  peculiar  problems, 
yet  knit  together  between  districts  so  that 
it  also  becomes  national  in  character"  de¬ 
scribes  the  scojie  of  this  plan. 

.All  district  office  representatives  “in" 
on  the  plan  to  date  have  waxed  enthu¬ 
siastic  about  it.  They  have  pronounced 
it  the  biggest  “more  sales  through  ad¬ 
vertising"  scheme  in  the  history  of  the 
electrical  industry. 

Not  only  through  newspapers,  trade 
and  technical  papers,  or  direct  mail — but 
through  the  whole  three,  co-ordinated  and 
working  together  in  one  grand  campaign, 
will  customers  be  told  the  Westinghouse 
story,  week  by  week. 

In  the  first  place,  striking  newspaper 
ads,  stratagetically  timed  and  placed,  will 
bring  Westinghouse  and  W’estinghouse 
products  to  the  attention  of  customers  in 
400  important  buying  centers  in  the  coun¬ 
try. 

In  the  second  place,  the  Electrical 
World,  Industrial  Engineer,  Coal  Age, 
and  107  other  trade,  technical,  or  semi- 
technical  publications  will  sell  specific 
Westinghouse  apparatus  to  executives, 
purchasing  agents,  engineers,  radio  fans, 
and  similar  potential  buyers  in  every 
nook  and  corner  of  the  land. 

In  the  third  place,  the  United  States 
mail  will  deliver  hundreds  of  thou.sands 
of  personal  messages  to  key  men  in  the 
central  station  industry,  the  transporta¬ 
tion  field,  the  steel  industry — altogether 
to  thirty  different  classes  of  customers. 
Westinghouse  dealers  and  jobbers  will 
mail  thousands  of  broadsides  on  resale 
apparatus. 


Editor  &  Publisher  for  March  5 ,  1927 


HOUSE  VOTES  TO  IMPEACH  JUDGE  DEARTH 


Indiana  Legislators  Take  Speedy  Action  Against  Editor  Dale’s  Foe  Following  Arrests  of  Newsboys- 

Dale  Arrested  in  Ohio  and  Held  for  Extradition 


By  RICHARD  P.  OVERMYER 

(By  telegraph  to  Editor  &  Publisher) 
and  Van  L.  Ogle,  publisher  of  the  I'incciincs  Commercial, 


manded  of  Judge  Clarence  Dearth’s  court 
at  Muncie.  The  final  break  came  when 
Judge  Dearth  arrested  thirty-eight  news¬ 
boys  and  practically  confiscated  George 
Dale’s  papers.  The  people  of  Munice 
arose  in  their  wrath  and  petitioned  the 
legislature  to  impeach  Judge  Dearth. 


TN'DIAN.\P0LIS,  Ind.,  March  2 — The 
*  Indiana  House  of  Representatives 
today  passed  a  resolution  to  impeach 
Judge  Clarence  \V.  Dearth  of  the  Dela-  ^ 

iare  circuit  court  by  a  vote  of  93  to  1  ''  *lbur  Ry  ,  ,  ■  „  • 

for  alleged  misuse  of  his  judicial  author-  attorneys  representing  Dearth  said  they  issued  the  tollowing  statement: 

w  in  connection  with  the  feud  that  has  have  a  statement  in  behalt  of  their  ‘-Por  months  the  Press  Probe  Com-  _ -  __  - 

existed  between  Judge  Dearth  and  George  ^'‘ent  later  on.  In  the  meantime,  they  mittee  has  battled  tor  truth  and  clean  The  hearing  was  held  by  Judiciary  A 
R  Dale  editor  of  the  3/ioiifc  Poj/-Pc»m)-  *hey  expect  to  have  a  conference  government.  Last  June  Chairman  .Adams  committee,  the  court  which  recommended 

.  ’  with  Judge  Dearth.  of  the  Probe  Commitee  exposed  the  Dale  impeachment,  and  when  put  to  a  vote. 

^  The  action  came  after  a  number  of  It  became  known  this  evening  that  case  at  Muncie,  in  which  Mr.  Dale  was  the  House  voted  93  to  1. 

conferences  during  the  day  by  the  Judici-  Judge  Dearth  appeared  before  a  meeting  pt-rsecuted  because  he  dared  to  expose  a  “This  action  is  the  first  real  forceful, 

arv  A  committee,  which  has  had  under  ot  representative  members  of  the  Muncie  corrupt  judiciary.  Mr.  Adams  in  the  manly  movement  for  the  people  that  has 

cMisideration  since  last  Friday  the  peti-  Association  this  afternoon.  Details  Probe  Committee's  demand  for  clean  been  made.  There  are  many  other  seri- 

tion  of  Muncie  citizens,  presented  by  the  meeting,  however,  were  not  forth-  government,  exposed  the  invariable  in-  ous  offenses  in  Indiana  government  just 
Representative  John  W.  Scott  of  Gary,  coming.  The  meeting  was  understood  to  fluence  that  seemed  to  try  to  dominate  as  bad  as  this.” 

that  the  jurist  be  impeached.  h't'e  been  called  for  the  purpose  of  in-  x.me  of  the  judiciary  in  Indiana.  Suit  for  $1,000  damages  was  filed  Sat- 

An  open  hearing  on  the  extr.adition  of  MUiring  into  certain  testimony  that  was  “The  Press  Probe  Committee  created  ardav  against  Ira  Pittenger,  a  Munice 
Dale  arrested  at  Ft.  Recovery,  O.,  Tues-  offered  at  the  hearing  conducted  by  the  a  furore  last  fall  when  Stephensons  patrolman  and  cousin  of  Representative 

day  on  a  charge  of  criminal  libel  on  a  Judiciary  A  committee  of  the  House  last  letters  were  printed  and  a  constant  de-  Lemuel  A.  Pittenger,  Republican  floor 

warrant  from  the  Delaware  circuit  court,  Monday  night.  mand  since  on  official  life  has  been  made  leader  of  the  Indiana  House,  by  John 

will  be  asked  of  governor  Vic  Donahev  -Although  the  general  public  would  not  to  clarify  the  atmosphere  in  Hamilton,  Ranes  Schweitzer,  15  vears  old,  a  news- 

of  Ohio,  Thomas  V.  Miller,  Dale’s  attor-  be  surprised  on  receipt  of  any  news  con-  Delaware,  \  anderburg.  .Marion  counties,  boy,  who  alleges  that  the  policeman 

ney  has  said.  Requisition  papers  for  cerning  the  Dearth  case  which  was  m-  and  the  legislature,  when  it  assembled,  slapped  him  after  taking  him  into  cus- 

Dal’e’s  return  were  to  be  asked  of  Gover-  spired  by  the  controversy  between  was  .strongly  urged  to  order  a  sweeping  torv  when  Judge  Dearth  ordered  all  per¬ 
nor  Ed.  Jackson  of  Indiana  by  Sheriff  judge  and  George  R.  Dale,  word  investigation  from  beginning  to  end.  sons  selling  Dale’s  newspaper  brought 

Harrv  Me  \ulcy  of  Delaware  county,  that  the  legislature  had  voted  against  the  This  bixly  was  cold  and  unresponsive  and  into  court. 

and  these  jrapers  will  be  taken  to  Colum-  jurist  almost  unanimously  was  the  occa-  mute,  and  would  not  heed  the  demand  Hoth  of  Judge  Dearth’s  attorneys  were 
bus,  0.,  for  Gov.  Donahey’s  approval.  of  great  surprise.  _  to  cornmandeer  the  evidence  that  has  outspoken  in  their  denunciations  of  the 

Dale  was  released  today  after  giving  Indiana  I’ress  Probe  (.  c 


ommittee  accumulated  before  the  grand  jury  of  alleged  characters  of  persons  who  signed 


CARTOONISTS  HONOR  BENJAMIN  FRANKLIN 
IN  WREATH  LAYING  CEREMONY 


bond  last  night  of  $1,000.  He  returned  tfirough  Chairman  Thomas  H.  .\dam.s,  .Marion  county.  .An  investigation  was  de- 
to  Ft.  Recovery,  nine  miles  from  the 
Indiana  Line,  where  he  has  established 
offices  and  directs  publication  of  his  paper 
at  Muncie. 

Immediately  on  adoption  of  the  report 
a  board  of  six  managers  was  named  by 
the  House  to  prepare  the  articles  of 
impeachment  to  be  filed  with  the  state 
Senate,  Thursday. 

In  presenting  the  resolution  for  im¬ 
peachment,  Representative  J.  Glenn 
Harris,  Chairman  of  Judiciary  A  com¬ 
mittee,  reversed  his  previous  decision  that 
the  House  had  no  authority  to  impeach 
a  judge  or  a  prosecutor.  Harris  had 
asked  Arthur  L.  Gilliom,  attorney  gen¬ 
eral,  for  an  opinion  on  the  subject.  The 
attorney  general  held  that  the  constitu¬ 
tion  did  not  ^ve  the  House  such  author¬ 
ity  as  it  specifically  provides  for  removal 
of  judges  only  by  the  supreme  court. 

Charges  against  Judge  Dearth  grew 
out  of  his  action  in  causing  the  arrest, 

Feb.  19,  of  boys  selling  Dale’s  newspaper 
and  having  them  brought  into  circuit 
court  and  their  papers  confiscated.  The 
judge  declared  the  newspaper  contained 
an  article  of  a  libelous  nature  about  him 
and  John  Hampton,  mayor  of  Muncie. 

Previous  to  that  day  Judge  Dearth  had 
cited  Dale  for  contempt  and  had  filed 
charges  of  criminal  libel.  Dale  was  in 
Washington,  D.  C.,  at  the  time  of  the 
filing  of  libel  charges  by  Judge  Dearth. 

Despite  the  attorney  general’s  opinion, 
that  the  House  had  no  authority  to  bring 
articles  of  impeachment  against  a  circuit 
court  judge  under  the  present  constitu- 
the  committee  after  a  series  of  meet¬ 
ings,  brought  out  a  unanimous  report 
for  passage  of  a  resolution  impeaching 
Judge  Dearth.  The  committee’s  action 
was  taken  under  the  Acts  of  1897  regard¬ 
ing  impeachment,  this  act  has  never  been 
used  for  impeachment  proceedings  and, 
consequently,  has  never  been  passed  upon 
by  the  state  supreme  court. 

Under  the  resolution  six  legislators. 

Representatives  Harris,  William  H. 

Harrison  of  Indianapolis,  Lawrence  E. 

Carlson  of  Huntington,  Republicans,  and 
Deljffi  L.  McKesson  of  Plymouth,  David 
H.  Byers  of  Vincennes  and  Milton  J. 

Sallwasser  of  Laporte,  Democrats,  were 
elected  as  managers  for  the  prosecution 
of  the  impeachment  charges.  .All  are 
laywers.  Representative  Sallwasser  is 
the  only  one  of  the  six  not  a  member 
of  Judiciary  A  committee. 

Judge  Dearth  will  continue  to  preside 
over  the  Delaware  circuit  court  until 
notice  of  his  impeachment  is  served. 

.  “I  will  resume  court  tomorrow  morn- 
jjjg,”  Judge  Dearth  said  this  evening. 

Further  than  that  I  will  say  nothing  at 
this  time.” 


Cartoonists  of  America,  newly  formed  organization,  paid  tribute  to  Benja¬ 
min  Franklin,  Wednesday,  when  representatives  of  the  group  laid  a  wreath  at 
the  foot  of  his  statue  on  I’ark  Row,  New  York.  The  event  preceded  the  dinner 
to  be  held  March  18  at  the  Hotel  .Astor,  honoring  three  deans  of  their  craft, 
Charles  Dana  Gibson.  W.  A.  Rogers,  and  Frederick  Burr  Opper.  Photo  shows 
group  at  foot  of  Franklin’s  statue  after  wreath  laying.  Left  to  right,  they  are: 
Eugene  Bisbee.  Harry  Hershfleld.  Milt  Cross,  Edwin  Marcus,  Quinn  Hall, 
Tom  Powers,  Herbert  Johnson,  who  laid  wreath;  Nell  Brinkley,  Fay  King, 
Maurice  Ketten,  Rube  Goldberg,  Windsor  McCay,  Robert  McCay  and  John  C. 

Oswald,  of  the  Benjamin  F’ranklin  Society,  who  spoke. 


the  petitions  that  demand  the  impeach¬ 
ment  of  Judge  Dearth. 

Dale’s  paper,  last  Saturday  was  filled 
with  letters,  the  signers  including  mem¬ 
bers  of  the  Muncie  Ministerial  Associa¬ 
tion.  They  pleaded  for  more  civic 
boosters  and  fewer  agitators,  after  point¬ 
ing  out  how  the  city’s  good  name  his 
suffered  principally  through  misinforma¬ 
tion.  Dale’s  leading  editorial  pleaded  his 
cause,  after  attacking  Judge  Dearth  and 
the  Muncie  police  department  for  suppres¬ 
sing  his  newspaper,  and  it  ends  with  a 
plea  to  “those  merchants  who  have  not 
advertised  in  this  paper.”  Other  edito¬ 
rials  were  reprints  of  editorial  opinions 
expressed  by  state  papers. 

Citizens  of  Muncie.  aroused  at  Dearth’s 
act  in  detaining  the  newsboys,  have 
arranged  bonds  in  unlimited  amounts  for 
Dale  on  his  return. 

The  change  in  sentiment  is  recorded  in 
the  fact  that  whereas  in  the  past  Dale 
has  been  left  to  his  own  devices  and  has 
received  no  support  of  money  from  local 
citizens  in  his  various  fights,  voluntary 
offers  in  unlimited  amounts  have  now 
been  made. 

That  fact  is  interpreted  as  evidence 
that  Muncie  has  entered  into  a  fight  for 
free  speech  and  intends  to  test  the  power 
of  a  judge  to  suppress  any  newspaper  by 
forcible  use  of  power  and  edicts  to  police¬ 
men. 

The  parents  of  the  thirty-eight  news¬ 
boys  whose  papers  were  confiscated  and 
who  were  listed  with  the  sheriff  with 
all  the  semblance  of  being  held  as  crim¬ 
inals,  although  no  formal  charge  of  any 
sort  was  made  against  them,  are  planning 
to  enter  the  matter. 

Selection  of  jury  panels  from  the  tele¬ 
phone  directory  instead  of  the  legally 
prescribed  jury  bo.x  and  having  as  high 
as  twelve  women  with  many  of  them 
members  of  the  Women’s  Christian  Tem¬ 
perance  Union  on  the  jury  to  try  liquor 
cases  were  some  of  the  practices  in  the 
court  of  Judge  Dearth  cited  Monday 
night  by  public  officials  and  attorneys  of 
Muncie  te.stifying  before  the  House 
Judiciary  .A  committee  on  the  petition 
for  impeachment. 

In  addition  it  was  charged  that  Jake 
Cavanaugh,  one  of  the  jury  commis¬ 
sioners.  was  not  a  property  holder  at 
the  time  of  his  appointment  but  soon 
after  was  deeded  a  cheap  piece  of  prop¬ 
erty  by  Judge  Dearth.  Another  instance 
cited  was  that  on  one  occasion  the  judge 
called  the  sheriff  to  the  bench  and  told 
him  to  summon  two  men  he  named  for 
jury  sersdee.  That  only  friends  of  the 
judge  or  persons  favorable  to  the  reign¬ 
ing  faction  of  Republicans  in  Delaware 
county  were  called  for  jury  service  was 
another  charge. 
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MARC  ROSE  NEW  EXECUTIVE  MANAGER 
OF  INTERNATIONAL  NEWS  SERVICE 


1.  N.  S.  Executive  Personnel  Remains  Unchanged  but  Duties 
Are  Redistributed — Rose  Former  Managing  Editor 
N.  Y.  Evening  Sun  and  Buffalo  News 


ly/fARC  A.  ROSE,  former  managing 
editor  of  the  Buffalo  Evening  Xervs 
who  resigned  last  week,  has  been  named 
executive  manager  of  International  News 
Service,  M.  Koenigsberg,  president  and 
general  manager  of  the  service  announced 
this  week. 

Except  for  the  addition  of  Mr.  Rose 
the  executive  personnel  of  the  New  York 
office  remains  unchanged  with  a  redis¬ 
tribution  of  duties.  The  executives  are: 


Marc  A.  Rose 

M.  Koenigsberg,  president  and  general 
manager ;  Marc  A.  Rose,  executive  man¬ 
ager  ;  George  G.  Shor,  business  manager ; 
Barry  Paris,  news  manager ;  \V.  B. 
Goode,  traffic  manager. 

The  appointment  of  Mr.  Rose  and  the 
specializing  of  executive  work  was  neces¬ 
sitated  by  the  increasing  expansion  of 
International  News,  Mr.  Koenigsberg 
stated. 

“Less  than  six  months  ago  we  created 
three  new  executive  positions  as  an  aid 
to  the  general  management,”  he  said. 
“We  divided  the  domestic  service  into 
three  major  zones,  each  zone  under  the 
direction  of  a  regional  director. 

“The  regional  directors  and  their  fields 
are :  Capt.  Frank  E.  Mason,  director  of 
the  Eastern  Division,  New  York;  Hector 
H.  Elwell,  director.  Central  Division, 
Chicago;  and  William  Parker,  director, 
Western  Division,  Los  Angeles. 

“Mr.  .Rose  is  one  of  the  best-known 
newspaper  executives  in  the  country.  His 
thorough  editorial  and  executive  ability 
was  developed  during  the  regime  of  the 
late  E.  P.  Mitchell,  the  New  York  Sun's 
famous  editor.  Mr.  Rose  filled  in  suc¬ 
cession  a  number  of  executive  positions 
and  also  wrote  editorials  for  Mr.  Mit¬ 
chell’s  famous  page.  Eventually  he  was 
appointed  managing  editor  of  the  Eve- 
wng  Sun,  a  post  he  filled  for  about  a 
year,  after  the  resignation  of  George 
Smith.  He  became  managing  editor  for 
the  Buffalo  Evening  News,  E.  H.  Butler, 
publisher,  in  June,  1920. 

“Mr.  Rose  has  the  news  sense  to  a 
degree  which  invariably  excites  the  ad¬ 
miration  of  every  man  who  works  with 
him.  In  the  phrase  of  our  craft,  he  can 
‘see  tomorrow’s  paper’  with  a  clarity 
which  unceasinglv  claims  the  admiration 
of  his  fellow  craftsmen.  He  has  a  special 
flair  for  seeing  and  getting  all  angles  of 
the  story. 

“I  am  confident  that  in  the  appoint¬ 
ment  of  Mr.  Rose  as  executive  manager 
of  the  news  service,  our  clients  will  have 
as  their  representative  in  the  news  marts 
of  the  world  a  man  tried  and  proven  in 
the  ethics  and  practice  of  his  profession.” 


Marc  Rose  got  his  first  newspaper 
job  at  the  age  of  twelve.  The  job  was  to 
deliver  the  Chicago  Daily  News  to  the 
homes  of  about  100  residents  of  Wauke¬ 
gan,  111.  He  was  born  in  that  town, 
April  3,  1888. 

-\t  the  age  of  13,  he  was  writing  high 
school  notes  for  the  local  daily  and  spend¬ 
ing  all  his  spare  time  around  its  office. 
He  corresponded  for  Chicago  papers  and 
his  chance  came,  when,  at  the  age  of 
fifteen,  the  Chicago  Tribune  carried  a 
page  one  full  column  report  of  his  story 
on  a  sensational  sermon  of  Uowie,  the 
bewhiskered  old  prophet  of  Zion. 

After  two  years  on  the  home  town 
papers  and  two  years  on  the  Joliet  (111.) 
Herald  where  for  a  time  he  was  city 
editor,  Mr.  Rose  became  financial  editor 
of  the  Atlanta  Georgian  by  way  of  the 
Memphis  News-Scimitar  and  the  New 
Orleans  Times-Democrat. 

In  January,  1915,  Mr.  Rose  became 
make-up  man  on  the  Sunday  staff  of  the 
New  York  Press.  When  Mr.  Munsey 
merged  the  New  York  Sun  and  the  Press 
and  later  the  Sun  and  the  Herald,  Rose 
went  to  the  Sun  and  worked  through 
various  desk  jobs  to  night  city  editor  and 
“swing  man.” 

He  acted  as  managing  editor  for  about 
a  year  after  the  resignation  of  George 
Smith,  and  he  resigned  to  go  to  Buffalo. 

“I  break  the  relation  with  the  Buffalo 
News  with  sincere  regret,  and  only  be¬ 
cause  a  wider  opportunity  offers,”  Mr. 
Rose  stated. 

Mr.  Rose  has  been  an  occasional  writer 
of  fiction  and  of  magazine  articles.  He 
has  been  an  instructor  in  the  University 
of  Buffalo  for  the  past  four  years.  He  is 
a  member  of  the  Buffalo  Club  and  many 
other  clubs  and  civic  organizations. 

He  has  been  active  in  the  American 
Society  of  Newspaper  Editors  since  its 
organization,  and  for  the  past  year  has 
been  chairman  of  the  membership  com¬ 
mittee. 


ASSOCIATES  HONOR  ROSE 

A.  H.  Kirchhofer  succeeded  Marc  A. 
Rose  as  managing  editor  of  the  Buffalo 
Evening  News  at  the  beginning  of  this 
week.  Members  of  the  News  staff  gave 
a  farewell  dinner  to  Mr.  Rose  in  the 
Elks  club  of  Buffalo,  with  100  in  attend¬ 
ance.  Mr.  Rose  was  given  a  traveling 
bag.  Later  E.  H.  Butler  entertained  de¬ 
partment  heads  of  the  News  at  a  similar 
event  in  his  home. 


EUGENE  (ORE.)  GUARD  SOLD 


Kelty*  Sell  Evening  Daily  to  Alton  F. 
Baker — Price  Not  Disclosed 

(By  tetegraph  to  Editor  &  Publisher) 

Eugene,  Ore.,  March  3. — Alton  F. 
Baker,  of  Cleveland,  son  of  Elbert  H. 
Baker,  publisher  of  the  Cleveland  Plain 
Dealer,  has  bought  the  Eugene  (Ore.) 
Guard,  an  evening  paper,  from  Paul  R. 
Kelty  and  his  son,  Eugene  Kelty.  The 
Kelty  bought  the  Guard  in  July,  1924. 

The  new  owner  of  the  Guard,  who  is 
a  brother  of  Frank  S.  Baker,  publisher 
of  the  Tacoma  (Wash.)  News  Tribune, 
has  taken  possession  of  the  property. 
Paul  R.  Kelty  has  been  invited  to  re¬ 
main  permanently  as  its  editor,  but  has 
not  announced  his  plans  further  than  that 
he  and  his  son  will  remain  with  the  paper 
temporarily.  Price  was  not  disclosed. 


HOLDS  “SCHOOL”  FOR  STAFF 

The  Fort  Dodge  (la.)  Messenger,  with 
the  co-operation  of  the  Webster  county 
farm  bureau  recently  held  a  one-day 
“school”  for  its  rural  correspondents. 
More  than  40  attended.  Prof.  H.  J.  Met¬ 
calf,  who  conducts  a  news  writing  course 
for  the  extension  department  of  Iowa 
State  College,  was  the  chief  speaker. 


EDITOR  &  PUBUSHER 
CALENDAR 

March  10-11 — Texas  Women’s 

Press  Assn.,  annual  meeting,  Dal¬ 
las.  Tex. 

March  11-12 — Interscholaslic  Press 
.4$sn.,  third  annual  meeting,  Co¬ 
lumbia  University,  New  York. 

March  11-12 — Ozark  Press  Assn., 
meeting,  Joplin,  Mo. 

March  11 — New  York  Newspaper 
Women’s  Club,  annual  ball,  Ritz 
Carlton  Hotel,  New  York. 

March  11-12 — Advertising  Club 
Presidents,  conference,  Detroit. 
Mich. 

March  14-19 — Associated  Press,  ex¬ 
ecutive  committee  meeting. 
New  York. 

March  14-19 — Farm  Markets  Week. 

March  15 — League  of  Advertising 
Women,  annual  dinner  and  ball. 
Hotel  .4stor,  New  York. 

March  18 — Cartoonists  of  America, 
dinner.  Hotel  .Astor,  New  York. 

March  23-24 — -International  Adver¬ 
tising  .4ssn.,  Sixth  District  annual 
convention,  Milwaukee,  Wis. 


TO  ARRANGE  DETAILS 
OF  DENVER  MEET 


Conference  of  Club  Presidents  Will 
Discuss  Program  at  Detroit 
Meet  March  11-12  — Wood- 
bridge,  <^bbs,  Hodges 
Speakers 


Plans  for  the  Denver  convention  of 
the  International  Advertising  Association 
will  be  discussed  at  the  semi-annual  con¬ 
ference  of  club  presidents  and  district 
chairman  to  be  held  at  Detroit,  Mich., 
March  11  and  12. 

E.  D.  Gibbs,  chairman  of  the  general 
program  committee,  will  speak  on  “What 
the  Convention  Program  Will  Accomplish 
for  Advertising”;  Ralph  H.  Faxon,  presi¬ 
dent  of  the  Advertising  Club  of  Denver 
on  “How  Denver  Will  Entertain  the  Con¬ 
vention”  ;  and  Gilbert  T.  Hodges,  of  the 
New  York  Sun  and  general  chairman  of 
the  On-to-Denver  Committee,  on  “How 
We  Are  Promoting  Attendance  for  the 
Denver  Convention.” 

Charles  W.  Broc4ce,  president  of  the 
Adcraft  Qub  of  Detroit  and  president 
of  the  board  of  club  presidents,  will  pre¬ 
side  at  the  sessions. 

C.  K.  Woodbridge,  I.  A.  A.  president 
will  be  a  speaker.  Others  on  the  pro¬ 
gram  will  include:  W.  Frank  McClure, 
chairman  of  the  advertising  commission; 
Lee  H.  Bristol,  president.  Window  Dis¬ 
play  Advertising  Association;  Frederick 
M.  Feiker,  managing  director.  Associated 
Business  Papers,  Inc.,  New  York;  and 
Mrs.  Minna  Hall  Carothers,  president 
of  the  Federation  of  Women’s  Advertis¬ 
ing  Qubs. 


BUYS  EVANSTON  PAPER 


A.  D.  Albert  of  Jacksonville,  Fla.,  New 
Owner  of  News-Index 

Allen  D.  Albert,  president  of  the  Jack¬ 
sonville,  Fla.,  Gas  Company,  has  an¬ 
nounced  the  purchase  of  the  Bowman 
Publishing  Company,  publishers  of  the 
Evanston  (Ill.)  News-Index,  daily  after¬ 
noon  newspaper  of  which  he  becomes  edi¬ 
tor  and  publisher. 

Joseph  C.  Northrup,  for  more  than  20 
years  on  Chicago  and  Pacific  Coast  news¬ 
papers,  has  been  made  news  editor. 


SOUTHERN  EDITOR  ATTACKED 

H.  M.  Flanders,  editor  of  the  Soperton 
(Ga.)  News,  was  attacked  the  night  of 
Feb.  25  by  three  men  while  on  his  way 
from  Swainsboro  to  Soperton  and  beaten 
into  insensibility  because  of  an  editorial 
in  his  paper  attacking  bootleggers.  He 
is  under  the  care  of  physicians  who  say 
he  will  recover.  The  men  wore  small 
white  sacks  over  their  heads,  Mr.  Flanders 
reported. 


BUSINESS  OFFICE  SHIFTS 
IN  SOUTHERN  GROUP 

Hamilton,  Henderson  and  Barnetts 
Take  New  Posts  with  Scrippe. 
Howard  Dailies — Burdette 
Joins  Houston  Press 


Several  changes  in  the  business  office 
personnel  of  the  Southwestern  group  of 
Scripps-Howarcl  Newspapers  were  an¬ 
nounced  this 
week  by  Ward 
C.  Mayborn,  gen¬ 
eral  business 
manager  of  the 
group. 

Peter  Hamilton, 
business  manager 
of  the  Fort 
Worth  (Tex.) 

Press,  has  been 
appointed  busi¬ 
ness  manager  of 
the  Oklahoma 
City  (  O  k  1  a  .  ) 

Xezvs,  succeeding 
Leslie  L.  Rood, 
resigned.  Suc¬ 
ceeding  Hamilton  as  business  manager 
in  Fort  Worth  is  Ralph  Henderson,  ad¬ 
vertising  manager  of  the  Houston  Press. 

Jeff  Barnette, 
Henderson’s  as¬ 
sistant,  has  been 
promoted  to  ad¬ 
vertising  mana¬ 
ger  of  the  Hous¬ 
ton  daily. 

A.  S.  Burdette, 
formerly  with  the 
Wilmington  (N. 
C.)  Morning 
Star,  has  been 
added  to  the 
Houston  Press 
staff  as  local-for¬ 
eign  manager. 

Ralfr  Henderson  Mr.  Hamiltoo 

first  became  asso¬ 
ciated  with  the  Fort  Worth  Press  in  \92A 
as  advertising  manager,  after  holding  the 
.same  position  on  the  Houston  Press.  He 
was  promoted  to 
business  manager 
during  the  same 
year. 

Henderson  has 
been  with  the 
Scripps  -  Howard 
concern  for  about 
two  and  a  half 
years,  and  suc- 
c  e  e  d  e  d  A.  G. 

Normet. 

He  started  his 
newspaper  career 
on  the  Joplin 
(Mo.)  News- 
Herald  and  came  Jeff  Barnette 
to  Houston  from 
the  Wichita  (Kan.)  Beacon. 

Henderson  is  to  become  a  stockholder 
in  the  Fort  Worth  Press,  of  which  Mor¬ 
rison  E.  Toomer  is  editor. 

Barnette  is  an  experienced  advertising 
man,  who  has  worked  with  the  Houston 
Chronicle  and  with  the  Southern  Enter¬ 
prises,  Inc. 


TO  DISCUSS  A.  N,  P,  A.  PROGRAM 

A  tentative  program  for  the  annual 
convention  of  the  American  Newspaper 
Publishers  Association  will  be  considered 
at  the  next  meeting  of  the  board  of 
directors  scheduled  to  be  held  in  New 
York  March  14.  The  convention  will  be 
held  at  the  Waldorf-Astoria  Hotel  .April 
26-27.  The  annual  golf  tournament  will 
probably  be  held  at  the  Westchester- 
Biltmore  Country  Qub,  Rye,  N.  Y. 


LUNCHEON  FOR  WOODBRIDGE 

A  luncheon  will  be  held  March  7  at 
the  Advertising  Qub  of  New  York  for 
C.  K.  Woodbridge,  president  of  the  In¬ 
ternational  Advertising  Association,  who 
was  last  week  appoint^  an  officer  of  the 
Electric  Refrigerating  Corporation,  De¬ 
troit,  and  is  leaving  New  York  next 
week  to  assume  his  new  duties.  He  was 
formerly  president  of  the  Dictaphone 
Sales  Corporation. 
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N.  Y.  NEWS  BREAKS  RECORDS  AT  NEW  PLANT 

Issues  72-Page  Edition  from  $2,250,000  Printing  Elstablishment  in  Brooklyn  on  March  4 — Lay-out  of 

Building  and  Mechanical  Equipment  Described 


4NEVV  high  record  was  hung  up  this 
week  for  "compact  journalism”  as 
sponsored  in  New  York  by  Capt.  J.  M. 
^tterson  and  Lol.  R.  R.  McCormick, 
when  the  A'w  Vork  Daily  News  issued 
72-page  regular  edition  from  its  new 


By  PHILIP  SCHUYLER 


Paper  can  be  loaded  or  unloaded  from 
every  floor. 

The  sixth  floor  is  given  over  entirely 
eiHfoOO  Brooklyn  plant  on  Friday,  to  paper  storage.  Part  of  the  fifth,  fourth 
^  and  basement  floor  space  is  used  for  the 

This  record  edition,  the  largest  tabloid  same  purpose,_affording  the  plant  a  total 
,  "  was  maHp  nn  nf  Capacity  of  o,o00  tons  of  newsprint,  pro- 


equipment  plamied  for  consists  of  three 
rows  of  25  units  each. 

The  power  and  control  equipment  of 
the  presses  represent  the  most  modern 
developments  in  electrical  apparatus  of 
this  type.  Both  Cline  and  General  Elec¬ 
tric  controls  are  in  operation.  Although 


of  jouriialis  ^  Ifi-naee  reserve  supplies  for  both  Brooklyn  only  10  press  drives  are  now  actually  in- 

a  -p.  Rrooklvn  nlant  Manhattan  establishments.  stalled,  the  conduits  are  laid  and  the  con- 

ifMi  (ton  ronie<  of  the  total^^cir-  *’'•  editorial  office  takes  some  space  trol  equipment  designed  for  24  drives, 
published  4(W.  from  paper  storage  on  the  fifth  floor.  It  Each  circuit  for  pressroom  equipment  is 

culation  0  the^millinn’ mark  The  **  exclusively  by  the  editorial  men  encased  in  a  separate  galvanized  iron  con- 
smce  ,  ,  ■  T-v  -1  who  make  up  the  Brooklyn  section.  On  duit  and  the  wiring  ot  the  motors  is  such 

previous  g  P  •  .  p  .  2=;  the  same  floor  there  will  eventually  be  a  that  each  drive  has  an  independent  power 

News  was  o6  pages  issued  Feb.  2o.  photographic  studio,  an  art  studio  to  be  supply. 

For  some  time  the  Daily  ^ews  has  Daily  Xews  cartoon-  the  drives,  roll  stands  and  tension  de- 

been  issuing  a  si^cial  Brooklyn  section  ^  testing  laboratory  for  analyz-  vices  are  imder  complete  push-button 

on  Sundays,  but  trom  now  on  this  lea-  j^g  paper  and  experimenting  with  ink.  control.  F'or  controlling  the  drives,  three 
ture  will  be  published  thrice  a  week  From  an  enclosed  section  of  the  same  stations  are  provided  in  desirable  loca- 
Wednesdays,  Fridays  and  Sundays.  ^he  visitor  can  look  down  through  tions  on  each  press  unit.  In  addition,  on 

The  Brooklyn  plant  which  made  this  iron  grilled  hatches  into  the  stereotyping  each  folder  is  a  master  control  station, 
latest  expansion  of  the  tabloid  possible  foundry  on  the  fourth  floor.  The  hatches  This  master  control  alone  permits  start- 
was  opened  Feb.  22.  Located  at  716  are  part  of  a  splendid  ventilating  system  ing  of  the  press.  The  other  control 
Pacific  street,  it  now  stands  six  stories  designed  for  the  foundry.  stations  on  the  presses  only  provide  for 

high  with  basement,  but  is  so  designed  jhis  ventilating  system  is  particularly  decreasing  speed  and  stopping.  They 
that  three  more  stories  may  be  added  complete.  T wo  flues  on  each  Double  also  operate  a  safety  stop.  Lights,  red 
when  required.  The  building  measures  Junior  Autoplate  machine  take  the  metal  and  white,  indicate  when  any  safety  but- 
223  by  110  feet  and  has  a  gross  floor  area  fumes  from  the  pots,  while  a  third  flue  ton  is  in,  and  when  the  press  is  free  to 
of  166,872  square  feet.  It  was  con-  Js  connected  with  each  gas-fired  furnace,  start.  This  arrangement  assures  flexible 
structed  to  hairile  the  Brooklyn  and  Long  Air  brought  in  from  outside  the  build-  control  and  provides  maximum  safety  to 
Island  circulation  of  the  New  York  pic-  jng  is  distributed  by  ducts  in  the  side  workers. 

tore  paper  and  is  part  of  a  “decentraliza-  walls  of  the  foundry.  The  heated  air  and  Selector  switches  throwing  the  controls 
tion  plan”  which  provides  for  the  eventual  fumes  rise  through  the  hatches  to  the  on  the  units  to  the  motor  that  drives  them 
erection  of  similar  printing  establishments  flfth  floor  to  be  expelled  by  large  fans.  are  mounted  in  different  combinations  on 

The  stereotyping  foundry  is  laid  out  for  marble  panels  on  the  control  gallery, 
an  ultimate  installation  of  five  double  Here  also  are  the  controller  switchboards 
Junior  Autoplates  with  auto  shavers,  and  the  banks  of  resistance  coils  used 
Two  of  these  outfits  are  in  operation  at  for  starting  and  controlling  the  speed  of 
the  present  time.  the  drive  motors. 

_  _  _  A  plate  conveyer  system  manufactured  To  carry-  out  this  elaborate  system,  it 

composing  room  work  vvas  done  at  the  by  the  Alvey  Company,  St.  Louis,  brings  was  necessary,  Mr.  Gow  explained,  to 
Manhattan  plant  and  mats  were  trans-  the  curved  printing  plates  from  the  lay  in  the  cement  fill  on  the  second  floor 
ferred  by  special  automobile  messenger  stereotyping  foundry  to  the  pressroom  9ver  12  miles  of  conduit  pipes,  varying 
service.  The  distance  separating  the  two  and  returns  them  after  use  as  dead  metal  in  size  from  three-quarters  of  an  inch 
offices  is  approximately  three  miles,  and  to  the  foundry.  It  carries  the  plates  at  to  three  inches. 

the  average  running  time  with  the  mats  a  speed  of  250  feet  a  minute,  which  Mr.  _  On  the  reelroom  floor,  the  second,  an 
is  10  minutes.  The  procedure  is  part  of  Gow  declared  was  not  too  fast  for  con-  industrial  track  system  receives  the  rolls 
the  regular  operating  system.  vcnience  of  the  pressmen  who  lift  them  of  newsprint  paper  from  the  vertical  con 

On  Wednesday  of  this  week,  the  writer  off  as  they  pass  by  the  presses  on  the 
insoected  the  Brooklyn  plant,  with  John  “nrcl  Moor.  r  *  *  •  t 

m«hanical  Lperintendent,  and  ,  One  feature  of  the  stereotypmg  W 
L  M.  McVeigh,  assistant  business  man-  dry.  on^nated  by  .  Mr.  Gow  is  the  fact 
aier  as  guidls.  These  twg  men  with  ^at  half  the  flooring  is  steel  plating  set 
J.  W.  Barnhart,  business  manager,  col-  concrete.  .  ^  . 

SSrts  Tf^  thf  Crete  when" they  are^droifAd,”^Mr!^  Sly  ent  equipment  with  provision  for  '  one 

r£Vnt.inthe  d«igna^Lr?I^^^  -id,  “and  we  believe  steel  flooring  will  more  to.  be  added  later.  These  drops 

..c  o  int  nf  mnnpv  delivcr  SIX  lOacs  A  minutc. 


tion,  a  deep-well  pump  room,  ink  and  oil 
tanks,  a  record  storage  vault,  and  addi¬ 
tional  space  for  paper  storage  are  in  the 
liasemeiit.  The  capacity  of  the  ink  tanks 
is  65,U(X)  pounds,  sutficient  to  print  20,- 
U)0,0(I0  24-page  papers.  Additional  space 
and  pipping  is  provided  to  a  25,000-pound 
tank.  With  this  tank  installed  an  ink 
supply  sulficient  to  print  7,500,000  24-page 
tabloids  will  be  available.  The  tanks  are 
tilled  from  street  connections.  A  cen¬ 
trifugal  pump  system  delivers  the  ink  to 
the  press  fountains. 

A  staff  of  about  200  men  are  em¬ 
ployed  .  at  the  Brooklyn  plant.  Frank 
1-ambert  and  William  Barry,  newly  ap¬ 
pointed  assistant  foremen,  have  charge  of 
the  new  pressroom.  Harry  Cousens,  for¬ 
merly  assistant  foreman  of  the  mailing 
room  at  the  main  building,  has  been 
transferred  to  Brooklyn  to  superintend 
the  mailing  department.  A1  Maag  has 
been  made  assistant  foreman  of  the 
stereotype  department  and  supervises  the 
casting  of  the  plates. 

MOVIE  COPY  “R.-0.-P.” 


other  districts  of  the  metropolitan 
area.  The  main  office  with  editorial  and 
composing  rooms  will  continue  to  be 
located  in  downtown  Manhattan. 

Printing  of  the  72-page  paper  was 
started  at  9  KM  Thursday  evening.  All 


veyor  and  transfers  them  on  tnicks  to 
tlie  paper  roll  stands  under  the  presses. 

Chain  bucket  conveyors  carry  the 
printed  papers  from  the  presses  in  stacks 
of  350  and  400  down  two  floors  to  the 
mailing  room  on  the  street  level.  Five 
of  these  paper  drops  constitute  the  pres- 


N.  Y.  Telegram  Adopt*  Scrippa-Howard 
Rule  on  Extra  Display  Space 

The  New  York  Tele  grant  this  week 
departed  from  the  practice  of  New  York 
City  publishers  and  put  into  effect  the 
Scripps-Howard  established  rule  that 
amusement  advertising  appearing  in  addi¬ 
tion  to  and  outside  of  the  amusement 
directory  columns  should  pay  the  run-of- 
paper  rate  rather  than  the  amusement 
directory  rate. 

This  subject  become  controversial  in 
New  York  several  weeks  ago  when  the 
Hanff-Metzger  Agency  attempted  to 
place  display  advertising  for  the  new 
Paramount  Theatre  at  run-of-paper  rates. 
The  business  was  refused  by  several 
newspapers  which  held  that  it  should  pay 
the  rate  scheduled  for  amusements. 

The  agency’s  argument  that  the  copy 
was  not  of  directory  character,  but  ordi¬ 
nary  display,  was  accepted  recently  by 
the  New  York  Journal  of  Commerce, 
following  its  purchase  by  the  Bidder 
Brothers,  but  none  of  the  other  news¬ 
papers  up  to  this  week  had  changed  their 
prevailing  practice  to  obtain  the  Para¬ 
mount  business.  The  Telegram  was  pur¬ 
chased  three  weeks  ago  from  William 
T.  Dewart  by  the  Scripps-Howard 
Newspapers. 


ment  of  the  buildiiig,  sa^  us  a  lot  of  money.  t  *i.  i-  t  i » 

M  n  .  . .  .  I.  J  t.  *  . . -  nt  The  view  of  the  pressroom  from  the  In  the  mailing  room  the  stacks  are 

,  t  Hj.  asked  wltat  feature  o  gaP.trv  is  inspiring.  Already  in-  taken  from  the  conveyors  to  movable 

^^^*1  P®*",***^}*— ‘‘■y  ,  •  stalled  are  thirty  units  of  Goss  presses,  tables,  on  which  they  are  counted  and 

Fj  plant,  he  unhesitatingly  arranged  in  two  rows.  The  foundation  arranged  for  delivery  to  the  trucks.  The 

replied.  There  is  no  one  feature  tnat  already  prepared  for  the  addition  of  truck  stand,  which  is  recessed  into  the 
stands  out  above  others.  1  have  seen  mote  units,  and  a  total  of  24  building  can  accommodate  10  cars  at  one 

many  p  ants  in  my  experience  ^d  there  ^  ^^ithoat  any  building  loading. 

IS  no  other  to  my  knowledge  that  «  so  jj^e  maximum  pressroom  .A  boiler  room,  an  electrical  sub-sta- 

completc  as  a  manufacturing  establish¬ 
ment.” 

Its  location  emphasizes  the  factory  pur¬ 
pose  of  the  building.  Easy  inflow  and 
outflow  of  raw  materials  and  finished 
products  are  insured,  since  the  building 
stands  close  to  the  main  arteries  of 
Brooklyn  and  Long  Island  traffic.  Di¬ 
rectly  opposite  the  main  entrance  run  the 
Long  Island  railroad  tracks  and  within  a 
minute’s  run  are  main  highways  to  all 
parts  of  Brooklyn. 

To  inspect  the  building  it  is  best  to 
begin  at  the  roof  and  work  downwards ; 
the  gravity  system  has  been  adopted  as 
most  effective  for  speeding  newspaper 
production. 

On  the  roof,  one  sees  the  mechanism 
operating  what  is  claimed  to  be  the  biggest 
paper  roll  conveyer  in  any  American 
newspaper  building.  Built  by  the  Link 
Belt  Company  of  Philadelphia,  the  con¬ 
veyor  hoists  paper  rolls  by  the  endless 
chain  method  from  an  unloading  platform 
at  street  level  to  the  various  storage 
floors  or  directly  to  the  pressroom.  The 
lifting  cradles  of  the  conveyor  are  so 
spaced  that  they  carry  three  rolls  up¬ 
wards  every  minute  or  18)  an  hour. 


LIBEL  DECISION  REVERSED 


Case  Against  Tulsa  Tribune  Must  Be 
Tried,  Supreme  Court  Rule* 

The  supreme  court  of  Oklahoma  re¬ 
cently  reversed  the  decision  of  the  Tulsa 
County  district  court  in  sustaining  de¬ 
murrer  to  a  libel  suit  brought  by  Paul 
Tooney  against  the  Tulsa  Tribune  and 
Richard  Lloyd  Jones,  editor.  The  opin¬ 
ion  announced  by  the  higher  court  held 
that,  when  a  word  is  capable  of  being 
construed  as  having  a  derc^tory  mean¬ 
ing  a  court  should  not  sustain  a  demurrer 
but  should  let  the  case  go  to  a  jury  to 
decide  how  readers  understood  the  publi¬ 
cation. 

Tooney  in  1920  brought  suit  against 
the  newspaper  asking  50,000  damages  as 
result  of  an  article  in  which  he  was  re¬ 
ferred  to  as  “Red.” 


New  Brooklyn  plant  of  New  York  Daily  News 


PRIZES  FOR  CHICAGO  BOWLERS 

The  Chicago  Evening  Post  will  stage 
a  bowling  tournament  that  will  give 
every  man  in  the  city  a  chance  to  roll  his 
way  into  a  big  prize  list,  with  the  165 
average  man  having  as  much  chance  to 
win  a  prize  as  the  bowler  who  averages 
200.  The  bowlers  in  the  Post  tourna¬ 
ment  will  be  divided  into  four  classes. 
The  Post  has  put  up  four  diamond  med¬ 
als,  one  for  the  winner  in  each  class,  and 
^,000  in  prize  money.  The  Post's  bowl¬ 
ing  tournament  is  the  first  one  sponsored 
by  a  newspaper  in  Chicago. 
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“NEWSVERTISING”  NOTED  AS  NEW  AD  TREND 


Tendency  of  Copy  to  Ride  Waves  of  Current  News,  Fads  and  Fancies  Discussed  in  “Good  Copy,”  Latest 
Publication  of  A.  N.  P.  A.  Bureau  of  Advertising — “Glorified  Testimonial”  Popular 


A  NEW  word  was  coined  for  the  ad-  "The  SprinRtield,  O.,  advertisement  will  newspaper  public.  The  Bureau  notes  a  far  more  generally  practiced  today  tht 
vertising  man’s  vocabularly  this  carry  a  message  from  some  well-known  “new  freedom  in  copy  writing,’’  seeing  in  all  the  history  of  newspaper  adverti 

year  by  the  Bureau  of  .Advertising  of  the  woman  in  Springfield;  a  display  in  San  trite  ideas  and  phrases  and  old-style  ing.  It  is  particularly  effective  in  rt, 

American  Newspaper  Publishers  Associa-  Francisco  will  refer  you  to  Mrs.  K.  L.  G.,  writing  methods  giving  way  to  spirited  case  of  (1)  quickly  introducing  a  nt, 

tion.  It  is  “Newsvertising,’’  and  is  used  who  lives  on  Orange  avenue.”  action  and  the  “literary  quality.”  and  unknown  product;  (2)  checkine  m 


tion.  It  is  “Newsvertising,  and  is  used  who  lives  on  Orange  avenue.  action  and  the  literary  quality.  and  unknown  product;  (2)  checkings, 

as  the  title  head  for  the  tirst  chapter  of  "Good  Copy”  also  describes  in  illus-  In  presenting  what  successful  adver-  on  sales  and  on  what  the  competitin 
the  Bureau’s  late.st  book,  “Good  Copy”  trated  detail  the  manner  in  which  the  tisers  are  doing  in  the  dailies  the  Bu-  field  is  doing;  (3)  winning  the  liw 
prepared  for  the  information  of  national  national  newspaper  advertiser  has  over-  reau  has  been  thorough  and  practical,  dealer  and  jobber  over  to  your  side  oi 
advertisers  and  as  a  special  demonstration  come  what  once  were  considered  the  A  candy  manufacturer  “Charlestons”  the  fence;  (4)  making  an  intensive  sale 
for  them  of  the  “power  and  beauty  of  “hazards”  of  purchasing  space  in  the  his  appeal ;  the  banker  humanizes  his  drive  in  territory  which  is  slow  to  re 
modern  newspaper  advertising.”  dailies.  copy ;  a  tea  merchant  puts  across  the  idea  sjwnd  or  which  is  apparently  slippin, 

“Newsvertising”  is  defined  as  “adver-  No  longer  need  an  advertiser  be  the  of  heat  by  clever  black  and  white  illus-  (5)  making  a  product  lastingly  popgjjj 
Using  which  rides  the  waves  of  current  victim  of  a  newspaper  fear  complex.  The  tration ;  and  the  makers  of  Listerine  in  a  section  which  is  being  bombarded  bi 
news,  fads  and  fancies.  Its  advocates  halftone  problem  has  been  settled,  dramatize  the  horrible  tragedy  of  bad  intensive  sales  methods  and  advertisiw 
believe  in  talking  to  people  in  language  Fusion  of  two  engraving  processes,  half-  breath.  of  rival  products.  ” 

they  understand  and  on  subjects  which  tone  and  line,  has  also  appeared  to  au-  The  drafting  of  popular  newspaper  ar-  “One  of  the  most  successful  newspape 
are  live  topics  at  the  moment.  vantage  in  newspapers  all  over  the  coun-  tists  to  illustrate  advertising  appeals  is  serials  ever  issued  in  behalf  of  Rinso 

“The  fact  that  some  catch  phrase,  some  try.  The  art  of  the  cameraman  has  commended  by  the  Bureau.  The  story  Lever  Brothers,  has  been  based  on  tht 
^ _ _ _ _ _  ^  There  js 

'  I  the  winners  in'  the  anti--black  crusadt 

- - — - - — - —  an*  rtTf  started  by  the  newspapers.  I 

Pen  and  ink  rharacter  studies  run  amuck  on  newspaper  -itock.  where  they  are  over-shaded,  confused  with  too  many  “The  rule  has  proved  a  blessing  in 

unnecessary  lines.  In  the  right-hand  plate  we  see  the  confused  and  shaded  drawing  which  will  never  print  well.  disguise,”  it  states,  and  continues: 

regardless  of  the  size.  “For  example :  a  series  of  24  pen  and 

-  ink  illustrations  was  prepared  for  a  na- 

.  „  .  tional  advertiser,  each  containing  solid 

favorite  bit  of  slang  or  some  remembered  now  found  a  definite  niche  in  newspaper  of  how  John  Held  helped  “Tmtex  is  black  backgrounds.  The  advertiser  was 
quip  is  on  everyl:^y’s  lips,  offers  just  advertising.  told.  _  informed  they  could  not  be  run  in  a  netn- 

-1C  (Tnn/t  niatprial  for  ‘newsvertisiiicr’  as  The  book  also  nroduces  sufficient  evi-  “Here  is  an  onnortunitv  ooen  to  every  naner  in  a  rArfairt  lornr^ 


m 


Pen  and  ink  rharacter  studies  run  amuck  on  newspaper  <tork.  where  they  are  over-shaded,  confused  with  too  many 
unnecessary  lines.  In  the  right-hand  plate  we  see  the  confused  and  shaded  drawing  which  will  never  print  well. 

regardless  of  the  size. 


as  good  material  for  ‘newsvertising’  as  The  book  also  produces  sufficient  evi-  “Here  is  an  opportunity  open  to  every  paper  in  a  certain  large  city,  because  thn 


the  probably  more  important  fact  that  dence  to  prove  that  there  is  a  new  spirit  user  of  newspaper  space !”  the  book  de-  violated  the  new  edict.  Somewhat  peeved, 
somebody’s  motor  oil  helped  somebiKi  of  co-operation  abroad  between  news-  dares.  .  .  ,  t^te  advertiser  was  on  the  point  of  with- 


else  to  flv  to  the  North  Pole.  painir  publisher  and  advertiser  to  make  “If  a  certain  artist’s  work  or  a  certain  drawing  his  contract,  when  a  proof  wis 

“‘Newsvertising’  the  Bureau’s  book  newspaper  page  more  artistic,  wrth  art  technique  seems  to  blossom  forth  info  submitted  showing  the  newspaper  offict 

•Good  Copy  ’  continues  ‘is  one  of  the  ^  measure  of  justice  for  all.”  national  favor— grab  it !  Your  receptive  revision.  Somber  black  backgrounds  had 

iirivileges  of  the  newspaper  advertiser.’  There  is  a  growing  under.standing  of  audience  is  hand-picked  before  your  cam-  been  considerably  lightened,  and  the  en- 
With  it  he  may  put  the  very  pulse  beat  typography.  Good  type  faces  and  ar-  paign  ever  starts  in  newspapers.”  graver  had  substituted  a  most  artistic 

of  a  nation  into  his  copy  and  illustration,  tistic  composition,  newspaper  advertisers  “Local  Copy”  for  national  advertisers  texture. 

He  and  his  newspaper  reading  audience  have  found,  often  takes  the  place  of  is  also  highly  indorsed.  To  quote  from  “It  was  agreed  that  the  illustratioo 


iKith  know  ‘what’s  going  on.’  He  intro-  elaborately  conceived  iUustration^^^  Staid  the  book  again : 


gained  by  this  process :  they  had  more 


duces  himself  on  this  common  ground  ar  advertisers  are  “humanizing”  their  copy  “This  is  a  plan  which  cannot  be  too  character,  more  individuality,  and  figure, 
talks  about  his  product  after  his  audience  before  intrcducing  themselves  to  the  highly  commended  and  which  is  being  (Cniitiiiurd  on  Msc 

has  recognized  in  him  a  fellow  reader 

of  the  news — a  fellow  observer  of  the  s-l  1 


of  the  news — a  fellow  observer  of  the 
passing  show.” 

There  are  other  privileges  accorded  the 
user  of  new'spaper  space  as  the  Bureau 
of  Advertising  succinctly  shows  in  its 
newest  book,  a  paper  bound,  handsomely 
printed  volume  of  52  pages.  As  its  title 
“Good  Copy”  implies  the  book  deals  ex¬ 
clusively  with  the  fine  examples  of  copy 
that  appeared  in  the  newspaper  medium 
during  the  past  year. 

In  addition  to  the  effective  employ¬ 
ment  of  newsvertising,  the  manufacturer 
who  seeks  to  reach  his  public  through 
the  columns  of  the  daily  press  may  find 
many  other  privileges  plainly  displayed 
for  him  in  “Good  Copy.” 

He  may,  for  example,  localize  his  cam¬ 
paign,  an  attribute  distinctly  foreign  to 
the  magazine  field.  The  national  news¬ 
paper  effort,  the  Bureau  points  out,  can 
be  made  to  “talk  the  language  of  specific 
localities  or  cities  and  to  take  on  an  inti¬ 
mate.  personal  atmosphere.” 

sort  of  glorified  ‘testimonial’  has 
come  into  existence,”  the  book’s  author 
explains,  “and  most  compelling  and  in¬ 
teresting  it  has  proven,  too,  with  none  of 
the  acknowledged  defects  of  the  old-style 
personally  signed  document,  which  might 
or  might  not  be  completely  sincere. 


I 


Here  >ou  ha\e,  in  a  simple,  direct  way,  the  point  illustrated  of  that  vast  difference  between  the  complex  newspaper  illu^ 
tration  and  the  one  which  deliberately  seeks  to  simplify  its  parts  and  its  technique. 
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lax  methods  slowing  progress  of  weeklies 

Country  Publishers  Make  It  Difficult  for  National  Advertisers  to  Use  Their  Papers,  Agency  Man 

Declares — Urges  Retention  of  Cash  Discount 


AfANV 
me  I 


“You  can  begin  to  appreciate  now  why 
rather  inflexible  instructions  must  accom¬ 
pany  these  orders.  In  every  case  we  have 
worked  with  the  client  to  perfect  the 
campaign  and  unauthorized  variations 
from  the  instructions  on  the  orders  are 


are  indirectly  some  clients  instruction  that 
we  order  space  in  your  paper  for  him,  he 
agrees  to  pay  you  the  line  rate 
you  ask,  and  in  return  he,  through 
us,  specifies  the  dates,  the  sizes,  and 
titles  of  the  advertisments  which  are 
to  run.  It  is  just  as  important  to  your 


small  town  publishers  are  pass-  By  GEORGE  O.  LEONARD 

-  -  ing  up  gold^i  opportunities  for  ob  Director  of  Media  and  Research,  Campbell-Ewald  Company 

^ning  profitable  business  because  they  un-  .  f  h  y 

nittingly  make  it  difficult  for  out  of  town  in  the  smaller  towns  probably  have  a  feel-  the  task  of  sending  out  orders  for  a  half 
advertisers  to  do  business  with  them,  ts  the  ing  that  national  advertisers  should  use  million  newspaper  insertions  in  a  single 
message  George  O.  I^onard,  director  of  your  publication  more  treely  and  there  is  year !  That  is  at  the  rate  of  more  than 
ot  media  and  research  for  the  Campbell-  an  unquestioned  field  of  opportunity  here  1500  in  a  day  and  each  order  must  show 
Ewald  Company,  Detroit  advertising  that  has  not  been  developed  to  anywhere  the  correct  newspaper  and  its  address, 
aetney,  is  taking  to  the  weekly  ^tews-  near  its  capacity.  But  one  of  the  first  rules  the  correct  insertion  date,  the  right  sized 
J^s’of  the  country.  Mr.  Leonard  has  }n  selling  is  to  make  it  easy,  convenient  advertisement,  and  proper  caption,  and 
Jj^tly  elaborated  this  idea  before  two  and  desirable  for  the  customer  to  buy  your  must  order  out  a  companion  package  con- 
large  press  association  gatherings,  the  goods  and  I  think  it  can  be  shown  that  taining  the  correct  mat  or  stereo.  On  one 
\'ew  York  State  Press  Association  in  many  small  town  papers  are  passing  up  account  alone  orders  are  sent  out  for 
Syracuse,  and  the  Iowa  Press  Association  golden  opportunities  for  securing  profit-  weekly  insertions  to  5500  newspapers  in 
in  Des  Moines  last  week.  able  business  because  they  unwittingly  4800  towns — a  big  task  in  itself ! 

Mr.  Leonard  has  also  made  a  strong  make  it  difficult  for  out  of  town  adver- 
olea  for  the  retention  of  the  two  per  cent  tisers  to  do  business  with  them. 

discount  by  all  newspapers,  declaring  “There  are  today  tremendous  urges 
that  its  abolishment  means  confusion  and  from  many  directions  for  the  advertiser’s 
expense  for  both  the  publisher  and  the  dollars.  Magazines — hundreds  of  them — 

advertiser.  .  i,  v,  varieties,  outdoor,  direct-by-mail,  . . -  -  - - -  - — 

"To  those  of  us  in  agency  work,  who  radio,  novelties,  theatre  programs,  street  not  only  annoying  but  they  may  actually 
stand  midway  between  advertisers  and  me  cars,  etc. — all  have  their  own  arguments  tend  to  lower  the  effectiveness  of  the 
publications,  it  is  almost  inconceivable  and  high  pressure  sales  efforts.  And  not  client’s  advertising.  Every  effort  is  made 
newspapers  will  ever  think  of  turning  i^ast  of  their  arguments  and  efforts  is  to  have  instructions  complete  and  clear 
their  backs  upon  a  policy  which  has  ac-  that  they  give  ‘service’.  Practically  all  of  on  the  orders  which  go  to  newspapers, 
complished  so  much  for  them  in  the  past  them  endeavor  to  make  it  easy  and  con-  Often  when  an  advertisement  runs  incor¬ 
and  is  becoming  even  more  necessary  rach  venient  for  the  advertiser  to  do  business  rectly,  it  is  obvious  that  the  newspapers 
day,”  he  told  the  New  York  publishers,  them.  Magazines  are  an  excellent  failed  to  follow,  or  perhaps  failed  to  note 

"In  advertising  we  are  not  selling  a  com-  example.  Any  advertising  agency  can  use  the  concise  instructions  in  the  order.  It 
modity  which  can  be  attached  or  re-  general,  women’s,  trade  technical,  farm  is  excedingly  difficult  and  often  impossible 
possessed  if  pay  for  it  is  not  forthcoming,  vocational  and  many  other  magazines,  for  an  agency  to  explain  to  a  client  why  a 
Therefore,  since  service  is  what  we  sell  jjttle  or  no  difficulty,  because  these  newspaper  runs  an  advertisement  contrary 

it  is  vitally  necessary  that  w'C  have  a  magazines  have  organized  themselves  to  to  instructions  and  you  can  see  how  such 
check  upon  the  financial  condition  ot  f,andle  advertising  in  a  business-like  and  cases  slow  up  and  complicate  a  newspaper 
clients  at  all  times.  This  is  accomplished  orderly  manner.  It  is  perfectly  obvious,  campaign,  especially  when  similar  cases 
effectively  and  gracefully  by  your  cash  therefore,  that  newspapers  must  also  be  are  occuring  in  scores  of  papers  at  the 
discount  which  we  always  pass  on  to  the  aj^rt  to  make  it  easy  and  profitable  for  same  time.  .\n  agency’s  insertion  orders 
ad«rtiser.  The  failure  of  an  advertiser  advertiser  to  use  their  particular  form 
to  avail  himself  of  this  discount  for  cash  q£  advertising.  In  a  w’ay  you  are  com- 
is  at  once  a  signal  of  distress  and  warning  peting  for  the  advertiser’s  dollars  and  the 
lx)th  to  the  agency  and  the  advertiser.  jj^5t  thing  you  can  do  is  to  make  it  con- 
“Publishers  will  do  well  very  earnestly  venient  for  him  to  spend  some  of  them 
to  consider  whether  or  not  they  are  will-  ^^jth  you. 

ing  to  discard  a  system  which  works  so  “Picture,  if  you  can,  the  magnitude  of 
effectively  in  gaining  for  them  prompt 
payment  on  the  national  accounts  which 
nm  in  their  publications.  . 

“Perhaps  it  would  prove  enlightening  it 
publishers  were  to  compare  the  prompt 
and  sure  payments  they  enjoy  on  national 
accounts  cleared  through  national  adver¬ 
tising  agencies,  with  the  frequent  delays 
and  delinquencies  in  the  payment  of 
accounts  by  some  local  advertisers.  Two 
per  cent  is  very  economical  insurance 
against  ‘slow  pay’  and  ‘no  pay’.^  What 
protection,  as  effective,  as  inexpensive,  and 
as  free  from  complications  is  offered  as  a 
substitute?” 

In  describing  the  difficulties  met  py 
agencies  and  advertisers  in  dealing  with 
the  smaller  papers,  Mr.  Leonard  said ; 

“There  has  been  for  the  past  few  years, 
a  very  definite  trend  towards  the  wider 
use  of  local  newspapers  ^  by  national 
agencies  and  national  advertisers. 

“Those  who  plan  and  execute  adverps- 
ing  campaigns  are,  more  and  more,  taking 
advantage  of  the  local  tie-ups  which  round 
out  and  strengthen  a  national  campaign. 

The  newspaper  advertising^  placed  by  our 
own  agency,  particularly  with  the  medium 
sized  and  smaller  newspapers  has  in¬ 
creased  very  greatly  each  year  for  the 
last  few  years.  We  are  in  hearty  agree¬ 
ment  with  this  trend  and  realizing  its  im¬ 
portance.  we  have  taken  special  pains  to 
study  the  problems  involved  in  nation¬ 
wide  newspaper  advertising. 

The  desire  of  any  well  established  and 
progresive  agency  is  to  serve  its  clients 
faithfully  and  intelligently.  The  same 
rules  that  apply  to  the  proper  conduct  of 
any  going  busing  apply  here.  All  trans¬ 
actions  with  clients  must  be  orderly  and 
business-like  and  to  this  end  there  must, 
of  necessity,  be  hearty  co-operation  on  the 
part  of  publications. 

“It  will  at  once  be  obvious  to  you  that 
an  agency  will  not  involve  itself  or  you  in 
any  imnecessary  details.  The  cost  of 
handling  newspaper  advertising  in  an 
agency  is  very  high  and  you  can  be  sure 
that  every  effort  is  made  to  expedite 
and  simplify  the  task. 

“Many  of  you  who  publish  newspapers 


If  you  haven’t  yet  solved  the  spider-fly  puzzle  printed  in  “Hunches”  by  EDITOR 
&  PLTBLISHER  for  February  12,  try  again  before  you  read  this:  The 
above  diagram  shows  the  room  opened  out  flat — 30  feet  long,  12  feet  wide, 
twelve  feet  high.  The  spider  is  on  an  end  wall  one  foot  from  the  ceiling  and  six 
feet  from  either  side.  'The  fly  is  on  the  other  end  wall  one  foot  from  the  floor 
and  six  feet  from  either  side.  The  spider  traveled,  crawling  all  the  way,  the 
shortest  possible  distance  to  reach  the  fly — 40  feet.  This  distance  represented 
by  the  black  line,  is  equal  to  the  square  root  of  the  sum  of  the  squares  of  the 
other  sides  of  the  triangle.  32  feet  and  24  feet — 1024  plus  576  equals  1600,  the 
square  root  of  which  is  40.  Prove  it  by  cutting  out  the  diagram  and  folding 
it  in  the  shape  of  a  room. 


businc.ss  that  you  deliver  service  to  him 
according  to  instructions  as  it  is  important 
to  your  grocer  to  deliver  to  you  the  kind 
and  quality  of  food  you  order.  Ever>’ 
failure  of  a  newspaper  to  carry  out  the 
letter  or  spirit  of  an  order  tends  to  make 
this  form  of  advertising  less  desirable  and 
trustworthy  in  the  eyes  of  both  client  and 
agency. 

“I  want  to  take  you  with  me  to  our 
accounting  department.  This  department 
is  composed  of  74  individuals  whose  sole 
purpose  is  to  pay  publisher’s  bills  prompt¬ 
ly  and  to  bill  clients  properly.  Of  these 
74  people,  29  do  billing  work,  34  do  check¬ 
ing  and  11  have  general  duties. 

In  this  department  invoices  are  received 
from  publications  such  as  yours  and  are 
matched  with  the  tear  sheets  to  prove  in¬ 
sertion.  Invoice  and  tear  sheets  must  be 
brought  together  before  we  can  pay  you 
or  before  we  can  bill  the  client  and  this 
must  be  done  in  our  own  offices.  It  is  at 
this  point  in  a  newspaper  campaign  that 
genuine  optimism,  indefatigable  workers 
and  patience  extraordinary  are  required. 
Despite  the  fact  that  every  order  and  con¬ 
tract  we  issue  requests  proper  invoices  at 
the  proper  time  and  tear  sheets  to  prove 
insertion,  it  is  astounding  how  many 
newspapers  each  month  fail  to  do  a  part 
or  any  of  the  simple,  yet  necessary,  things 
asked  for.  This,  too,  in  spite  of  the  fact 
that  our  only  requests  are  for  the  bare 
essenti  Is  normally  required  to  complete 
any  but  ness  transaction.  The  head  of  the 
Accounting  Department  tells  us  that  the 
impression  one  gains  after  observing  the 
laxity  of  many  newspapers  in  sending  in¬ 
voices  and  tear  sheets,  is  that  these  news¬ 
papers  are  in  the  enviable  position  of  not 
needing  their  money  very  badly. 

“Briefly,  let  me  reiterate  the  points 
developed  and  mention  several  other  fac¬ 
tors  which  the  time  has  not  permitted  me 
to  enlarge  upon : 

“1.  Co-operate  fully  with  advertising 
agencies.  They  work  with  and  develop 
many  national  accounts  and  they  can  oBen 
use  small  town  papers  to  advantage. 

“2.  Read  the  orders  you  get  and  follow 
them  to  the  letter  or  get  in  touch  with  the 
agency  if  in  doubt.  You  can  be  sure  in 
most  cases  that  there  are  important  rea¬ 
sons  why  the  advertisement  must  run 
when  and  as  ordered. 

“3;  Invoice  the  agency  promptly  and 
clearly  for  the  advertisements  you  run  and 
attach  tear  sheets  to  the  invoice.  We  are 
anxious  to  pay  you  promptly,  and  the  ad¬ 
vertiser  is  waiting  to  pay  us.  Many  times 
both  of  us  are  waiting  for  the  facts  you 
alone  can  give. 

“4.  Send  tear  sheets — the  whole  page — 
for  each  ad  you  run.  Do  this  promptly 
also.  If  you  are  looking  for  the  best  way 
to  serve  agency  and  advertiser  attach  the 
tear  sheet  to  your  invoice  and  send  it  first 
class  mail.  Thus  you  insure  prompt  and 
certain  delivery  of  both  invoice  and  proof 
of  insertion. 

“5.  Answer  the  agency’s  letters  when 
they  write  you.  This  is  plain  courtesy  but 
iside  from  that,  the  agency  needs  informa¬ 
tion  or  it  wouldn’t  be  writing  you.  Re¬ 
member  that  it  doesn’t  help  to  promote  the 
idea  of  advertising  in  newspapers  when  a 
publisher  seems  indifferent  in  his  dealings 
with  agencies  and  then  fails  or  is  slow  in 
answering  letters. 

“6.  Print  your  paper  well,  which  is 
another  way  of  suggesting  that  you  make 
the  advertisers’  copy  appear  at  its  best  in 
a  good  looking  newspaper.  He  is  entitled 
to  a  clean  and  faithful  reproduction  of  his 
mat  or  stereo. 

“7.  Encourage  prompt  payment  of 
national  acounts  and  avoid  losses  by  con¬ 
tinuing  the  cash  discount  which  has 
proved  its  worth  and  value  for  so  many 
years. 

.  Supply  agencies  and  advertisers 
with  circulation  figures  and  the  facts 
about  your  paper  which  are  accurate  and 
complete.  Incorrect  or  exaggerated 
figures  are  dangerous  in  the  long  run 
and  do  not  foster  all-important  good  will. 
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NEWSPAPER’S  RIGHT  TO  PRINT  PHOTO 
WITHOUT  CONSENT  IS  DENIED 

Court  Overruling  Washington  Herald’s  Demurrer,  Would  Not 
Apply  Bar  to  Public  Characters,  but  Says  Press 
Freedom  Is  Not  Involved 


•  By  J.  BART  CAMPBELL 

(WathingtoH  Correspmidcnt  of  Kditor  &  Pcblisher ) 


'T'HE  right  of  newspapers  to  publish 
personal  photographs  without  con¬ 
sent  of  the  persons  involved  is  denied  in 
an  opinion  filed  in  a  case  pending  in  the 
Supreme  Court  of  the  District  of  Colum¬ 
bia. 

The  opinion  was  written  by  Associate 
Justice  Frederick  L.  Siddons  of  the  Su¬ 
preme  Court  of  the  District  of  Columbia 
in  the  case  of  Mrs.  Maud  Peed  against  the 
Washington  Times  Company,  which  also 
publishes  the  Washington  Herald,  a 
morning  paper. 

The  decision  draws  no  distinction  in 
favor  of  any  special  circumstances,  but 
broadly  holds  it  to  be  a  violation  of  a  per¬ 
sonal  right  for  any  newspaper  to  publish 
a  photograph  of  a  private  citizen  at  least, 
without  the  person's  consent. 

The  question  was  raised  by  the  Times 
Company's  demurrer,  which  declared  the 
constitutional  guarantee  of  freedom  of  the 
press  to  be  a  complete  bar  to  the  suit. 
Justice  Siddons’  decision  establishes  Mrs. 
Peed’s  right  to  damages  provided  she 
proves  her  case.  The  case  will  be  set  for 
trial  of  its  merits  and  will  probably  go 
over  until  the  fall  term. 

Wilton  J.  Lambert,  president  of  the 
Washington  Times  Company,  and  Ru¬ 
dolph  H.  Yeatman,  attorney  for  the  pub¬ 
lisher,  cited  in  support  of  their  demurrer 
the  case  of  Hillman  vs.  Star  Publishing 
Company  from  the  Supreme  Court  of 
the  State  of  Washington,  reported  in  64 
Washington,  page  691.  This  was  the 
case  of  a  child  whose  photograph  was 
published  in  connection  with  the  story  of 
her  father’s  alleged  criminal  conduct.  The 
Supreme  Court  held  that  although  there 
may  have  been  a  wrong  done  in  pub¬ 
lishing  the  picture,  there  was  no  legal 
remedy  and  therefore  the  suit  failed. 

Opposed  to  this  view,  Foster  Wood, 


attorney  for  Mrs.  Peed,  cited  an  article 
written  by  Justice  Louis  D.  Brandeis  be¬ 
fore  his  elevation  to  the  Supreme  Court 
of  the  United  States  and  published  in  4 
Harvard  Law  Review,  page  196. 

Justice  Brandeis’  article  was  in  effect 
an  attack  upon  a  decision  of  the  Appellate 
Court  of  New'  York  in  which  the  right 
to  sue  for  publication  of  a  photgraph 
without  consent  had  been  denied.  In  this 
case  the  New  York  court  appears  to  have 
followed  the  Washington  case  cited.  The 
New  York  Legislature  subsequently  nul¬ 
lified  this  decision  by  passage  of  a  law 
specifically  establishing  the  right  to  sue 
in  such  cases. 

Justice  Siddons  commenting  on  the  case 
from  the  State  of  Washington  said :  “It 
is,  perhaps,  enough  to  say  that  this  posi¬ 
tion  of  the  court  is  not  in  consonance 
with  the  oft-repeated  statement  of  the 
books  that  ‘there  is  no  wrong  without  a 
remedy.’  ’’ 

Concluding,  the  court  said :  “It  was 
suggested  in  the  oral  argument  that  to 
sustain  the  right  of  action  in  such  cases 
as  the  pending  one  would  be  to  invade 
the  freedom  of  the  press.  The  suggestion, 
the  court  thinks,  is  not  sound,  if  for  no 
other  reason  than  that  the  freedom  of  the 
press,  guaranteed  by  our  constitution,  is 
not  a  freedom  to  violate  the  rights  of 
others.  Even  a  public  character  may  be 
libeled  by  a  newspaper,  and  the  news¬ 
paper  or  its  owner  compelled  to  respond 
in  damages  for  the  libelous  publication. 
Nor  does  the  freedom  of  the  press  carry 
with  it  the  privilege  of  invading  any 
other  right  of  the  citizen.  Such  a  conten¬ 
tion,  if  carried  to  its  logical  extreme, 
would  justify  a  newspaper  publisher  in 
invading  the  home  of  a  citizen  and  pub¬ 
lishing  the  results  of  its  invasion,  and 
shield  itself  in  so  doing  by  invoking  the 
freedom  of  the  press.” 


THOMPSON  UBEL  CASE 
SET  FOR  MARCH  17 

Birmingham  Publisher  Accepts  Service 
and  Declares  He  Is  Compli¬ 
mented  by  Suit  Brought 
by  Klan  Dragon 


{By  telegraph  to  Editor  &  Publisher) 

Birmingham,  Ala.,  March  2.— Freder¬ 
ick  1.  Thompson,  publisher  of  the  Birm¬ 
ingham  Age  Herald,  the  Montgomery 
Journal  and  the  Mobile  Register  and 
Xeu's-Itcm,  will  be  tried  March  17  on 
charges  of  libel  in  Birmingham. 

Two  separate  counts  face  the  pub¬ 
lisher,  one  preferred  by  Charles  C.  Mc¬ 
Call,  state  attorney  general,  and  one  by 
lames  E^dale,  Grand  Drairon  of  the 
Knights  of  the  Ku  Klux  Klan,  Realm 
of  .\labama.  Attorney  McCall’s  warrant 
was  sworn  out  after  the  paper  had  criti¬ 
cized  the  way  the  attorney  general 
handled  the  first  of  the  cases  against  the 
school  book  publishers  to  reduce  the 
prices  for  school  books  in  Alabama.  Mr. 
Esdale’s  warrant  was  sworn  out  follow¬ 
ing  publication  of  an  alleged  report  of 
a  speech  made  by  him  before  the  Robert 
E.  1  ee  Klan  in  which  he  is  said  to  have 
advocated  masked  flogging. 

Mr.  Thompson,  who  has  been  out  of 
town  since  the  warrants  were  sworn,  re¬ 
turned  last  Sunday  and  Monday  after¬ 
noon  went  to  the  office  of  Sheriff  Harts- 
field  and  accepted  service,  making  bond 
for  $300  in  each  case.  The  case  will  be 
heard  in  Judge  Abernathy’s  court.  The 
libel  charge  preferred  by  Mr.  Esdale  also 
names  C.  M.  Stanley,  associate  editor 
and  R.  M.  Kincey,  city  editor,  who  will 
be  tried  at  the  same  time  as  their  em¬ 
ployer.  Both  Mr.  Stanley  and  Mr.  Kin¬ 
cey  have  made  bond  for  $300. 


In  an  interview  Mr.  Thompson  stated 
that  he  construed  the  suit  of  Mr.  Esdale 
as  a  compliment. 

He  said  in  part:  “In  ordinary  cir¬ 
cumstances  I  would  feel  a  measurable 
humiliation  at  being  charged  with  com¬ 
mitting  criminal  libel  because  of  matter 
in  the  newspapers  published  by  me,”  the 
publisher  declared,  “but  if  publication 
concerning  and  in  opposition  to  the  meth 
ods  and  policies  of  the  Ku  Klux  Klan 
prompts  the  Grand  Dragon  of  the  order 
in  Alabama  to  charge  me  with  criminal 
libel  because  of  such  position  of  the 
newspapers,  then  I  would  regard  such 
action  of  the  Grand  Dragon  of  the  Klan 
as  a  compliment  rather  than  one  of  dis¬ 
credit." 


N.  Y.  AMERICAN  LOSES 

Court  of  Appeals  Affirms  $10,000  Libel 
Award  for  Use  of  Wrong  Name 

The  Court  of  .\ppeals,  Albany,  has 
handed  down  a  decision  affirming  the 
New  York  Supreme  Court  in  granting 
a  judgment  of  $10,000  in  favor  of  Eliot 
G.  Farrington  against  the  Star  Company 
as  damages  for  an  alleged  libel  published 
in  the  Nezv  York  American  Nov.  19  and 
20,  1921.  The  action  was  brought  to 
recover  $200,000  damages. 

The  articles  purported  to  give  an 
account  of  Farrington’s  marriage  to 
Margaret  Hodson  at  Waterbury,  Conn, 
and  stated  that  a  sensation  was  caused 
by  the  appearance  of  Loretta  Rodden 
with  her  child,  alleged  to  have  been 
deserted  by  him. 

On  the  trial  it  was  shown  that  a  mis¬ 
take  had  been  made  in  using  the  name 
of  the  plaintiff  for  that  of  Edward  J. 
Farrington  and  that  a  retraction  was 
made  in  a  later  issue.  Farrington  is  a 
Yale  graduate  and  lives  at  Detroit.  Mich. 


and  testified  he  liad  been  humiliated  by 
his  associates  and  others  at  the  Detroit 
Vale  Club  by  the  publication  of  the  story 
connecting  him  with  the  affair. 

Counsel  for  the  Star  Company  sought 
a  reversal  of  the  verdict  on  the  ground 
that  the  admission  of  this  testimony  was 
error. 


TORONTO  DAILY  LOSES 
$6,000  UBEL  SUIT 

Woodstock  (Ont.)  Sentinel-Review 
Brought  Action  Based  on  Three 
Editorials  Charging  Liquor 
“Hypocrisy” 


Finding  in  favor  of  the  plaintiff  on  all 
points  raised  by  the  judge,  the  jury  in 
Supreme  Court  at  Woodstock,  Ont., 
awarded  the  Sentinel- Review  Company, 
Ltd.,  $6,000  damages  in  its  libel  action 
against  the  Toronto  Ez'cning  Telegram. 
before  Justice  Logis.  The  action  was 
based  on  three  editorials  published  in 
the  Toronto  Telegram  of  Aug.  9  and 
Apr.  11,  1920. 

The  gist  of  the  statements  as  pre¬ 
sented  to  the  jury  were  that  the  Sen- 
tinel-Reznew  had  had  a  quantity  of  liquor 
stolen  from  its  cellar  while  at  the  same 
time  it  was  advocating  prohibition  in  its 
newspaper.  D.  L.  McCarthy,  counsel  for 
the  plaintiff,  stated  that  these  statements 
cliarged  the  Sentinel-Review  with  “damn¬ 
able  hypocrisy,”  and  also  with  having 
committed  an  offence  under  the  Ontario 
Temperance  Act  which  prohibited  cor¬ 
porations  having  liquor  in  their  cellars 


under  pain  of  fine  and  imprisonnxui 

\'ery  little  evidence  was  presented 
the  case.  Three  witnesses  were  ca]iw 
for  the  plaintiff.  These  were  John  Mar- 
key,  chief  editor  of  the  Sentinel-Review" 
M.  McIntyre  Hood,  city  editor,  and  Har¬ 
ry  McIntosh,  Woodstock  business  niai 
They  testified  as  to  the  identity  and  nanw 
of  the  plaintiff's  newspaper,  and  to  tht 
fact  that  W.  J.  Taylor,  proprietor,  and  i 
the  newspaper  were  two  entirely  separate  ! 
entities.  Mr.  Markey  gave  some  evi-  ’ 
dence  regarding  the  stand  of  the  Sentinel!  ' 
Review  in  the  abolish-the-liar  camnaiini 
of  1914.  ^ 

On  the  verdict  being  given,  a  motion 
for  non-suit  on  technical  legal  points  was 
made,  but  this  was  refused  by  the  judge 

HERMAN  BLACK  IS  HOST 

Theatrical  stars  of  the  first  water  : 
from  several  of  the  shows  now  appear-  ? 
ing  in  Chicago,  entertained  at  the  annual  k 
publisher’s  "Get  Together”  banquet  of  i 
the  Chicago  Evening  American  last  week.  I 
Herman  Black,  publisher  of  the  Ameri-  I 
can,  was  toastmaster  at  the  banquet  ^nd  I 
William  A.  Curley,  managing  editor,  was  I 
one  of  the  speakers.  I 


REBEL  AGAINST  RADIO  ADS  i 

A  movement  to  protect  the  radio  lis-  | 
tellers  from  direct  advertising  over  the  I 
air  was  started  this  week  at  the  Mid- 
West  Radio  Congress,  meeting  in  Dt,  . 
Moines,  la.,  Feb.  23-24.  Francis  Stau-  • 
stell,  president  of  the  Iowa  Radio  Liv  f 
teners’  League,  said  his  association  in.  ■ 
tended  to  find  out  whether  certain  sta¬ 
tions  should  be  “allowed  to  go  on  broad¬ 
casting  or  be  forced  off  the  air.” 


WHAT  a  magnificent  building,”  exclaims 
many  a  vistor  to  Jacksonville.  “That 
would  be  a  credit  to  any  city  in  the  nation.” 

Quite  so — for  the  Barnett  National  Ban  k 
purposely  intended  to  express  in  their  new, 
magnificent  iS'Story  structure,  not  only 
steady  growth  in  banking  but  firm  con' 
fidence  in  the  future  of  Jacksonville,  Both 
city  and  state  have  been  keenly  analysed  by 
this  institution  during  half  a  century  of  ) 

financial  service  in  this  territory. 

Truly  a  “metropolitan”  building^for  an  ] 

enterpising  city,  alert  in  business,  con'  ■ 

sistent  in  growth,  modem  in  taste,  quick 
to  sense  the  invitation  of  advertising. 

Consider  the  factors  which  made  the 
Barnett  National  Bank  Building  possible, 
and  you  will  recognize  the  power  your  ad' 
vertising  message  gains  in  Florida’s  largest  t 

newspaper —  j 

®he.3florida  kitties -Union  j 

JACKSONVILLE.  FLA.  ( 
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Buffalo  the  Wonder  City  of  America 


Calling  on  the  Trade 

In  selling  goods  there  is  no  substitute  for 
calling  on  the  trade.  The  more  calls  made  the 
more  orders  taken,  the  more  business  done. 

So  it  is  with  your  advertisements  ....  your 
printed  salesmen  ....  carrying  your  sales  story 
to  the  trade  ....  to  dealers  and  consumers. 

Calling  on  only  a  part  of  the  trade  brings  only 
a  partial  response  in  orders. 

But  calling  on  all  of  the  buying  market,  or 
practically  all  of  it,  through  a  newspaper  which 
not  only  carries  your  sales  message  but  has 
reader  influence  as  well,  brings  the  largest 
possible  returns  in  orders  and  in  dealer  and 
consumer  acceptance. 

The  Buffalo  Evening  News  calls  on  all 
the  trade  every  day.  It  is  a  welcome  visitor,  an 
effective  medium  for  your  selling  message  in 
the  Buffalo  market. 


Cover  the  Buffalo  Market  with  the 


BUFFALO  EVENING  NEWS 


A.  B.C.  Sept.  30,  1926, 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

Present  Average 

145,647 

Over  150,000 

Marbridge  Building 
New  York  City 


National  Representatives 

KELLY-SMITH  COMPANY 

Waterman  Building  Atlantic  Building  Tribune  Tower 

Boston,  Mass.  Philadelphia,  Pa.  Chicago,  Ill. 
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DETROIT  NEWS  SPONSORING  AIRPLANE 
SEARCH  FOR  NEW  ARCTIC  LAND 


Seven  Flights  Over  Frozen  Seas  Will  Be  Made  by  Capt.  Wilkins 
in  Next  Few  Weeks — A.  M.  Smith  Covering 
Story  for  News 


tliat  two  forms  of  proxies  for  the  annual  He  based  his  suit  on  a  series  of  articles 
meeting  should  be  sent  out,  one  in  blank  carried  in  the  Independent,  in  which 
and  one  made  out  to  the  chairman  of  the  Ford  charged  the  co-operative  organiza- 
Fastern  Advisory  Board.  Thus  Mr.  tions  were  intended  to  be  prohtable  only 

Brvant’s  name  will  apiiear  instead  of  to  Sapiro,  and  that  farmer  memhfre 
- _ _ 11^,1  ,,^11  _ 1 _ 


Mr.  Hooker’s  on  the  advisory  board  were  compelled  to  sell  produce  at  less 
proxies  for  election  of  directors  and  Mr.  money  than  they  would  have  received 


Bryant  will  cast  the  proxies  given  to  the  under  current  market  prices. 


Eastern  Advisorv  Board. 


I'iETROIT,  March  3. — Seven 
within  the  ne.xt  few  weeks,  i 


times  near  Xova  Zembla  and  Greenland,  indi¬ 


plans  go  well.  Capt.  George  Hubert  high  island  is  found  near  Barrow,  the 
Wilkins,  commander  of  the  Detroit  relation  will  be  established.  If  nothing 


$1,000,000  FORD  LIBEL 
SUIT  SET  FOR  MARCH  15 


The  articles  further  asserted  that  Sa- 
])iro  was  the  working  agent  of  a  “Jew- 
ish  conspiracy”  seeking  to  gain  control 
of  agricultural  products  marketing. 


Nczvs  Wilkins  Arctic  expedition,  will  fly  is  found,  the  theory  will  have  to  be  dis- 
out  over  the  jagged  ice  of  the  Arctic  carded  and  science  will  benefit.  If  suit- 


Ocean  north  of  Alaska  in  a  second  at-  able  land  is  found  near  the  middle  of 


tempt  to  find  new  land. 


the  Arctic  ocean  this  will  facilitate 


Four  of  these  excursions  will  be  made  commercial  air  service  across  the  top  of 
in  a  standard  Stinson-Detroiter,  a  De-  the  world. 


Postponement  Granted  from  March  7 
— Sapiro’s  Case  Based  on 
Dearborn  Independent 
Articles 


AIDS  THE  POOR  TAXPAYER 


troit  manufactured  plane  now  in  use  on  At  present  the  members  of  the  expe-  l..  u... 

several  commercial  lines,  while  the  other  dition  are  waiting  for  the  arrival  of  the  Vfpnrv 


$1,000,000  libel 


yer,  against  Henry  Ford  and  the  Dear- 


three  will  be  made  in  the  Alaskan,  a  Stinson  plane  and  a  second  ship,  sent  '  r  t  i 

huge  Fokker  monoplane  used  by  the  with  it  as  a  fling  box  of  spare  parts.  In  frnm^Marrh  '7^tn  Kfarrh^lS 

1026  evnedition  On  all  seven  trios  the  nie.-.ntime  fhn.-  gav/  fl,e  from  March  7  to  March  15.  The 


1926  expedition.  On  all  seven  trips  the  meantime  they  have  refitted  the  la.  me 

Capt.  Wilkins  will  be  piloted  by  Carl  B.  Alaskan  with  the  wing  of  the  Detroiter,  ^nator”  Ta'n^^  ^A^^Reerf  of  Mlssoifri 
Eielson,  pioneer  Alaska  flyer,  who  a  year  the  second  of  the  two  craft  sent  Iasi  Missouri, 

ago  made  the  first  flight  from  Fairbanks,  jear.  Gasoline,  enough  for  20.000  miles  TiOct..  of  r^an/i  p^ioiac 

Alaska,  across  the  Endicott  Mountains  of  flying  is  already  at  Barrow. 


to  Point  Barrow. 


TU  1  narrow.  ,,^3 

The_  members  ot  the  party  m  addition  ,iUo„3iir,„,:on  of  T„Horp  Artln.r 


Should  a  forced  landing  and  a  disabled  to  Wilkins  and  Fielson.  .V  M.  Smith. 
plane  leave  them  alone  on  the  drifting  correspondent  for  the  Detroit  Xeu‘s;  Al-  submitt^  an 

ice.  the  two  explorers  will  walk  ashore,  ger  Graham,  former  Canadian  armv  pilot,  fi:™?''  ^  *'‘S'tig  e  ju  is  was  preju- 

‘Tt  may  take  months,  even  years,  but  second  pilot ;  Howard  Mason,  wireless  w  J  ,,i.- 

we  can  shoot  seals  and  bears  for  food  operator  for  the  1926  expedition,  radio  ‘.tlnd  in  his^^wn  defense  Tt  win 


'Your  Snappy  Service” 


Mr.  Ford  is  expected  to  take  the  wit¬ 
ness  stand  in  his  own  defense.  It  will 


the  time  f^ouV  aii- 


“There  is  really  very  Stinson  .Aircraft  Corporation,  mechanic. 


Wilkins  says.  “There  is  really  very 
little  danger.” 

For  that  reason  an  order  has  been 
made  requiring  the  other  members  of 
the  expedition  to  leave  Alaska  if  Wilkins 


cago  Tribune-Ford  libel  suit  that  the 
automobile  manufacturer  has  appeared  in 
made  r^uirin^The  “other  memters“"of  FOSTER  TALKS  TO  LONDON  a  court  rewm.  His  testimony  was  sought 
the  expedition  to  leave  Alaska  if  Wilkins  Marcelhis  E.  Foster,  ixlitor  of  the  S|  but  each  Bme  he 

should  be  gone  long  enough  to  indicate  Houston  Press,  on  Feb.  21  talked  over  ^[“1^^  (ialLger'^hilf  counsel  for^slS 
that  his  plane  is  disabled.  A  search  radiophone  with  Webb  Miller,  assistant  p 

would  be  useless,  and  a  waiting  policy  European  manager  of  the  United  Press  Ford  with  a 

foolishly  expensive.  in  London,  inaugurating  the  "Texas-Lon-  _  r  t  •  . 

The  exploratory  trips  in  the  Stinson  don  telephone  service.  Mayor  Holcombe 

plane  will  be  comparatively  short  hops  of  Houston  also  talked  over  the  connec-  1  cvci^m 

of  1.200  miles  each.  600  miles  out  over  tion  in  the  Press  office  to  the  Lr.rd  Mavor  co-operatue  marketing  system 

the  frozen  sea  from  Point  Barrow,  and  of  London.  ' 


Enclosed  is  our  check  to  cover 
January  invoices  from  you. 

Thanks  to  your  snappy  service 
and  the  air  mail,  we  were  able  to 
be  going  again  Monday  morning 
as  usual  even  though  it’s  a  long 
way  to  Chicago. 

Delta  County  Tribune 
Delta,  Colorado 


600  miles  back.  The  flights  will  radiate  - - 

from  the  base  m  the  shape  of  a  fan,  BRYANT  SUCCEEDS  HOOKER 

covering  two-thirds  ot  the  region  of  _ 

comparative  inaccessibility,”  Northwest 

and  Northeast  of  Barrow'.  Owing  to  the  Named  Chairman,  A.P.  Eastern  Ad- 


among  farmers,  brought  suit  against 
Ford  and  the  Dearliorn  Independent. 
Ford’s  monthly  publication,  for  $1,000,- 
100  in  the  summer  of  1925. 


-LINOTYPE- 


size  of  the  ship,  its  safe  flying  range  is 
limited  to  1,500  miles,  even  though  it 
has  been  fitted  with  an  enormous  gaso- 


visory  Board,  When  Latter  Resigns 

Richard  Hooker,  member  of  the  Asso- 


iiai  LK'cii  iiiicu  wiiii  dll  cliui  .  I  u  *•  al  o*.  •  r  tj  /\t  \ 


^'Three'othe?  flights,  to  be  made  in  the  J  m 


.Alaskan,  will  be  2,000  miles  long,  1,000 
miles  out  and  1,000  miles  back.  On 


these  long  journeys  over  the  Polar  basin, 


sociated  Press.  W.  B.  Bryant,  publisher 
of  the  Paterson  (N.  J.)  Press-Guardian, 
■  has  been  elected  chairman  to  succeed  Mr. 


Capt.  W  ilkins  hopes  to  penetrate  nearly  ^he  latter  and  W^  J.  Pape,  ll  aterbury 
to  the  other  side  of  the  unknown  region.  ^  Republican,  were  receiitlv  nomi- 

The  direction  he  will  take  m  the  Fok-  ^  p  n^n,i„ating  committee 

ker  ship  on  his  several  flights  will  be  r.,,  term  nf 


Qeicker  and 
Better  Results 


Ker  snip  on  ms  severa  nigms  wiu  oe  j-,,,  „nexpired  term  of  Charles 
determined  by  the  results  of  soundings  Hopkins  Qark  as  a  director.  The  reso- 


the  Ludlow  Way 


he  will  make  by  Hnding  on  Ae  ice  in  annual  meeting  provided 

the  smaller  ship.  By  testing  the  ocean  s  _ 


depth  at  several  places,  and  by  taking 
samples  of  sea  water,  Capt.  W’ilkins  be¬ 
lieves  that  he  can  determine  where  new 
land,  if  any  there  be,  is  most  likely  to 

lie. 

While  the  expedition  hopes  to  find 
new  land,  its  purpose  is  also  meteorogical. 
Weather  in  the  vicinity  of  Point  Barrow 
shows  a  marked  similarity  to  weather 


IPOURNAUSN) 
'I  'Train  • 


W'lTH  late  copy  coming  in — customers’  proofs 
required — early  editions  to  get  out — every 
minute  counts.  Under  such  high-pressure 
conditions  the  Ludlow  demonstrates  its  ability  to  meet 
widely  varying  demands. 


INCREASE  % 

YDURLOULM^Y 


FaftnumMy 


— ' —  *11  500'®®® 

''  wSo»» 

w  i«ca  m  w" 


^HOS.W.BRICGS 


.  .  .  emphasizing 
practical  result'getting  meth¬ 
ods  that  qualify  students  for 
quick  advancement  into  jour¬ 
nalism  positions  that  PAY. 

V hid- Dramatic  -  DIRECT 

The  Eastman  classroom  sys¬ 
tem,  by  mail,  under  a  strong 
faculty  of  keen  business  men. 
Entirely  different  from  the  or¬ 
dinary  “book  course  "methods. 


Ludlow  promotes  speed,  quantity  and  quality  of 
production.  From  durable  brass  matrices  you  can  set 
and  cast  enough  new  type  in  slugs  to  print  the  biggest 
edition  on  time.  Lines  in  any  size  of  typeface  from  6 
to  72-point  are  readily  produced  with  the  Ludlow  sys¬ 
tem  without  interruptions  for  machine  or  mold  changes, 
or  delays  in  hunting  sorts. 


Learn  how  leading  metropolitan  dailies,  and  hun¬ 
dreds  of  other  newspapers  of  every  size  throughout  the 
world  are  using  sparkling  new  Ludlow  type  in  slugs 
for  getting  better,  quicker  results.  We  will  gladly  semi 
you  complete  facts.. 


COMPANY™ — 

Columbian.  Mutual  Tower 


MEMPHIS.*  TENN. 


EAflNAN'PODGHKQEflEIf 

^  National  Institution  for 
over  Hay^  a  Century 

. . . «r  . .. 


2032  Clybourn  Avenue,  Chicago 


Boston:  470  Atlantic  Avenue 
New  York:  63  Park  Row 


Atlanta:  41  Marietta  Street 
San  Francisco  5  Third  Street 


i 


The  Chicago  Daily  Ncxi’s  is  offering 
income  taxpayers  needing  help  in  mak¬ 
ing  out  their  returns  the  free  services  of 
a  deputy  internal  revenue  collector,  as¬ 
signed  by  the  government,  and  the  income 
tax  experts  of  the  Daily  News.  This 
help,  together  with  income  tax  forms  and 
the  services  of  a  notary,  is  given  at  the 
Daily  News  personal  service  bureau. 


SET  IN  LUDLOW  QUALITY  SLUGS 


A  good  year’s 

GROWTH 

in  just 

4  months 


November 

Circulation  Figures  for 

December  January 

February 

54,101 

The  Sunday  News 

58,819  64,987 

82,156 

28,904 

The  Rocky  Mountain  News 

28,988  29,981 

32,317 

26,959 

The  Denver  Evening  News 

38,809  39,041 

47,966 

THE  ROCKY  MOUNTAIN  NEWS 
THE  DENVER  EVENING  NEWS 

SCRIPPS-HOWARD  NEWSPAPERS 

W.  C.  Bussing,  Advertising  Manager 
McHenry  Tichenor,  National  Advertising  Manager 

Represented  in  the  National  Field  by 

ALLIED  NEWSPAPERS,  INC. 

250  Park  Avenue,  New  York 


Chicago 


Detroit 


San  Francisco 


Los  Angeles 


Seattle 
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BALTIMORE  VETERAN,  85,  HAS  SERVED 
■  64  YEARS  AT  TELEGRAPH  KEY 

T.  J.  Bishop  at  His  Post  Daily  in  Sun  Office — Handled  Civil 
War  News — Friend  of  Edison  in  Early  Days — Once 
Retired  but  Returned  to  His  Key 

By  H.  S.  SHERWOOD 


CIXTV-FOUR  years  continuous  service 

at  the  telegraph  key,  and  now,  at  the 
age  of  85  years,  ready  to  scrap  with  a 
rival  telegraph 
operator  for  busi¬ 
ness!  That’s 
Thomas  J.  Bish¬ 
op,  Western  Un¬ 
ion  operator  in 
the  office  of  the 
Baltimore  S  ttn. 

Mr.  Bishop, 
or  “Bish”  as  he 
is  called  by  the 
Sun  men,  is  be¬ 
lieved  to  hold  the 
record  in  this 
country  for  the 
longest  period  of  Thomas  j.  Bishop 
continuous  service 

at  the  telegraph  key.  He  is  also  believed 
to  be  the  oldest  operator  in  active  service. 
He  opens  his  wire  on  time  six  afternoons 
in  the  week  and  signs  off  some  time  after 
midnight,  goes  to  an  owl  restaurant,  gets 
his  supper  and  goes  home  to  bed.  He 
has  been  following  that  routine  for  a 
period  longer  than  the  entire  life  span  of 
many  men. 

"Bish”  has  a  special  reverence  for 
words,  not  merely  because  he  has  been 
handling  them  all  his  life,  but  because 
it  was  the  result  of  choosing  the  right 
words,  that  he  escaped  hanging  62  years 
ago. 

He  was  an  operator  on  duty  at  one  of 
the  railroad  bridges  over  the  Susquehanna 
river  back  in  1865.  One  day  the  news 
came  over  the  wire  that  Abraham  Lincoln 
had  been  assassinated. 

“Just  as  good  men  as  Lincoln  have 
been  assassinated  before,’’  said  “Bish’’ 
carelessly  and  thought  no  more  about  it. 

But  it  got  around  in  the  town  of  Havre 
de  Grace,  Maryland,  that  he  had  said 
this  and  several  hours  later  a  crowd 
appeared  before  “Bish’s”  office.  They 
carried  a  long,  thick  rope.  To  the  aston¬ 
ished  operator,  they  said  that  they  did 
not  like  his  expression  as  to  Lincoln.  If 
he  still  felt  that  way,  well  they  thought 
they’d  make  use  of  the  rope — one  end  of 
it  over  a  tree  limb  and  the  other  end 
around  his  neck.  He  understood?  Yes; 
he  understood.  He  made  what  is  said  to 
have  been  his  first  and  his  last  speech 
then.  He  chose  his  words  very  carefully. 
He  apologized.  The  crowd  accepted  his 
apology'.  He  was  only  23  years  old  then. 
He’s  been  very  careful  about  the  words 
he  let  escape  from  his  lips  ever  since  that 
time. 

That’s  an  index  to  “Bish’s’’  character 
when  it  is  considered  in  connection  with 
another  incident  which  occurred  earlier 
in  the  same  war.  He  was  an  operator 
on  another  railroad  bridge  when  Harry 
Gilmor,  a  Confederate  cavalry  leader 
whose  name  and  fame  are  well  known  to 
all  Marylanders,  descended  on  the  bridge 
and  proceeded  to  wreck  it.  “Bish’s’’  key 
was  in  an  office  out  on  the  bridge,  over 
the  deepest  water.  It  was  a  part  of  the 
Union  communications.  Although  he 
knew  that  Gilmor  was  trying  to  burn  the 


Thomas  T.  Bishop 


E  MlLWAtJKEE  JOURNAL 


Now  Set  In 
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bridge,  “Bish”  stuck  to  his  key  to  get  a 
message  through  telling  of  the  raid. 
Gilmor  walked  in  on  him,  snatched  the 
key  from  his  hand  and  threw  it  out  the 
window  and  into  the  river.  Then  he 
escorted  “Bish”  over  the  ties  to  shore. 

He  was  once  imprisoned  by  General 
“Hen”  Butler,  the  famous  Union  leader. 
He  was  an  operator  in  Baltimore.  A 
report  went  out  over  the  wires  to  the 
effect  that  President  Lincoln  was  about 
to  call  for  500,000  additional  soldiers. 
The  report  was  circulated  for  its  effect  on 
the  stock  market.  Butler  ordered  every 
telegraph  operator  in  his  territory  flung 
into  jail  and  kept  there  until  the  men  who 
had  sent  that  message  out  confessed. 
“Bish”  went  to  jail  with  the  rest,  but 
stayed  only  a  few  hours.  The  men 
who  had  started  the  story  confessed. 

To  round  out  his  Civil  War  experi¬ 
ences,  Mr.  Bishop  was  in  charge  of  the 
wire  when  General  Ulysses  S.  Grant  was 
dying  in  New  York.  He  sent  out  bulle¬ 
tins  on  the  condition  of  the  famous  mili¬ 
tary  figure  and  President  of  the  United 
States  until  Grant  died. 

Thomas  A.  Edison,  the  inventor,  was 
one  of  his  “buddies”  more  than  half  a 
century  ago  when  both  were  telegraph 
operators. 

Back  in  1912,  when  he  had  served 
practically  half  a  century  at  his  key,  Mr. 
Bishop  thought  it  time  to  retire.  He 
announced  that  he  was  going  to  quit. 
Telegraphers  and  former  telegraphers  all 
over  the  country  contributed  to  a  fund  to 
buy  him  a  gold  watch.  Mr.  Edison  was 
among  these.  The  watch  was  presented 
to  him  and  he  was  made  a  life  member 
of  the  telegraphers  union.  He  went 
down  to  rural  Jtlaryland,  where  his 
daughter  lives,  and  prepared  to  live  a 
life  of  retirement. 

But  that  lasted  only  for  a  few  days.  He 
couldn’t  stay  away  from  his  key.  Pres¬ 
ently  he  was  back  at  work  in  the  Sun 
office  and  has  been  there  since. 

PRESS  AGENT  SHOW 

The  annual  “Press  Agents  Show,” 
staged  by  the  Theatrical  Press  Repre¬ 
sentatives  of  America  for  the  benefit  of 
their  emergency  relief  fund,  will  be  held 
at  the  Liberty  Theatre,  New  York,  Sun¬ 
day  March  13._  Wells  Hawks  is  chairman 
of  the  entertainment  committee. 

WON’T  ARREST  NEWS  DEALER 

Magistrate  Goodman  in  Yorkville 
Court,  New  York,  this  week  refused  to 
issue  a  warrant  for  the  arrest  of  a  news¬ 
dealer  who  had  sold  four  “art”  maga¬ 
zines  to  a  police  sergeant.  A  special 
agent  for  the  Society  for  the  Suppression 
of  Vice  requested  the  warrant. 


ThcFlexitype 
Dry  Floag 

is  successful  in  newspaper  plants 
because,  it  is 

1 —  Easily  prepared  and, 

2 —  Produces  plates  with 

(a)  type  that  prints  black 

(b)  and  halftones  distin¬ 
guished  by  their  clearness 
and  detail. 

We  have  convinced  others. 
Let  us  show  you. 

Brooks  Paper  Company 

St.  Louie,  Mo. 


MONEY  FOR  WORD  MAKERS 

The  Chicago  Evening  American  will 
award  $275  in  cash  prizes  in  a  word¬ 
making  contest  to  those  who  can  make 
the  most  words  out  of  the  letters  in 
“Evening  American.”  First  prize  will  be 
$100;  second  prize,  $50;  third  prize,  $25; 
next  20  prizes,  $5  each. 

NICHOLSON  RESIGNS  TO 
JOIN  TOKIO  DAILY 

Production  Manager  of  N.  Y.  Evening 
Post  Will  Assist  B.  W. 

Fleisher  on  Japan 
Advertiser 

Ralph  Nicholson  has  resigned  as  pro¬ 
duction  manager  of  the  New  York  Eve¬ 
ning  Post,  effective  March  5,  to  join  the 
staff  of  the  Tokio 
j  '  1  Japan  Advertiser, 

paper  in  the 
Orient.  He  plans 
to  sail  for  Japan 
with  Mrs.  Nich¬ 
olson  March  19, 
from  Vancouver, 
B.  C.,  on  the  Em¬ 
press  of  Russia. 
On  the  Japan 
Advertiser,  Mr. 
Nicholson  will  be 
assistant  to  B. 

Ralph  Nicholson  VV.  Fleisher,  edi¬ 
tor  and  publisher. 
Mr.  Fleisher  is  now  in  this  country,  but 
expects  to  return  to  Japan  early  next 
month. 

Mr.  Nicholson  has  been  connected  with 
the  Evening  Post  for  the  last  year  and 
a  half.  Before  that  he  had  been  in  the 
foreign  service  of  the  Philadelphia  Public 
Ledger  in  London  and  Berlin  and  had 
also  been  a  member  of  that  newspaper’s 
local  reportorial  staff. 

Graduated  from  Earlham  College. 
Richmond,  Ind.,  Mr.  Nicholson  had  hi.‘ 
first  taste  of  newspaper  work  on  the 


Richmond  (Ind.)  Item.  While  head  (i 
the  Public  Ledger’s  Berlin  bureau,  h 
obtained  an  exclusive  interview^ inji 
Grover  Cleveland  BergdoU,  celebraM 
draft  dodger,  which  created  consideralfc 
sensation  in  this  country  at  the  tigw 
Returning  to  this  country,  Mr.  Nich^ 
spent  a  year  at  Harvard  University  ■ 
the  graduate  school.  Soon  afterward 
he  became  associated  with  Carl  Acktr. 
man  in  publicity  work  in  New  York 
1922  he  was  assistant  director  of  publics, 
for  the  National  Republican  Commit^ 

JOINS  WESEL  COMPANY 

Paul  W.  Gardner,  for  19  years  coo- 
nected  with  the  Eureka  Specialty  Priju. 
ing  Company  of  Scranton,  Pa.,  as  assij! 
taut  secretary  in  charge,  at  various  times,  I 
of  purchasing,  sales  and  factory  ^lana^^  I 
ment,  has  been  named  general  man^d  ^ 
of  F.  Wesel  Manufacturing  Company  i 
dealers  in  printing  machinery  and  sup! 
plies.  He  also  had  complete  supervisioa 
of  the  Eureka  Paper  Converting  Mill. 

CELEBRATES  45TH  YEAR 

The  IVall  Street  Journal,  New  York, 
celebrated  the  45th  anniversary  of  hs 
founding  last  week.  It  was  the  304 
anniversary  of  the  electric  page  news 
ticker  operated  by  Dow,  Jones  &  Cb 
the  publishing  company. 
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CERTIFIED 

VALUE 


The  price  paid  for  dry  mats  doesn’t  necessarily  determine 
the  value  received. 

It’s  what  the  dry  mats  will  do  for  YOU  that  represents 
their  real  value  to  you. 

That  is  why  the  Certified  measure  of  value  is.  and 
always  has  been,  COMPARISON. 

That  is  why  such  papers  as  the  Nem  York  Times, 
Cleveland  Plain  Dealer,  Detroit  Times  and  several  hundred 
others,  after  COMPARISON,  have  chosen  Certified  Dry 
Mats,  and  are  using  them  exclusively. 

You  may  be  paying  more  for  your  dry  mats,  but  we 
doubt  that  you  can  get  more  value  for  your  money  than 
is  represented  in  Certified  Dry  Mats. 

To  COMPARE  is  to  know — we  welcome  your 
comparison. 

CERTlFe  DRY  MAT  CORPORATION 


340  Madison  Avenue 


New  York,  N.  Y. 


for  wet  mat  printing  with  DRY  MAT  facility — use  Certifieds. 
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Informal  Notes 


tharles  w.  nax, 
tlamified  manager. 

It  LOUIS  GLOBE-DEMOCRAT: 

°  Mph  O.  Bradford,  Manager  of  the 
“Anoci^ted  Editors  Classified  Service,” 
commenting  a  few  days  ago  on  the 
mat  number  of  sound,  practical  ideas  in 
recently  published  report  of  a  talk 
iMde  by  you  before  the  American  News¬ 
paper  Publisher's  Association.  Mr.  Brad- 
recommends  that  this  address  should 
be  read  thoroughly  by  every  classified 
manager.  *  *  • 

W  H.  RIBLE, 
business  MANAGER, 

OHIO  STATE  JOURNAL: 

During  the  past  two  weeks,  I  have  no¬ 
ticed  that  more  result  story  blanks  are 
cmning  fo  us  from  your  newspaper,  and 
that  in  return  our  classified  promotion  de¬ 
partment  is  writing  for  stories  exclusively 
you.  Clad  to  see  you  using  this  fea¬ 
ture  of  the  service— keep  it  up. 

•  *  • 

harry  j.  grant, 

PUBLISHER. 

MILWAUKEE  JOURNAL: 

I  thought  I  had  seen  complete  news¬ 
paper  plants  but  the  trip  through  the  Mil¬ 
waukee  Journal  plant  a  week  or  so  ago, 
and  your  description  and  demonstration  of 
how  smoothly  and  efficiently  the  entire  in- 
ititution  ^orks,  were  a  revelation  to  me. 
Evidently,  you  are  planning  big  things  for 
the  Milwaukee  Journal.  Your  plant  is 
built  not  only  for  today  but  for  the  future. 
You  could  handle  a  half  million  a  day  cir- 
I  culation. 

s  •  • 

EDWARD  FLICKER. 

GENERAL  MANAGER. 

BRIDGEPORT  POST-TELEGRAM: 

We  were  quite  pleased  last  week  when 
we  received  from  our  Mr.  Dolbey  your 
contract  for  three  of  our  services.  In 
your  ad  in  “Elditor  and  Publisher,”  on 
February  19th,  you  asked  in  big  type  "Are 
you  getting  your  share?”  Thanks  to  you, 
we  are  now  going  to  get  a  little  more  of 
the  1133,000,000  cash  which  you  folks  in 
Bridgeport  have  on  deposit  in  your  banks. 


CURTIS  B.  JOHNSON. 

PUBLISHER. 

CHARLOTTE  OBSERVER: 

We  congratulate  you  on  the  opening  of 
your  new  $500,000  newspaper  home.  It 
has  never  been  my  good  fortune  to  visit 
Charlotte,  N.  C.,  but  when  I  do,  I  will 
certainly  ask  for  the  privilege  of  looking 
around  your  plant. 

•  *  * 

H.  INGE. 

CLASSIFIED  MANAGER. 

MOBILE  REGISTER: 

So  Mobile  and  The  Register  like  the 
material  furnished  by  “Associated  Editors 
Classified  Service”!  We  were  glad  to  re¬ 
ceive  this  expression  from  you,  and  glad 
that  you  are  asking  us  to  write  “Result 
Stories”  regularly  for  you.  We  believe  our 
latest  material  is  setting  a  new  standard 
in  the  classified  promotion  field;  perhaps 
you  will  drop  us  a  line  giving  your  re¬ 
actions. 

*  *  • 

R.  J.  SALLANS, 

BUSINESS  MANAGER, 

BORDER  CITIES  STAR, 

WINDSOR.  ONTARIO: 

We  quote  from  your  letter  "It  is  our  in¬ 
tention,  when  we  move  into  our  new  home, 
to  issue  an  edition  in  which  we  shall  tell 
the  complete  story  of  how  our  newspaper 
created  and  of  how  it  was  developed 
since  1918,  when  it  had  its  inception,  until 
today  when  we  feel  that  it  holds  no  mean 
^ttion  among  the  newspapers  of  Canada.” 
Congratulations!  Don't  fail  to  send  us  a 
copy  of  3rour  special  edition! 

*  *  * 

J.  W.  MOORE, 

AUTOMOBILE  EDITOR. 

RUTLAND  (Vt.)  NEWS: 

Ywr  wire,  ordering  the  “Auto  Editors 
.  ?'**’.*  taken  as  one  of  a  num¬ 
ber  of  indications  that  spring  is  coming. 

J  ilb'l  to  see  you  getting  ready  tms 
early  to  corral  new  automobile  business 
during  the  coming  season. 

IgfDERICK  E.*MURPHY. 

MINNEAPOLIS  TRIBUNE: 

It  IS  always  of  interest  when  a  news- 
“.sridely  circulated  as  the  Minnea- 
Pwu  Tribune  changes  from  seven  to  eight 
Alumna.  We  congratulate  you  on  the 
move. 

A  *  ♦  * 

R.  ARMSTEAD. 
i**NAGING  EDITOR. 

H^TFORD  COURANT: 

The  calibre  of  newspapers  that  use  John 
e*.  IS  very  high  indeed, 

‘•’b*  the  Hartford  Courant 
We  predict 

imnnM  w  rapidly  become  one  of  your 
"bportant  features. 


As  Timely  as  a 
New  Spring 
Suit--^ 


ervice 


NOW  is  the  logical  time  to  put  new 
pep  into  your  automobile  department. 


Associated  Editors,  inc. 

JOHN  H.  MILLAR,  President 

440  S.  Dearborn  St.  CHICAGO 

Ideas— not  merely  big  names/’ 
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EDITOR’S  GUNS  AIMED  AT  COLLEGE 
TRAINED  MEN,  SAYS  STUDENT 

Journalism  Grads  Overestimate  Their  Equipment  While 
Bosses  Underrate  Their  Possibilities,  Declares 
Sigma  Delta  Chi  Contest  Winner 

By  HAROLD  W.  FLEMING 
De  Pauw  University  School  of  Journalism 

The  folhii'ing  article  on  "The  College  William  Allen  White,  editor  of  the 
Man  in  Journalism”  won  first  price  in  a  Emporia  (Kan.)  Gazette,  comes  to  the 
recent  essay  contest  conducted  by  Sigma  defense  of  the  college  student. 

Delta  Chi,  honorary  professioml  jour-  "The  college  man  has  certainly  made 
nalism  fraternity.  good  in  my  office,”  declares  Mr.  W'hite. 

college  man  who  is  preparing  to  According  to  Mr.  W  hite,  his  good  points 
enter  newspaper  work  finds  himself  are  intelligence,  a  trained  mind,  and  a 
bombarded  from  the  front  and  from  the  industry.  His  weaknesses  are 

rear  Those  who  cannot  spell,  his  handwriting  is 


are  doing  the 

bombardment  to 
his  face  are  his 
colleagues  who 
picture  to  him  an 
easy  job  and  a 
good  salary. 

Their  roseate 
promises  ring 
true  and  he  is  im¬ 
bued  with  the 

spirit  that  has 

seized  his  col¬ 

leagues.  He  be¬ 
lieves  that  he  can  „  „ 

learn  everything 
in  college  that  is 

essential  to  his  success  in  everything 
from  cub  reporting  to  editorial  writing 
after  graduation,  and  that  his  diploma  is 
a  guarantee  to  success  and  ability  to 
pursue  the  art  of  journalism. 

Those  who  are  doing  the  bombarding 
to  his  back  are  the  owners  and  managing 
editors  of  newspapers.  Their  ammuni¬ 
tion  consists  of  criticism  directed  at  the 
college  graduate  in  an  attempt  to  “show 
him  up.”  Just  as  surely  as  the  student 
has  overrated  his  ability,  so  has  the 
managing  editor  by  the  same  token  under¬ 
rated  his  possibilities. 

more  medial  attitude  of  the  graduate 
toward  his  ability  as  a  journalist  and  a 
better  prospective  of  the  nature  of  his 
work  is  the  thing  that  he  needs  most. 
On  the  other  hand  a  friendly  co-opera¬ 
tion  between  the  graduate  and  the 
managing  editor  will  go  a  long  way 
toward  solving  the  problem  of  the  col¬ 
lege-made  journalist. 

A  college  education  gives  to  the 
young  man  technique  and  practice  which 
would  take  years  for  him  to  learn  in 
an  office.  His  mind  is  trained  to  func¬ 
tion  rationally  under  any  circumstance 
in  which  he  may  find  himself.  The  four 
years  in  college  give  him  a  superior 
equipment  with  which  to  work.  His 
mental  alertness  and  his  ability  to  exer¬ 
cise  his  own  judgment  and  initiative  is 
developed  to  a  higher  degree. 

The  college  man  is  more  in  a  position 
to  assume  responsibility  than  the  man 
who  has  not  had  an  academic  training. 

However,  not  from  the  college  student 
do  we  get  the  best  glimpse  of  the  col¬ 
lege  man  in  journalism.  For  a  college 
student  to  theorize  on  the  college  man 
in  journalism  proves  one  of  the  criticisms 
directed  against  him — ^that  he  does  not 
know  what  he  is  talking  about.  The 
managing  editors  of  the  newspapers 
throughout  the  country  are  in  a  better 
position  to  tell  of  his  strong  points,  his 
weaknesses,  and  hi»*  needs. 
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W  illiam  .\llen  W'hite,  editor  of  the 
Emporia  (Kan.)  Gazette,  comes  to  the 
defense  of  the  college  student. 

"The  college  man  has  certainly  made 
good  in  my  office,”  declares  Mr.  W'hite. 
According  to  Mr.  White,  his  good  points 
are  intelligence,  a  trained  mind,  and  a 
habit  of  industry.  His  weaknesses  are 
that  he  cannot  spell,  his  handwriting  is 
rotten,  and  he  does  not  know  the  names 
and  the  initials  of  the  people  in  the 
town. 

"The  thing  that  he  needs  most,”  states 
Mr.  W'hite,  "is  more  education,  a  more 
general  knowledge  of  books,  modern 
literature,  current  movements  in  politics, 
religion,  literature  and  art.” 

James  A.  Stuart,  managing  editor  of 
the  Indiaiuipolis  Star,  characterizes  the 
chief  weakness  in  the  college  man  as 
due  “to  his  lack  of  contact  with  the 
business  and  professional  world  and  to 
an  inability  to  adapt  the  theory  of  the 
classroom  to  practical  purposes.  In  part, 
this  has  been  the  fault  of  the  college 
but  it  is  being  remedied  by  the  institution 
of  more  practical  purposes.  The  college 
man’s  chief  advantages  consist  in  greater 
mental  alertness,  and  an  ability  to  exer¬ 
cise  his  own  good  judgment  and  initia¬ 
tive.” 

A.  R.  Holcombe,  managing  editor  of 
the  New  York  Herald  Tribune,  reaches 
the  conclusion  that  a  “college  trained 
man  more  often  reaches  a  position  of 
responsibility  and  is  better  equipped  to 
hold  it  than  the  man  who  has  not  had 
the  advantage  of  early  academic  train¬ 
ing.  While  the  college  trained  man 
starts  with  an  advantage,  it  is  nothing 
more  than  an  advantage,  and  unless  he 
applies  himself  with  the  same  intelligence 
and  industry  as  the  man  who  has  not  had 
college  training  he  is  apt  to  be  out¬ 
distanced  by  his  less  fortunate  competi¬ 
tor.” 
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“In  this  business,”  contributes  R.  L. 
O’Brien,  editor  of  the  Boston  Herald,  “as 
in  others,  the  more  training  and  equip¬ 
ment  a  man  can  have  the  better,  and 
the  college  is  usually  an  economical  way 
of  getting  training,  but  by  no  means  an 
indispensable  one.” 

“A  college  education  naturally  provides 
an  excellent  and  advantageous  back¬ 
ground  for  a  career  in  journalism,  but 
I  can  not  say  that  I  have  noticed  any 
particular  difference  in  the  ability  dis¬ 
played  by  college  men  and  men  not  so 
fortunate  as  to  have  a  college  education. 
Journalism  is  a  very  exacting  calling. 
Success  in  it  depends  largely  on  native 
ability  and  application  by  the  individual” 
is  the  opinion  of  T.  V.  Ranck,  managing 
editor  of  the  Chicago  Herald  atid 
Examiner. 

The  indication  is  that  the  college 
graduate  is  making  good  in  the  field  of 
journalism.  While  more  is  expected  of 
him  than  he  really  does,  the  college  man 
had  the  advantage  of  his  education  over 
the  non-college  man.  The  college  man  in 
journalism  is  somewhat  of  an  innovation 
in  this  field,  and  it  can  hardly  be  sup¬ 
posed  that  he  can  have  all  the  qualifica¬ 
tions  editors  desire.  The  education  and 
training  which  v\-ill  be  offered  to  the 
college  student  will  be  of  a  nature  to 
correct  and  to  improve  the  man  so  that 
he  can  fit  more  easily  in  the  newspaper 
world  after  being  graduated. 

DAILY  CHANGES  FIELD 

The  Beatrice  (Neb.)  Sun  this  week 
changed  from  the  morning  to  the  evening 
field.  E.  M.  Marvin  is  publisher. 

Thank  goodness,  we  didn’t  recognize 
the  Soviet  Government  and  have  to  back 
it  up  with  Marines. — San  Jose  News. 


WHITE  CUTS  WORKING  HOURS 

Emporia  Gazette  Owner  Give*  WorL 
ert  Saturday  Afternoons  Off 

Employes  of  the  Emporia  (Kan.)  Q^, 
ette  are  now  being  given  a  half-day  oj 
every  Saturday,  W'illiam  Allen  Whit# 
editor  and  publisher  announced  recentlr 
The  final  edition  of  the  paper  hereaft» 
will  be  published  at  2  P.  M.  and  the 
entire  staff  is  dismissed  from  that  ho® 

“I  instituted  the  new  regime,”  said 
Mr.  White,  “because  I  feel  that  five  and 
a  half  days  will  get  me  more  kilowatts 
of  human  labor  than  a  six  day  week." 

N.  Y.  REPORTER  ATTACKED 

Paul  Wallace,  reporter  for  the  Sn 
York  Daily  News,  was  attacked  Feb.  2{ 
and  stabbed  in  the  back  and  chest,  whiV 
standing  in  front  of  a  Greenwich  Villa® 
restaurant.  He  said  he  did  not  1^ 
his  assailant,  whom  he  described  as 
short  man  with  a  scarred  lip. 


^  L08  ANGELES 

ca^  Financial 
^pkrcisin^  fyiWb 

Stated  in  Aiatie  Lines 

Los  Angeles  Times  1^960^224 

Both  Other  Morning  1  Q 1  >1 

Papers  Combined  1^410^01  a 

All  Three  Afternoon  1  TQ7  CdH 
Papers  Combined  I  Of 


The  above  figures  show  how  the  Los  Angeles 
Times  completely  dominate*  its  field  in  selling 
bonds,  storks  and  bank  services.  It  prints  12  per 
rent  more  such  advertising  than  the  combined  three 
evening  newspapers,  and  38  per  cent  more  than  its 
two  morning  contemporaries  put  together. 

For  those  who  might  argue  that  bonds  and  stocks 
indicate  pulling  power  in  terms  of  dollars  only,  it 
is  important  to  know  that  the  Los  Angeles  Times 
holds  a  similar  position  in  the  sale  of  ordinary 
small  articles  that  represent  “mass.”  For  instance, 
in  shoe  advertising  during  1926  the  Los  Angeles 
Times  exceeded  the  second  morning  paper  by  58 
per  cent  and  the  largest  afternoon  paper  by  59  per 
cent. 

Whatever  the  object  may  be  or  the  price  at  which 
it  is  sold,  home-delivered  circulation  rates  first, 
and  the  largest  home-delivered  circulation  on  the 
Coast  is  furnished  by 


^  Eastern  Representative: 

^5'  Williams,  Lawrence  &  Cresmer  Co. 

360  N.  MiOugan  Blvd.  28S  Madison  Ave. 

Chicago  newyork 
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Our  Customers  Write  Our  Ads 


am  delighted  with  the  report  made  to  me 
by  Mr.  J.  Raster,  our  mechanical  superin¬ 
tendent.’’ 

CHAS.  G.  MULLEN,  General  Manager 
Tampa  Daily  Times 


THE  DUPLEX 


SUPER-DUTY  INTERCHANGEABLE  UNIT  PRESS 


DOUBLE  SEXTUPLE  NOW  BEING  INSTALLED  BY  TAMPA  DAILY  TIMES 


D.  B.  XcKAY 
Pmident 


“Florida’s  Great  Home  DaHy” 


CHAS.  O.  MTTLLEH 
Ceneirmi  Hanagcr 


THE  TAMPA  DAILY  TIMES 

TAMPA,  FLORIDA 


MR.  IRVING  K.  STONE,  Pres. 
Duplex  Printing  Press  Company, 
Battle  Creek,  Mich. 


January  10,  1927. 


Dear  Mr.  Stone: — 


I  am  delighted  with  the  report  made  to  me  by  Mr.  J. 
Kaster,  our  mechanical  superintendent,  who  is  just  back 
from  Battle  Creek  after  inspecting  the  new  Super  Duty 
Double  Sextuple  press  you  have  just  finished  for  us.  Mr. 
Kaster  is  enthusiastic  about  the  design  and  general  sturdiness 
of  construction,  and  he  says  it  is  the  sweetest  running  machine 
he  has  ever  examined.  He  is  particularly  pleased  with  the 
ease  and  simplicity  of  operation. 

Mr.  Kaster  tells  me  that  you  began  dismantling  the  press 
for  shipment  after  his  inspection.  Our  new  mechanical 
building  will  be  ready  in  about  six  weeks.  If  you  can  make 
shipment  about  the  last  of  the  month,  we  should  be  able  to 
start  erection  immediately  upon  arrival.  We  need  the  press. 
Our  present  equipment  has  been  overtaxed  for  months,  and 
circulation  continues  to  climb. 


CGM  H 


Yours  very  truly, 

THE  TAMPA  DAILY  TIMES, 

Chas.  G.  Mullen, 

General  Manager. 


Is  the  sweetest  run¬ 
ning  machine  I  have 
ever  examined.  I  am 
particularly  pleased 
with  the  ease  and  sim¬ 
plicity  of  operation.” 


JACK  RASTER 

MMhanleal  Soporlntcndcnt 

TAMPA  DAILY  TIMES 


THE  DUPLEX 
PRINTING  PRESS 
COMPANY 

BATTLE  CREEK 
MICHIGAN 
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“MARINE  DIPLOMACY’’  SATIRIZED  AT 
ANNUAL  GRIDIRON  DINNER 


President  Coolidge  and  High  Government  Officials  Present  at 
I  Brilliant  Washington  Affair — Brown 

t  i  Installed  as  President 


ALL  Washington  buzzed  last  Sunday 
with  accounts  of  the  brilliant  Grid¬ 
iron  Club  dinner  and  satirical  stunting 
at  the  Willard  Hotel  ballroom  on  Sat¬ 
urday  night,  in  the  presence  of  Presi¬ 
dent  Coolidge,  members  of  his  Cabinet, 
distinguished  members  of  the  diplomatic 
corps,  the  governors  of  Maryland  and 
New  Jersey  and  scores  of  Senators,  Rep¬ 
resentatives,  prominent  federal  officials 
and  invited  guests,  approximately  300, 
including  the  fifty-odd  members  of  the 
club. 

In  the  whole  realm  of  social  activities 
Gridiron  dinners  have  been  remarkable 
since  1885  when  the  club  was  organiz^, 
and  this  season’s  event,  flavored  with  in¬ 
ternational  significance  and  celebrating 
the  close  of  a  super-heated  session  of 
Congress,  was  notable  even  in  club  an¬ 
nals. 

Two  rules  govern  a  Gridiron  party  and 
they  were  solemnly  announced  by  Ash- 
mun  Brown,  president  of  the  club  and 
Washington  correspondent  of  Providence 
Journal,  when  the  diners  had  found  their 
places  at  the  rose  and  tulip-decked  tables : 
(1)  Ladies  are  always  present;  (2)  re¬ 
porters  are  never  present  and  guests  are 
at  liberty  to  speak  from  the  heart  in 
complete  confidence  that  no  word  will  be 
published. 

On  that  platform  the  members  of  the 
club  were  free  to  jibe  their  guests  in 
good  nature  and  hear  from  them,  in  the 
same  humorous  spirit,  exactly  what  they 
might  think  of  those  who  interpret  their 
acts  before  the  reading  public. 

The  tables  were  arranged  in  the  form 
of  a  huge  grill,  faced  by  a  raised  plat¬ 
form  also  in  the  form  of  a  grill.  The 
latter  was  the  stage  for  the  stunts,  all 
acted  by  members  of  the  club.  The  ball¬ 
room  was  decorated  with  flags  of  all  na¬ 
tions.  The  first  course  had  no  sooner 
been  disposed  of  than  the  new  officers, 
Ashmun  Brown,  as  president  and  Harry 
J.  Brown,  Salt  Lake  Tribune  correspond¬ 
ent,  as  vice-president,  were  installed  with 
a  gay  little  skit  which  played  upon  the 
name  Brown.  With  customary  flourishes 
a  new  member,  Robert  Choate,  Washing¬ 
ton  correspondent  of  Boston  Herald,  was 
initiated. 

At  the  last  moment  Secretary  of  State 
Kellogg  sent  word  that  he  could  not  at¬ 
tend  because  of  illness,  and  he  missed  a 
show  very  largely  dealing  with  affairs 
in  his  bailiwick.  He  would  have  sat  in 
the  presence  of  the  ambassadors  from 
Germany,  Cuba  and  Chili  and  the  min¬ 
isters  from  Canada  and  China. 

Onto  the  stage  marched  a  company  of 
Washington  correspondents  in  the  uni¬ 
forms  of  United  States  Marines,  led  by 
an  officer  impersonating  none  other  than 
the  Secretary  of  State  himself.  Here 
is  the  song  they  sang: 

“Tramp,  tramp,  tramp,  the  boys  are  marching, 
Forward,  Kellogg,  on  the  run; 

Although  Sherman  may  be  right. 

We  are  not  too  proud  to  fight. 

For  the  diplomat  is  the  man  behind  the  gun.” 
“Coolidge,  Coolidge,  this  is  the  way  to  do: 
Just  call  the  marines  and  they  will  get  an¬ 
other  term  for  you. 

Coolidge,  Coolidge,  this  is  the  way  to  do. 

Just  call  the  marines  and  they  will  make  the 
world  all  safe  for  you.” 


Nl^^lHl!0ON-!§fAR 
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Senator  Borah,  represented  by  a  club 
member,  rushed  on  the  stage,  declaring 
he  was  “against  the  men  who  put  chev¬ 
rons  on  our  shirt-sleeve  diplomacy,’’  only 
to  be  told  by  one  of  the  marines.  “That’s 
nothing,  you’re  against  everything.”  The 
senator  then  sang  a  solo,  entitled,  “Every¬ 
thing’s  Wrong,”  whereupon  Sergt.  Maj. 
Kellogg  ordered  a  marine  guard  over 
him. 

The  officer  impersonating  Secretary 
Kellogg  sang  this  solo: 

“If  involved  in  a  dispute,  do  not  stop  to  argue 
— shoot  I 

Then  you’ll  have  the  other  fellow  on  the  run; 
Arbitration  is  all  right. 

But  don’t  let  it  spoil  a  fight — 

For  the  diplomat’s  the  man  behind  the  gun.” 

Congress,  the  marines  decided,  “had 
dictated  long  enough.  Let’s  march  up 
Capitol  Hill  and  tell  them  where  to  get 
off,”  and  marched  off  the  stage  singing: 

“We  are  the  bold  marines. 

Everywhere  they  need  us. 

Everywhere  they  speed  us; 

Statesmen  can  all  resign 

For  here  come  the  bold  marines.” 

Government  instruction  in  the  “speak¬ 
easy”  business  was  portrayed  with  Uncle 
Sam  in  the  role  of  proprietor  and  big 
Gen.  Lincoln  C.  Andrews,  Assistant  Sec¬ 
retary  of  the  Treasury,  in  charge  of  pro¬ 
hibition,  as  bartender.  Amid  all  the  para¬ 
phernalia  of  an  old-time,  pre-Volstead 
bar.  Uncle  Sam  spoke  approvingly  of 
undercover  work,  although  he  urged 
Gen.  Andrews  to  keep  within  the  bud¬ 
get. 

“Aren’t  you  getting  any  co-operation 
from  Canada?”  he  asked. 

“You  bet — by  the  truck  load,”  replied 
Andrews. 

“Who’s  bringing  it  in?”  pursued  Uncle 
Sam. 

“The  undercover  men,”  responded  Gen. 
Andrews,  “here  he  comes  now.” 

An  undercover  man  carried  in  a  large 
keg  which  he  deposited  in  front  of  the 
bar. 

“Say,  General,”  he  said,  “this  Scotch 
is  good.  There  ought  to  be  an  indictment 
in  every  drink.” 

“I  hope  it’s  better  than  the  last  lot,” 
returned  the  General.  “It  didn’t  aver¬ 
age  a  conviction  to  the  barrel.” 

Uncle  Sam  spoke  reminiscently  of  the 
“good  old  days  when,  as  a  rule,  they 
didn’t  die  on  the  premises.” 

Pleading  with  Uncle  Sam  to  “come 
home,”  Senator  Bruce  recited: 

“Oh,  uncle  dear  uncle,  come  home  with  us  now. 
The  clock  in  the  steeple  strikes  1. 

That  you  should  sell  gin  is  a  terrible  sin. 

For  you  know  there  is  death  in  a  bun.” 

Uncle  Sam,  guided  by  the  orphans, 
started  to  go  home,  fearing  that  unless 
he  didn’t  he  might  encounter  difficulty  in 
getting  appropriations  for  government 
speakeasies. 


QME 

delivered 

eircalaium 


President  Coolidge’s  “iron  horse,”  was 
the  subject  of  another  skit,  a  member 
representing  Judge  Kenesaw  Mountain 
Landis  declaring  that  “Jocky  Calvin 
Coolidge,”  mounted  on  “Old  Dynamo,  by 
Thomas  Edison  out  of  Electric  Socket,” 
would  be  the  winner  of  the  1928  presi¬ 
dential  race. 

The  paper  navy  was  jibed  at  in  an¬ 
other  satire  by  club  members.  One  song 
ran: 

“A  capital  ship  for  an  ocean  trip 
Is  the  good  ship  S-5-3; 

Though  I  suppose  that  nobody  knows 
What  kind  of  a  ship  that  be. 

Now  iron  and  steel  may  make  you  feel 
Contempt  for  the  lurking  foe 
But  'tis  cheaper  to  find  ’mid  the  raging  wind 
How  far  a  dollar  will  go.” 

“Since  investigation  has  become  the 
Senate’s  outstanding  characteristic,”  an¬ 
nounced  a  club  member,  “we  have  con¬ 
cluded  that  its  nosiness  entitles  it  to 
be  called  the  Cyrano  de  Bergerac  of  poli¬ 
tics.” 

The  music  committee  put  on  a  “Purity” 
skit  with  a  senatorial  candidate  appearing 
for  admittance  only  to  be  arrested  by 
Senator  James  A.  Reed,  policeman.  A 
member,  representing  Reed,  sang  a  solo, 
to  the  tune  “Here  Comes  Fatima.” 

“We  are  quite  aghast  at  such  presumption 
VVhen  a  candidate 
Knocks  upon  the  Senate  gate 
Everyone  we  view  with  the  assumption 
That  he  is  a  crook 
And  he  must  be  brought  to  book. 

We  want  to  be  exclusive. 

We’ll  keep  all  others  out — 

And  every  time  we  see  one  coming,  you  will 
hear  us  shout: 

Lock  the  doors  and  windows. 

Chase  that  man  away, 

’Cause  here  in  the  Senate  we  are  all  so  pure 
today.” 

Following  is  a  list  of  the  Gridiron 
members  who  gave  the  show  and  were 
hosts  at  the  dinner  tables : 

Ashmun  Brown,  President;  Clinton  W.  Gil¬ 
bert,  Philadelphia  Public  Ledger;  C.  K.  Berry¬ 
man,  IV^hiitgton  Evening  Star;  John  C. 
O’Laughlin,  Army  and  Navy  Journal;  Leroy 
T.  Vernon,  Chicago  Doily  News;  Arthur  S. 
Henning,  C/itf ago  Tribune;  W.  W.  Jermane, 
Seattle  Times;  Henry  Suydam,  Brooklyn  Daily 
Eagle. 

John  E.  Monk,  New  York  Times;  John 


Snure,  Des  Moines  Register;  Robert  B 
Patchin,  New  York;  Henry  Xander,  Washii 
ton;  Walker  S.  Buel,  Cleveland  Plain  De^. 
Harry  J.  Brown.  Salt  Lake  Tribune;  J.  Hjtrv 
Cunningham,  Washington;  Charles  (i  oilV 
St.  Louis  Post-Dispatch. 

Charles  S.  Groves.  Boston  Glebe;  Edgar  r 
Snyder.  U.  S.  Marshal;  M.  Harry  Stevei 
Washington;  Walter  E.  Adams,  Boston,  Mj^ 
Mark  L.  Goodwin,  Dallas  .\'ews;  JaniM  r’ 
Wright.  Buffalo  News;  Jay  G.  Hayden,  fv 
troit  News;  R.  M.  Gitrter,  Pittsburgh  Gas^ 
Times. 


Ernest  G.  Walker,  Bangor  Commercitl- 
Richard  V.  Oulahao,  New  York  Times;  Janei 
P.  Hornaday,  Indianapolis  News-  R.  A.  Rok. 
erts,  Kansas  City  Star;  Mark  Sullivan 
York  Herald-Tribune;  Alfred  J.  Stofer,  rJ. 
mingham  News;  Ulric  Bell,  Louisville  Coiiri*,! 
Journal;  Charles  P.  Keyser,  St.  Louis  Globa 
Democrat. 

Robert  L.  Norton,  Boston  Post;  Chari.. 
Michelson,  New  York  World;  Robert  R 
Chcate,  Boston  Herald;  J.  F.  M.  Bowie 
York;  J.  P.  Miller,  Washington;  Robert  Barry 
New  York  Eveninj;  World;  Thomas  F.  Loaai’ 
New  York;  A.  Hi  Kirchhofer,  Buffalo  £?»*! 
ing  News. 

Carter  Field,  New  York  Herald-Tribuni- 
E.  B.  Clark,  Chicago  Evening  Post;  J,  p' 
Ryan,  New  York;  Ira  E.  Bennett,  Wasitiur. 
ton  Post;  H._  E.  C.  Bryant  Charlotte  Obstr^- 
Arthur  J.  Sinnott,  Newark  News;  Stanley  It 
Reynolds,  Baltimore  Sun;  John  H.  SnaO, 
Washington. 

Herndon  Tudor  Morsell,  Washington;  Fred 
East,  Washington;  George  H.  Wilson,  Wait 
ington;  A.  B.  Pierce.  Washington;  Henry  L 
West,  Washington  Post;  Henry  Hall,  Pigj. 
burgh  Chronicle-Telegraph;  John  P.  Swat, 
Port  Washington,  Long  Island,  and  P,  C 
Johnson,  Washington  Eirening  Star. 
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”I  am  very  glad  to  refer  inquiring  jj 
men  to  the  Classified  columns  of  || 

Editor  &  Publisher.  I  read  the 
Classified  advertisements  every  week 
with  a  great  deal  of  interest  and  no  1: 
doubt  every  executive  does  the  !| 

same.” 

And  the  prominent  Newspaper  | 

Executive  who  wrote  the  above  ! 

knows  our  Classified,  because, 
through  that  department,  he  got  the 
opportunity  that  led  to  his  present 
position  and  whenever  he  needs  a 
man  he  consults  our 

ii 

Classified  Service 
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E  D  I 

THE  BOOTLEG  TERROR 

GANG  of  men  wearing  flour  sacks  over  their 
heads  stopped  the  driver  of  an  automobile  on 
a  country  road  in  Georgia  on  the  niglit  of 
I'eb.  25,  pulled  him  from  his  seat,  flogged  him  with 
straps,  sticks  and  fists  and  flung  his  unconscious 
body  on  a  highway  bridge.  When  the  victim  re¬ 
vived  he  dragged  himself  home  and  the  sheriff  of¬ 
fered  $300  reward  for  the  apprehension  of  his  as¬ 
sailants. 

The  man  was  H.  M.  ITanders,  editor  of  the 
Soperton  (Ga.)  Neivs.  He  is  a  cripple,  having  six 
years  ago  been  shot  by  a  thug  because  of  an  editorial 
printed  in  the  News.  The  men  who  flogged  the 
iHlitor  last  week  told  him  as  he  was  lying  in  the 
road,  that  they  would  “learn  him  what  to  print 
in  his  paper.” 

What  was  the  animus  toward  Mr.  Flanders?  Why, 
he  had  editorially  complained  of  lack  of  enforcement 
of  the  dry  laws  in  his  county.  He  had  said  that 
it  seemed  to  him  as  if  “God  had  forgotten  Soperton.” 

He  said  that  local  citizens  were  profiting  as  boot¬ 
leggers,  defying  principle  and  civic  decency  in  order 
to  get  rich  quick.  That  was  the  offense. 

Poor  old  Editor  Dale’s  fight  in  Indiana  is  similar, 
although  his  case  is  complicated  by  a  judge  whose 
conduct  on  the  bench  needs  no  characterization  in  a 
newspaper  audience.  Whisky  was  at  the  bottom  of 
the  slaughter  of  Don  Mellett  in  Ohio.  There  is 
scarcely  a  week  that  Editor  &  Publisher  does  not 
learn  of  .some  outrage  or  threat  against  editors  who 
have  dared  to  speak  out  plainly  for  law  observance. 
The  Bootleg  Terror  is  sw'eeping  over  the  country, 
usually  aided  and  abetted  by  public  officials.  Just 
how'  high  the  evil  influence  goes  w'e  can  only  sur¬ 
mise. 

No  man  in  his  senses  will  dispute  the  statement 
that  public  opinion  in  this  country  is  heavily  against 
the  traffic  in  spirits  and  the  United  States  is  legally 
through  with  whisky,  at  least  so  far  as  this  genera¬ 
tion  is  concerned.  While  the  laggard  Federal  gov¬ 
ernment  whines  of  the  “impossibility”  of  dealing  with 
offenders  against  the  dry  law  courageous  editors  in 
many  states  are  battling  against  the  mischief  that 
booze  is  creating  among  the  people  of  their  com¬ 
munities.  When  they  use  plain  language,  and  com¬ 
mence  to  hit  at  the  foul  official  conspiracy,  that  gives 
the  bootlegger  his  only  lease  on  life,  they  are  flogged, 
locked  up  and  persecuted  or  shot  to  death  from  the 
back. 

It  is  a  black  chapter  in  newspaper  history  that  is 
now  being  written.  It  is  something  for  the  de¬ 
fenders  of  free  press  and  editorial  candor  to  get 
excited  about. 

Editor  &  Publisher  puts  the  question  to  the 
craft:  Is  everything  being  done  by  newspapers  that 
newspapers  can  do  to  support  the  causes  of  editors 
who  are  under  fire?  The  Bootleg  Terror  becomes  a 
hideous  nightmare  ■when  it  strikes  at  your  own 
threshold,  and  that  may  happen  any  day  to  any 
honest  editor.  Shall  the  American  press  permit  an 
ignorant,  brutal,  lawless  mob  to  censor  its  opinion, 
“learning”  us  what  we  shall  print? 


Frank  R.  Kent  in  Baltinwre  Run  maintains 
that  "since  President  Cootidge  entered  the 
White  House  he  has  had  more  solid  support 
than  any  other  President.” 

“TABLOID  PRESS” 

OME  standard-size  papers  in  New  York  are  fre¬ 
quently  referring  invidiously  to  the  “tabloid 
press.”  We  object  to  the  generalization.  If 
there  is  fault  to  be  found  with  a  newspaper,  it  should 
be  called  by  name.  “Tabloid”  refers  to  form,  not 
contents.  The  “tabloid  press”  represents  almost  as 
many  degrees  of  virtue  in  this  country  as  does  the 
“standard-size  press.”  We  rise  to  a  point  of  fairness. 


The  semi-annual  satirical  plays  of  the  Gridiron 
Club,  zvhere  the  high  dignitaries  of  the  govern¬ 
ment  tvitness  humorous  skits  portraying  public 
opinion  on  matters  of  public  concern,  and  where 
"ladies  are  alzvays  present,  but  reporters  nezer,” 
is  one.  of  the  staunchest  pillars  of  democratic  ^ 
institutions. 


And  ihougli  I  bestow  all  my  goods  to  feed 
the  poor,  and  though  I  give  niy  hody  to  he 
burned,  and  have  not  charity,  it  profitelh  me 
nothing.  I.  Corinthians,  XIII;  3. 


THE  NEW  NATIONAL  ADVERTISING 

IKE  the  tale  of  a  1918  attack  on  the  Western 
front  reads  the  announcement  of  the  Westing- 
house  Electric  &-  Manufacturing  Company’s 
plans  for  an  “all-newspaper"  advertising  campaign  to 
sell  its  varied  merchandise  and  services  during  1927. 
Even  tinlay,  when  advertising  people  have  liecome 
accustomed  to  thinking  of  agate  lines  by  the  billion 
and  appropriations  which  run  into  seven  figures,  the 
facts  of  the  Westingliouse  campaign  fall  on  the  field 
with  terrific  impact. 

Starting  in  April,  the  advertising  message  will  be 
spread  month  by  month  thereafter,  varying  as  the 
seasons  and  the  articles  in  public  demand  warrant.  It 
will  be  carried  by  414  newspapers  in  313  cities,  reach¬ 
ing  a  local  and  trading  area  population  in  excess  of 
80,000,000  individuals.  Nineteen  million,  three  hun¬ 
dred  seventy-five  thousand  copies  of  the  selected 
newspapers  are  circulated  daily.  Only  in  the  daily 
newspaper  can  national  advertising  be  presented  with 
the  local,  timely  sales  message ;  only  in  the  daily 
newspaper  can  local  advertising,  with  the  direct,  timely 
sales  message,  be  duplicated  until  it  assumes  nation¬ 
wide  proportions. 

No  special  pleader  for  the  daily  newspaper  has 
ever  made  so  strong  a  case  for  the  daily  newspaper 
as  has  this  company  in  its  decision  to  change  its 
advertising  channel  from  general  to  specific,  particular, 
sharply  defined  channels,  and  the  reasons  it  gives  to 
its  sales  force  for  the  change.  In  the  new  era  of 
competition  between  commercial  giants,  profit  is  de¬ 
rived  from  volume  of  business.  Advertising  is  in¬ 
dispensable  to  the  program,  of  course,  not  advertising, 
the  mystery  science,  but  advertising,  the  mass  sales¬ 
man,  regimented  and  manoeuvred  like  every  other 
element  of  the  sales  force.  The  shotgun  distribution 
of  “national”  advertising  in  magazines  cannot  hold 
its  place  in  the  new  trade  alignment,  against  the  hard- 
striking,  straightline  force  of  a  well  planned  and 
timed  campaign  in  daily  newspapers. 

In  discussing  the  2  per  cent  cash  discount  to 
adz'crtising  agencies,  publishers  should  keep  in 
mind  that  they  are  not  dealing  zin'th  the  prin¬ 
cipal,  but  his  agent,  and  that  the  senice  per- 
forced  by  the  latter  u  a  prompt  collection 
.zenice. 

ANOTHER  “LAST  FRONTIER” 

NE  of  the  last  links  of  the  present  with  the 
frontier  passed  this  -week  when  the  Texas  Legis¬ 
lature  amended  the  libel  statutes  which  two 
generations  ago  replaced  the  six-gun  as  arbitrator  of 
questions  of  honor  between  editors  and  outraged 
citizens.  The  times  no  longer  call  for  laws  which 
hardly  permit  the  name  of  a  man  to  be  mentioned  in 
newspaper  columns  unless  with  special  precautions  that 
the  mention  could  in  no  way  be  construed  as  a  reflec¬ 
tion  upon  the  mentioned,  and  newspaper  men  of  the 
State  hail  the  new  statute  as  one  of  the  most  liberal 
in  the  entire  libel  code. 

No  newspaper  man,  however  jealous  he  may  be  of 
professional  privilege,  can  quarrel  with  a  law  w’hich 
provides  only  that  a  news  report  be  correct,  fair  and 
truthful.  That  is  the  daily  aim.  even  though  it  some¬ 
time  fails  to  hit  the  center  of  the  target.  Texas 
editors,  in  the  past  privileged  only  to  report  the 
legislative  proceedings  and  placed  under  the  burden 
of  proving  every  assertion  they  reported  from  other 
sources,  have  won  a  notable  victory  in  their  long 
fight  against  influences,  which  -preferred  to  operate 
in  the  darkness  that  the  old  law  afforded. 


I  A  E 

THE  SPIDER  AND  THE  FLY 

ERE  is  a  room,  thirty  feet  long,  twelve  fm 
wide,  twelve  feet  high.  A  spider  on  his  Uwfnl 
occasions  paused  on  an  eml  wall,  a  foot  from  thj 
ceiling  and  six  feet  from  either  side.  From  one  of 
his  myriad  ocular  facets  he  leveled  a  long  glance  in. 
paling  with  it  a  fly,  enjoying  a  siesta  on  the  opposite 
side  wall  a  foot  from  the  floor  and  six  feet  from 
either  side  wall.  Knowing  nothing  of  triangles,  hypo- 
tenuses,  siiuare  root  or  trigonometrj-,  the  spider  fonaj 
it  a  Nimple  task  to  travel  in  the  straightest  shortea 
possible  line  to  his  prey,  and  he  thereby  set  a  task 
for  the  best  minds  in  .America. 

“How  far  did  the  spider  travel?”  the  Kansas  Ci(i 
Star  asked  its  readers  early  last  month.  Even  witfi 
the  answers  before  them— 40  feet — only  a  handful  of 
the  thousands  who  solve  the  Star’s  Sunday  puzzle 
traced  the  spider’s  path.  Editor  &  Publisher  thr« 
weeks  ago  passed  the  idea  to  readers  of  “Hunches' 
with  credit  to  the  Star,  and  a  new  army  of  amateur 
luiclids  wore  pencils  pointless  and  destroyed  reams  of 
copy  paiier.  Their  path  to  truth  was  blocked  bj- 1 
long  line  of  decimals,  which,  in  the  bliss  of  his  f^ 
ignorance,  the  spider  had  wholly  avoided. 

In  despair,  hundreds  of  them,  apparently,  have 
written  to  the  Kansas  City  Star,  demanding  a  dia¬ 
grammed  demonstration  of  the  spider's  travels,  and 
the  Star’s  stock  of  reprinted  answers  was  long  ago 
exhausted.  The  volume  of  personal  mail  swamped 
the  puzzle  editor  and  was  beginning  to  reach  new 
high  levels  in  Editor  &  Publisher  office. 

In  response  to  an  appeal  from  the  puzzle  editor,  who 
startc-d  this  fruitful  speculation,  we  print  on  another 
page  the  chart  of  the  eight-legged  pest’s  voyage,  whli 
the  earnest  hope  that  our  readers  will  turn  their 
thoughts  to  affairs  of  less  importance  and  permit  us 
and  the  Kansas  City  Star’s  people  to  do  likewise 
We’ve  got  to  get  busy  next  week  with  our  income 
tax  blank,  for  instance. 


California  Newspaper  Publishers  Association  ■ 
has  adopted  resolutions  to  mail  back  to  the 
employers  of  press  agents  all  manuscripts  sub-  [ 
mitted,  thus  indicating  the  waste.  The  editors  ! 

agreed  to  form  local  committees  to  handle  pub-  ! 

licity  matter  for  all  worthy  charities  on  a 
co-operath-e,  non-profit  ba.zis.  Good  stuff!  i 

ON  THE  RADIO 

UXLEY’S  undying  tragedy  is  with  us  again- 
another  theory  has  tangled  with  a  set  of  little 
facts  and  come  away  badly  battered.  .A  few 
months  ago,  gossip  in  advertising  circles  had  it  that 
manufacturers  and  others  who  engaged  time  on  the  ^ 
air  of  commercial  radio  stations  had  paid  about  [ 
$20,000,000  to  reach  the  public  through  this  new 
channel.  The  figure  was  as  good  as  any  other,  in 
the  absence  of  definite  information,  and  has  been 
accepted  as  plausible  by  .some  people  well  informed 
on  other  matters.  Apparently,  however,  it  is  of  the 
stuff  that  poets  transmute  into  dreams. 

Statistics  for  January,  1927,  compiled  by  Nationd 
Adzeriising  Records,  covering  the  paid  broadcasting 
over  the  three  principal  radio  “hook-ups,”  indicate 
that  the  advertisers  paid  about  $270,000  for  the  time. 
Many  famous  national  advertising  names  contributed 
to  this  total,  which  includes  all  of  the  broadcast  r 
advertising  of  the  major  stations  in  all  parts  of  the  ) 
country,  but  does  not  take  over  the  hundreds  of  local 
broadcast  efforts  through  stations  of  small  power  and 
limited  range.  Assume  ♦hat  the  total  time  charges  of 
these  efforts  equal  those  of  the  listed  “Red”  “Blue" 
and  “Southern”  radio  chains — an  assumption  whi& 
requires  considerable  effort.  Assume  also  that  the 
cost  of  employing  artists  and  entertainers  is  equal 
on  the  average  to  the  cost  of  the  station  time- 
another  assumption  which  approaches  the  fantastic 
Assume  also  that  January — at  the  height  of  the  season 
for  good  radio  reception — represents  only  an  average 
month.  Taking  all  of  these  at  maximum  value,  the 
highest  estimate  of  the  sum  spent  in  radio  advertising 
is  less  than  $13,000,000  for  the  year.  Half  of  that 
figure  is  probably  more  nearly  correct. 

Anne  Nichols  sells  ".Abie’s  Irish  Rose”  HI* 

-  rights  for  $Z30ftfl00.  again  demonstrating  the 
limitless  heights  of  rezvard  for  mediocrity. 
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PERSONAL 


Robert  lin'coln  o’brien,  edi¬ 
tor  of  the  Boston  Herald,  spoke  re- 
^tly  on  “Lincoln  and  the  American 
Ideals,”  at  the  Woman’s  Republican  club, 
Boston. 

William  T.  Dewart,  publisher  of  the 
\cw  York  Sun,  and  Mrs.  Dewart  left 
Xew  York  on  Tuesday  for  Florida. 

*  Marcellus  E.  Foster,  who  recently 
joined  the  Houstmi  Press  as  editor  and 
part  owner,  was  recipient  Feb.  21,  of  a 
{^solution  extending  the  felicitations  of 
the  Houston  Press  Composing  Room 
Chapel  on  his  resumption  of  newspaper 
work. 

Henrv  L.  Stoddard,  former  publisher 
of  the  S'eu-  York  Ei’ening  Mail  and  later 
editorial  adviser  on  the  New  York  Tele¬ 
gram,  sailed  for  a  tour  abroad  following 
the  recent  sale  of  the  Telegram. 

J.  E.  Rockwell,  former  publisher  of 
the  Duluth  News-Tribune  is  in  New 
York  to  meet  his  wife,  who  is  returning 
this  week  from  an  extended  trip  abroad. 

M.  E.  Tracy,  New  York  City,  edi¬ 
torial  writer  for  the  Scripps-Howard 
newspapers,  is  on  an  extended  trip  dur¬ 
ing  which  he  will  visit  all  members  of 
the  group. 

Thomas  B.  Shoaflf,  for  64  years  in  the 
printing  business  and  54  years  editor  and 
publisher,  celebrated  his  80th  birthday 
anniversary  Feb.  23.  He  is  senior  editor 
of  the  Shelbyiille  (Ill.)  Shelby  County 
teader. 

T.  G.  Kelly,  owner  and  editor  of  the 
IValla  WMla  (Wash.)  Daily  Bulletin, 
recently  purchased  the  controlling  inter¬ 
est  in  the  Church  Grape  Juice  Manufac¬ 
turing  company  of  Kennewick  and  Pas¬ 
co,  Wash. 

IN  THE  BUSINESS  OFFICE 

riFRBERT  L.  THOMAS,  JR.,  of  the 
advertising  department,  Columbus 
Ohio  State  Journal,  and  Miss  Rachel 
Young,  daughter  of  Mr.  and  Mrs. 
Harvey  R.  Young  of  Columbus,  will  be 
married  April  6.  Mr.  Young,  father  of 
Miss  Young,  is  advertising  manager  of 
the  Columbus  Dispatch. 

Howard  F.  Hancock,  formerly  with 
the  advertising  department  of  the  Okla¬ 
homa  City  Oklahoman  and  Times  in  the 
oil  field  promotion  department,  has  re¬ 
signed  to  become  advertising  manager  of 
the  Seminole  (Okla.)  County  News. 

Dare  Cook,  of  the  advertising  depart¬ 
ment  Cleveland  Plain  Dealer,  and  son  of 
E.  E.  Cook,  editor  of  the  Scripps- 
Howard  Ohio  newspapers,  has  been  ap¬ 
pointed  assistant  director  of  the  newly 
organized  Columbus  Industrial  Bureau. 

S.  L.  Hagen  has  joined  the  advertising 
staff  of  the  Port  Angeles  (Wash.)  Eve¬ 
ning  News. 

Milton  Gifford,  of  the  detail  department 
of  the  Camden  (N.  J.)  Evening  Courier, 
has  been  made  head  of  the  detail  depart¬ 
ment  of  the  Morning  Post,  published  by 
the  same  company. 

J.  T.  McGiveran,  for  seven  years  a 
salesman  in  the  national  advertising  de¬ 
partment  of  the  Chicago  Herald  &  Ex¬ 
aminer,  has  been  appointed  head  of  that 
department.  He  has  already  assumed  his 
new  duties.  He  will  direct  the  national 
business  of  the  Herald  and  Examiner 
with  full  responsibility  for  the  Chicago 
staff  and  for  its  offices  in  other  cities. 


Evening  Courier,  has  been  appointed 
chief  editorial  writer  for  the  Sloming 
Post,  published  from  the  same  plant 

William  C.  Howells,  correspondent  of 
the  Clevelatvd  Plain  Dealer  at  Columbus, 
has  been  commissioned  a  major  in  the 
military  intelligence  branch  of  the  officers 
reserve  corps.  He  is  a  nephew  of  the 
late  William  Dean  Howells. 

Frank  P.  Sibley,  reporter  of  the  Boston 
(Mass.)  Globe,  addressed  a  meeting  and 
banquet  of  alumni  of  Northeastern  Uni¬ 
versity  Law  School  at  the  Boston  City 
Club  last  week. 

Ervin  Christy,  formerly  with  the 
Jamestonn  (O.)  Journal,  has  joined  the 
staff  of  the  A.  H.  Prine  newspaper 
agency  at  London,  O. 

C.  A.  Harrley,  city  editor  of  the 
Pomeroy  (O.)  Daily  Tribune,  has  retired 
because  of  ill  health. 

Edwin  V.  O’Neel  has  been  promoted 
from  the  copydesk  to  assistant  city  edi¬ 
tor  of  the  Indianapolis  Times. 

Kenneth  Delano,  Augusta  representa¬ 
tive  of  the  Portland  (Me.)  Press-Herald, 
has  been  elected  president  of  the  .\ugusta 
Men’s  Club. 

John  J.  Elson  of  the  Buffalo  Evening 
News  staff  submitted  the  prize-winning 
manuscript  in  a  “Stories  of  Buffalo”  con¬ 
test  conducted  by  the  Buffalo  Atheletic 
Qub. 

VV’.  L.  Martin  has  been  made  editor  of 
the  Southeast  Oklahoman  at  Hugo,  Okla. 

W.  S.  Coughlin,  sports  writer  for  the 
Buffalo  Courier,  is  with  the  Buffalo  In¬ 
ternational  League  baseball  team  in  train¬ 
ing  in  Florida. 

Ralph  Thorn,  editor  of  the  Saturday 
tabloid  of  the  Buffalo  Evening  News,  is 
touring  through  the  Pacific  coast  region 
by  automobile. 

Elarle  A.  Meyer,  former  newspaper¬ 
man,  has  joined  the  publicity  staff  of 
Famous  Players-Lasky  at  the  New  York 
office. 

Frank  J.  Barnard  has  resigned  as  city 
hall  reporter  for  the  Lynn  (Mass.)  Tele¬ 
gram-News. 

Ernest  LeRoy  Cascadin,  who  has  been 
doing  assignments  for  the  Brooklyn 
Standard  Union,  sailed  two  weeks  ago  for 
France.  He  will  do  special  articles  for 
the  New  York  World. 

Joseph  Lilly,  a  reporter  on  the  Brook¬ 
lyn  Eagle,  is  taking  three  months’  vaca¬ 
tion  to  finish  a  novel. 

Clarence  Paden  has  become  editor  of 
the  Woodward  (Okla.)  Daily  Press,  suc¬ 
ceeding  Pierce  Munsey. 

MARRIED 

EDWARD  FRANCIS  ROGAN  of  the 
Fall  River  (Mass.)  Herald  News 
composing  room  to  Miss  Madeline  Mary 
McLear  of  Fall  River  at  St.  Patrick’s 
church.  Fall  River,  Feb.  21. 

Harold  P.  Robinson,  of  the  advertising 
staff,  Spokane  (Wash.)  Spokesman-Re- 


FOLKS  WORTH  KNOWING 


T  C.  STRATTON,  who  is  editor  of 
*  the  recently  organized  Associated 
Press  Feature  Service,  has  been  con¬ 
nected  with  the 
A.  P.  for  seven 
years,  having 
joined  the  organ¬ 
ization  as  an 
editor  in  the 
Kansas  City  bu¬ 
reau.  Prior  to 
that  his  early 
training  had  been 
on  the  staff  of 
the  W  infield 
(Kan.)  Coitrier. 

From  Kansas 
City,  Mr.  Strat¬ 
ton  was  trans¬ 
ferred  to  the 
Oklahoma  City 
bureau,  where  he  first  entered  the  A.  P. 
mail  service.  Later,  after  a  short  ex¬ 
perience  as  correspondent  in  Lincoln, 
Neb.,  he  became  connected  with  the  Chi¬ 
cago  office  as  filing  editor.  This  was  in 
1922,  and  shortly  afterwards  he  was  pro¬ 
moted  to  the  position  of  director  of  the 
state  mail  services  of  the  central  division. 
Coming  to  New  York  a  year  and  a  half 
ago,  he  was  appointed  general  mail 
editor,  the  position  he  held  when  the  fea¬ 
ture  service  was  organized,  and  he  was 
placed  in  charge  of  it. 


L.  C.  Stii.^ttom 


ziew,  to  Miss  Dorothy  Lenore  Stewart 
of  St.  Maries,  Idaho.  Feb.  15. 

Edward  Mulligan  of  Dorchester, 
Mass.,  former  member  of  the  staffs  of 
the  Boston  Herald  and  Traveler,  to  Miss 
Margie  Daley  of  South  Boston,  in  New 
York,  Feb.  24.  Mulligan  is  now  in  the 
advertising  department  of  the  New  York 
Times. 

King  Williams,  editor  of  the  Chicago 
Heights  Star,  to  Miss  Dorothy  Marion 
Young  of  Chicago  on  Feb.  19. 


SPECIAL  EDITIONS 

triNGSPORT  (Tenn.)  TIMES,  88- 
^  page  Tenth  Anniversary  edition,  Feb. 
27. 

Galveston  (Tex.)  Tribune,  Greater 
Galveston  edition,  Feb.  24. 

Shawnee  (Okla.)  News,  48-page  In¬ 
dustrial  Number,  Feb.  27. 

Galveston  (Tex.)  Daily  News,  42- 
page  Greater  Galveston  edition,  Feb.  25. 

Lexington  (Ky.)  Herald,  64-page  An¬ 
nual  Thoroughbred  edition,  Feb.  24. 

Newport  (R.  I.)  Daily  News,  Home 
and  Industrial  Number,  two  sections, 
Feb.  23. 

Terre  Haute  (Ind.)  Tribune,  Auto 
(Continued  on  page  22) 


IN  THE  EDITORIAL  ROOMS 

^ERT  HEAL,  managing  editor  of  the 
Salt  Lake  City  Telegram,  has  joined 
the  Salt  Lake  City  Trilmne  as  managing 
^itor,  a  new  editorial  title  on  that  paper. 
He  is  succeeded  on  the  Telegram  by 
Robert  C.  Elliott,  formerly  news  editor 
of  the  Indianapolis  Star. 

Edward  C.  McAdams,  for  the  past  four 
tt'auaging  editor  of  the  Lynn 
(Mass.)  Telegram-News,  has  resigned. 

Russell  Bennett,  former  radio  editor, 
Boston  Sunday  Advertiser,  is  conducting 
a  department  for  Radio  Land,  a  new 
magazine. 

Harry,  N.  Moore,  until  recently  on  the 
rewrite  staff  of  the  Camden  (N.  J.) 


IF e  Announce  the 
Appointment  of 

Frank  K.  Speidell 

lately  with  the  George  L.  Dyer  Co. 
of  New.  York 

as  a  member  of  our  sales  organization, 
effective  March  7 

ICjie  ittcilauBiit  ^jnbtcate,  3nt. 


V.  V.  McNitt 
President 


Times  Bum., 
New  York 


C.  V.  McAdam 
Vive  President 


LUCILLE 
VAN  SLYKE 

You  have  doubtless  seen 
short  stories  or  serials  by 
her  in  the  Saturday  Even¬ 
ing  Post,  Collier’s,  Red 
Book,  American,  Ladies’ 
Home  Journal,  Mc¬ 
Clure’s,  Pictorial  Review, 
Harper’s  Bazaar,  Deline¬ 
ator,  McCall’s. 

Mrs.  Van  S  1  y  k  e  has 
written,  especially  for 
Metropolitan  Newspaper 
Service, — 


€C 


That  Gay 
Young  Set” 


A  series  of  weekly  short 
storials,  each  superbly 
illustrated,  each  complete 
in  itself,  but  featuring  the 
same  principal  characters 

Combining  Serial  Pull 

with 

Short  Story  Speed 


Send  nojv  for  cop})  and 
terms 


llUllllllllirilHtItl 


Metropolitan  Newspaper 
Service 

Maximilian  Elser,  Jr.  Earl  J.  Hadley, 
General  Manager  Associate 

150  Nassau  St.,  New  York  City 
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Sliow  Number  of  22  pages,  Feb.  20. 

Rockford  (Ill.)  Morning  Star,  10-page 
Palace  theater  anniversary  number,  Feb. 
20. 

Marysville  (Cal.)  Democrat,  special 
section  on  completion  of  Hart  building, 
Feb.  19. 

Terre  Haute  (Ind.)  Sunday  Star,  38- 
page  automobile  show  edition,  Feb.  20. 

Lawrence  (Mass.)  Evening  Tribune, 
automobile  show  section  of  26  pages, 
Feb.  14. 

Worcester  (Mass.)  Evening  Post,  an¬ 
nual  Home  Craft  edition,  tabloid  size,  of 
40  pages,  Feb.  16. 

Boston  (Mass.)  Evening  Transcript, 
dog  show  section,  Feb.  19. 

NEW  PLANTS  AND  EQUIPMENT 

'T'WO  new  Duplex  presses  installed  by 
the  Brisbofie  (Australia)  Courier 
were  put  in  operation  recently  by  Hon. 
j.  W.  Blair,  Chief  Justice  of  Queens¬ 
land,  and  Justice  Webb. 

Sheboygan  (Wis.)  Press  adopted  a 
new  type  dress.  Heavy  headline  letters 
have  l^en  replaced  with  Bodoni  and 
Bookman  light  italic. 

Cosmopolis  (Wash.)  Times  is  making 
plans  for  moving  into  a  larger  plant  and 
increasing  its  equipment. 

Monroe  (N.  C.)  Journal  recently  cele¬ 
brated  its  33rd  anniversary  with  the  in¬ 
stallation  of  a  new  press. 

SUSPENSIONS 

T^OW  CITY  (la.)  VISITOR  sus- 
pended  publication  last  week,  after 
having  been  in  existence  10  months.  It 
was  established  by  Earl  J.  F.  Cooley  and 
taken  over  later  by  Elarl  Wolven.  The 
Bulletin,  Denison,  has  taken  over  the 
subscription  list. 

Livingston  (Wis.)  Leader,  well  known 
southwestern  Wisconsin  paper,  published 
the  last  10  years  by  Harvey  Schermer- 
horn,  suspended  last  week  and  the  pub¬ 
lisher  formed  a  partnership  with  his 
brother,  who  publishes  a  Muscoda  paper. 


Cans,  former  president  of  the  Missouri 
Press  .Association. 

Charles  D.  Ulmer  and  his  son,  Pres¬ 
cott  Ulmer,  have  purchased  the  Port 
Angeles  (Wasli.)  Olympic  Tribune. 

C.  O.  Hedrick  has  purchased  the  We- 
ivoka  (Okla.)  Capital-Democrat. 

Holden  (Mo.)  Enterprise  was  sold  last 
week  by  Ralph  G.  Bray  to  Clarence  J. 
Kearney. 

Delphi  (Ind.)  Citizen  changed  hands 
last  week  when  Henry  B.  Wilson  and 
his  wife  sold  the  newspaper  and  office 
building  to  Edmund  Parke  Beadle  of 
Rockville,  president  of  the  Indiana  Demo¬ 
cratic  Editorial  Association  and  former 
owner  of  the  Rockville  Tribune. 

Thomas  C.  Snyder,  publisher  of  the 
Belmont  (Wis.)  Success,  which  he 
founded  in  1903,  has  sold  the  paper  to 
Benedict  &  Moody,  and  will  devote  his 
attention  to  his  duties  as  postmaster  in 
Belmont.  Mr.  Snyder,  a  veteran  of  Wis¬ 
consin  journalism,  founded  the  Cuba  City 
(Wis.)  News,  the  Belmont  Success  and 
the  Livingston  (Wis.)  Leader. 

Plans  for  the  annual  spring  frolic  of 
the  Advertising  Club  of  Indianapolis 
March  7  to  12  have  taken  shape  with  the 
opening  of  headquarters  at  36  West  Ohio 
street  in  charge  of  Claude  Wallin,  show 
manager.  The  play  “Patricia”  will  be 
presented  at  the  Murat  theater  each  night 
of  the  frolic. 


ASSOCIATIONS 


HOLDING  NEW  POSTS 

TJERBERT  F.  KRETSCHMAN,  from 
copy  desk,  Seattle  Star,  to  editor. 
Auburn  (Wash.)  Globe-Republican. 

Charles  Brunner,  from  staff  Winlock 
(Wash.)  News,  to  Raymond  (Wash.) 
.ddvertiser.  Arthur  Eastman  has  taken 
the  place  made  vacant  by  Brunner’s 
change. 


PRESS  ASSOCIATION  NOTES 

'T'HREE  Atlantic  City  news  services, 
the  Atlantic  Press  Service,  K.  E. 
Taylor  Photos,  and  the  .Abner  J.  Gelula 
Service  has  combined  as  the  Atlantic 
News  Association. 

Reginald  P.  Mitchell  of  the  Miami 
Associated  Press  bureau  has  been  sent  to 
Palm  Beach  to  cover  news  there  during 
the  season. 

Myer  Berger,  rewrite  man  for  the 
Standard  News  Association,  New  York, 
underwent  an  operation  for  appendicitis 
Tuesday  at  Peck  Memorial  Hospital, 
Brooklyn,  and  is  convalescing. 

Norman  E.  Brown,  sports  editor  of  the 
Central  Press  Association,  has  left  for  the 
southern  training  camps  and  will  have  a 
daily  article  during  the  training  period. 

Jack  Cuddy  has  been  transferred  from 
the  Atlanta  Bureau  to  the  New  York 
office  of  the  United  Press.  Roscoe  Snipes 
succeeds  him  in  Atlanta. 

Pratt'  (Kan.)  Tribune  was  this  week 
elected  to  membership  in  the  Associated 
Press.  Oiarles  W.  Pratt  is  publisher. 

CHANGES  OF  OWNERSHIP 

■piCHARD  DOBYNS,  partner  with 
William  Curry  in  the  Oregon  (Mo.) 
Sentinel,  has  sold  his  interests  to  Mr. 
Curry. 

Edgar  White,  editor,  and  Charles  W. 
Weisenbom,  manager,  have  acquired  the 
Macon  (Mo.)  Republican,  which  for 
many  years  has  been  operated  by  Philip 


JV.  WEBER,  publisher  of  the  Slayton 
®  (Minn.)  Murray  County  Herald,  was 
recently  elected  president  of  the  Minne¬ 
sota  Editorial  Association  at  its  61st 
annual  convention,  succeeding  Carl  East- 
wood,  of  the  Le  Seur  News-Herald. 

The  silver  loving  cup  awarded  by  the 
Washington  Press  Association  as  a 
prize  for  the  best  slogan  submitted  in 
the  “Awakening  of  Washington”  cam¬ 
paign  was  awarded  to  H.  N.  Whitelaw 
of  Oakesdale  for  the  slogan — “Nature’s 
Paradise;  Man’s  Opportunity!” 

At  a  recent  meeting  of  the  New 
Bf.dford  (Mass.)  Advertising  Club, 
Charles  T.  Smith  was  chosen  president 
with  Leo  C.  Higgins  vice-president,  and 
J.  Maxim  Ryder  as  secretary  and 
treasurer. 

More  than  two  hundred  members  of 
the  Newspaper  Club  of  Boston  met 
last  week  at  the  University  Club  for  their 
annual  banquet  which  had  been  postponed 
from  last  month.  George  W.  Perkins, 
Edward  E.  Whiting,  and  Fred  C.  Green 
were  in  charge  of  the  affair. 

New  officers  of  tlve  Press  Photo¬ 
graphers  Association  of  Boston,  in¬ 
clude  Lester  R.  McLellan,  Boston  Adver¬ 
tiser,  president ;  Maynard  N.  White, 
Herald-Traveler,  vice-president;  Charles 
Snyder,  free-lance  photographer,  secre¬ 
tary;  Morris  Fineberg,  Boston  Post, 
treasurer ;  Alton  Blackinton,  Herald- 
Traveler,  assistant  secretary;  Robson 
Nelson,  Advertiser-American,  assistant 
treasurer. 

Allegheny  County  (Pa.)  Pub¬ 
lishers’  Association  held  a  meeting  Feb. 
25  as  a  tribute  to  Frank  .\.  Crumb,  editor 
of  the  Alfred  Sun,  who  celebrated  his 
40th  anniversary  as  editor  and  publisher 
of  the  publication. 

North  Louisiana  Press  Association 
held  a  one-day  semi-annual  meeting  at 
Monroe,  La.,  Feb.  26.  Fifty  members 
attended.  C.  E.  Faulk,  publisher  of  the 
Monroe  News-Star,  president  of  the  asso¬ 
ciation,  presided. 

League  of  Advertising  Women  of 
New  York  inspected  the  Brooklyn  plant 
of  the  Mergenthaler  Linotype  Company, 
March  1,  and  in  the  evening  held  a  dinner 
meeting  in  the  Linotype  cafeteria.  Fred 
C.  Grumman,  manager  of  the  New  York 
Agency  of  the  Company,  welcomed  the 
guests.  Helen  M.  Rockey  is  president  of 
the  league. 

Boston  Club  of  Printing  House 
Craftsmen  observed  Newspaper  Night 
at  their  banquet  held  at  the  Hotel  West¬ 
minster  in  Boston  last  week.  Carl  A. 
Fowler  of  the  Transcript  was  the  toast¬ 
master. 


SCHOOLS 

'T'HIRTY-TWO  students  voted  against 
theatre  censorship,  thirteen  for  ab¬ 
solute  censorship,  and  three  for  a  modi¬ 
fied  form  in  a  recent  poll  conducted  by 
Gilbert  Gabriel,  dramatic  critic  on  the 
staff  of  the  New  York  Sun,  in  his 
journalism  class  at  New  York  University. 

Maine  Campus,  University  of  Maine 
weekly  newspaper  has  been  taken  over 
by  a  group  of  former  newspapermen  and 
writers,  now  connected  with  the  faculty, 
headed  by  Edward  H.  Kelley,  comptroller 
of  the  University  and  for  many  years 
managing  editor  of  the  Bangor  (Me.) 
Daily  Commercial. 

Sixty  students  of  the  University  of 
Iowa  school  of  journalism  have  produced 
more  than  24,000  inches  of  news  matter, 
concerning  the  university,  which  has  been 
printed  in  state  papers,  according  to  a 
summary  of  the  activities  of  the  first 
semester.  Although  the  bulk  of  material 
went  into  local  papers,  clippings  from  a 
score  of  states  are  included  in  the  grand 
total.  Requirements  are  that  each  stu¬ 
dent  have  a  minimum  of  400  inches  of 
copy  printed  each  semester  and  a  corps 
of  35  copy  readers  handle  the  news  mat¬ 
ter  thus  produced. 

Russell  Pierce,  formerly  publicity  di¬ 
rector  at  the  University  of  Chicago,  has 
been  given  charge  of  a  new  study  course 
in  public  relations  at  the  Medill  School 
of  Journalism  of  Northwestern  Univers¬ 
ity.  Pierce  was  graduated  from  the  Uni¬ 
versity  of  Chicago,  where  he  was  editor 
of  the  Daily  Maroon. 


FLASHES 


It  takes  a  lot  of  vanity  to  fear  that  the 
kid  won’t  turn  out  as  well  as  you  did.— . 
Vancouver  Sun. 


A  suitor,  also,  occasionally  has  a  thiid 
party  scare. — Florence  (Ala.)  Herald. 


The  per  capita  apportionment  of 
library  t^ks  is  said  to  be  six-tenths  of 
a  book.  By  reading  eight  out  of  ten  of 
the  modem  novels  the  average  person 
can  reach  his  quota. — Cincinnati  Enquirer. 


“Until  last  month,”  says  D.  L.  H.,  “I 
regarded  Texas  as  our  outstanding  he- 
state.  But  while  traveling  through  that 
section  I  found  a  number  of  cafeteria- 
groceries  operating  under  the  name  of 
Helpy-Selfy  Stores.” — Kansas  City  Star. 


In  the  armament  race  our  bandits  lead 
those  of  all  other  nations. — Brooklyn 
Eagle. 


One  trouble  with  teeth  in  the  Prohibi¬ 
tion  Law  is  that  they  require  so  much 
gold  filling. — Seattle  Argus. 


Another  thing  about  old  Dobbin.  Yon 
didn’t  need  to  pour  any  anti-freeze  in  him. 
— Vancouz'er  Sun. 


The  molecule  has  been  broken  up,  re¬ 
ports  Professor  Taylor  of  Princeton,  Jiy 
charging  mercury  atoms  with  light  rays. 
The  charge  of  the  light  brigade!  Up, 
rays  and  atom ! — Chicago  Daily  News. 


REJOINS  UNION  CITY  DAILY 


Haddon  Ivins,  Elizabeth  Times  M.  E., 
Named  Dispatch  Editor 

Haddoh  Ivins,  for  12  years  managing 
editor  of  the  Union  City  (N.  J.)  Hud¬ 
son  Dispatch  has  returned  to  that  news¬ 
paper  as  editor-in-chief  after  an  absence 
of  one  year  in  Elizabeth  with  the  Times 
of  that  city.  During  his  absence, 
Thomas  F.  Martin,  owner  of  the  Dis¬ 
patch,  and  for  15  years  Secretary  of 
State  of  New  Jersey,  died,  and  Mr.  Ivins 
returns  to  join  in  the  management  with 
William  Rubel.  Mr.  Rubel  has  been 
with  the  Dispatch  20  years  and  is  now 
president  and  general  manager. 

Morris  Miller  has  been  named  day  city 
editor.  Miller  was  with  the  Dispatch 
for  nearly  10  years,  having  left  two 
years  ago  to  become  managing  editor  of 
the  Bayonne  (N.  J.)  Times.  Frank 
Boyce  remains  as  night  city  editor. 

Two  others  of  the  former  Ivins  staff 
have  returned  to  the  Dispatch  in  the 
reorganization,  Irving  Brody  who  went 
with  him  to  Elizabeth  to  write  politics, 
and  Alice  Manning,  feature  writer. 

Morris  Lending,  managing  editor  dur¬ 
ing  Mr.  Ivins’  absence,  has  resigned. 


The  press  is  quite  colorful  these  days 
reviewing  the  yellow  peril,  the  red  men¬ 
ace  and  blue  laws. — Atlanta  Constitution. 


Headline  informs  us,  “Noted  .\rchitect 
Sold  His  Art  for  Spite,  Wife  Says.” 
Judging  by  some  public  buildings,  lots 
of  ’em  do  the  same  thing. — H.  R.  Farmer 
in  Edmonton  Bulletin. 


The  butchers  use  everything  about  the 
hog  but  the  squeal,  and  the  consumer 
uses  that  when  he  is  told  the  price  of 
pork. — Durham  Sun. 


.\ltho  the  United  States  possesses  24, 
000,000  automobiles,  the  average  Amer¬ 
ican  buys  three  times  as  many  shoes  as 
the  European.  Evidently  the  few  pedes¬ 
trians  left  in  this  country  must  step  lively. 
— Seattle  Times 


WOULD  BAR  DENTISTS’  ADS 

.\  member  of  the  dental  profession  who 
is  a  member  of  the  Utah  legislature  has 
introduced  a  bill  which  would  make  it 
unlawful  for  any  dentist  or  group  of  den¬ 
tists  to  practice  under  an  assumed  name 
or  a  trade  name  of  any  kind,  or  to  ad¬ 
vertise  prices  for  their  services. 
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Hatf 


a  MilUoiiBoiUais 


stands  between  you  and  " 
the  hazard  €)^erifnent 


The  American  Gas  Association  has  set  aside  the  sum 
of  ^5C0,CC0  for  laboratory  testing  and  development 
of  Factory  Furnaces  using  gas  for  a  fuel. 

Manufacturers  are  not  asked  to  put  their  money  in  any 
gas-burning  equipment  on  an  experimental  basis.  Careful, 
competent  and  scientific  investigation  will  be  made  on  any 
industrial  gas-burning  equipment  the  installation  of  which 
is  under  consideration  by  any  manufacturer. 

Write  to  the  American  Gas  Association  or  your  local  gas 
company  for  facts,  laboratory  test  and  record  of  perform¬ 
ance.  They  will  gladly  supply  you  with  all  available  data. 

Gas  is  the  Ideal  Factory  Fuel — clean,  convenient,  econom¬ 
ical  and  easily  controlled.  Get  the  facts. 


American  Gas  Association 

342  Madison  Avenue,  New  York  City 
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REPRESENTING  THE  NEWSPAPERS 


Three  Cardinal  Rules  of  Newspaper  Space  Salesmanship  Listed — Sydney 

Record  Names  William  Wolfe - Six  Point  League 

Committee  to  Meet 


*T'HREE  cardinal  rules  of  newspaper 
space  salesmanship  were  listed  this 
week  for  Editor  &  Publisher  by  one 
of  the  country’s  leading  newspaper  repre¬ 
sentatives.  They  follow : 

“1. — Sell  the  real  stability  of  your 
newspaper ;  its  position  in  the  field ;  and 
tell  the  truth  about  your  field. 

“2. — Never  discuss  the  demerits  of  the 
opposition  newspaper;  discuss  the  merits 
of  your  own. 

“3. — Sell  white  space  backed  by  cir¬ 
culation  in  a  definite  buyer’s  market  and 
unsupported  by  weak  promises  of  co¬ 
operation.” 

“Destructive  competition  is  one  of  the 
chief  weaknesses  of  newspaper  solicita¬ 
tion,”  this  representative  continued.  “It 
is  one  of  the  mo.st  baneful  things  in  the 
whole  scheme  of  newspaper  life.  Com¬ 
parisons  are  proverbially  odious,  and  the 
stench  of  them  is  particularly  strong  in 
the  selling  of  newspaper  space. 

“When  a  solicitor  discusses  his  opposi¬ 
tion  paper  to  discredit  it,  the  solicitation 


unsettles  the  space  bujer’s  mind  and 
breaks  down  his  confidence  in  the  whole 
system  of  newspaper  advertising.” 


William  Wolfe,  publishers’  representa¬ 
tive,  New  York,  has  been  appointed  na¬ 
tional  representative  for  the  United 
States,  for  the  Sydney  (Nova  Scotia) 
Record. 


The  G.  Logan  Payne  Company,  New 
York,  has  been  appointed  to  represent 
the  Merrill  (Wis.)  Herald  in  the  national 
field. 


Hal  Hursch,  formerly  a  member  of  the 
staff  of  Guy  S.  Osborn,  Inc.,  Detroit,  has 
joined  the  advertising  staff  of  the 
Nation’s  Business,  Washington. 


A  luncheon  meeting  of  the  executive 
committee  of  the  Six  Point  League,  New 
York  society  of  newspaper  representa¬ 
tives,  will  be  held  at  the  Advertising 
Qub  of  New  York  on  March  8. 


MITCHELL  HONORED  AGAIN 


President  of  Northwest  Missouri  Press 
Heads  Republican  Editors 

Fred  Mitchell,  editor  of  the  Excelsior 
Springs  (Mo.)  Standard  and  president 
of  the  Northwest  Missouri  Press  asso¬ 
ciation,  was  elect¬ 
ed  president  of 
the  Republican 
Editorial  Asso¬ 
ciation  of  Mis¬ 
souri  in  St. 

Louis,  recently. 

Walter  S.  Dickey, 
owner  and  editor 
of  the  Kansas 
City  Journal  Post 
who  has  served 
two  years  as 
president,  again 
was  offered  the 
presidency,  but 
declined. 

Sam  A.  Oark, 

editor  of  the  Republican-Record  of  Car¬ 
rollton,  was  elected  vice-president;  W.  B. 
Talbott  of  the  Warrensburg  Standard- 
Herald,  recording  secretary,  and  Charles 
W.  Fear,  editor  of  the  State  Blue  Book, 
secretary-treasurer. 

Mr.  Mitchell  is  promulgator  of  a  plan 
in  Excelsior  Springs  which  has  resulted 
in  $30,000  being  raised  for  advertising  that 
health  resort  in  newspapers. 


Fred  Mitchell 


DAILY  STARTS  BROADCASTING 


First  Program  of  WBET,  Boston  Tram- 
script,  Put  on  Air  Feb.  28 

The  Boston  (Mass.)  Evening  Tran-\ 
script,  the  only  Boston  newspaper  to  op¬ 
erate  its  own  radio  broadcasting  station, 
went  on  the  air  for  the  first  time  from 
station  WBET,  Boston,  500  watts,  384 
metres,  Monday  evening  with  a  four  and 
one-half  hour  program  starting  at  7 
o’clock.  Several  features  are  being  ar¬ 
ranged  for  the  initial  broadcast  from  the 


Hie  Denver  Eveninar  Neits 


imnm  sect,  ml 

Now  Set  In 

(--LINOTYPE—) 

Ionic  No.  5 


new  studios  at  the  First  National  Bank 
building,  1  Federal  street.  Telephone 
lines  will  carry  the  transmission  to  the 
operating  room  in  the  Transcript  build¬ 
ing,  324  Washington  street. 

While  the  Transcript  will  be  the  only 
Hub  paper  to  operate  its  own  studio,  the 
Boston  Globe  has  just  inau^rated  the 
Boston  Globe  Studio  of  Station  WEEI, 
broadcasting  news  bulletins  four  times 
a  day  over  the  Edison  Electric  Illuminat¬ 
ing  Company  station  from  the  private 
studio  in  the  new  quarters  adjacent  to 
the  Globe  building.  The  broadcasts  are 
at  11 :59  a.  m.,  and  4,  7 :50  and  10:05  p.  m. 

SUMMER  CAMP  FOR  NEWS  MEN 

Alfred  D.  Greene,  night  wire  chief  of 
the  United  Press  in  New  York,  is  going 
into  the  summer  camp  business  this  com¬ 
ing  season.  He  will  be  granted  a  leave 
of  absence  to  open  “Six  Point  Lodge,”  a 
camp  for  newspaper  men  at  Paudash, 
Ont.,  80  miles  north  of  Lake  Ontario. 
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FLAPPER  FANNY  SAYS: 

Service  is  the  measure  of  life. 
NEA  Service  is 
a  bushel  in  an 
editors  life^. 


r; 

NEA  Service,  Inc., 

1200  West  Third  Street 
CLEVELAND,  OHIO 


The  Omaha  Bee  and 
Omaha  Daily  News 


Combin.e=j 


M. 
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GIVING  ADVERTISERS  A 
GREATER  CIRCULATION  THAN 
ANY  OTHER  NEWSPAPER  IN 
NEBRASKA  BY  MANY 
THOUSANDS 


1 


TT  HE  Omaha  Bee  purchased  the 
Omaha  Daily  News  and  merged  the  two 
newspapers. 

The  first  combined  issue  was  published 
on  Monday  Evening,  February  14th, 
1927.  The  merged  newspaper  is  pub¬ 
lished  under  the  name: 

The  Omaha  Bee 
The  Omaha  Daily  News 

We  now  are  in  position  to  offer  adver¬ 
tisers  by  far  the  largest  circulation  of  any 
newspaper  published  in  Omaha  and  Ne¬ 
braska.  As  quickly  as  possible  a  definite 
statement  of  the  net  circulation  of  the 
merged  newspaper  will  be  issued. 


Below  are  the  figures  on  adver¬ 
tising  in  the  annual  Automobile 
Edition  of  the  Omaha  news¬ 
paper  published  on  February 
20th. 

(Measurements  by  Haynes  Adv.  Company.) 

The  Omaha  Bee  8C  Daily  News  47,432  lines 
World-Herald . 35,714  lines 

THE 

Omaha  Bee  &  Daily  News 

Nebraskans  Greatest  Newspaper 
PRLDDEN,  KING  &  PRUDDEN,  RepresenttUiiiej 

New  York  Chicago  San  Francisco  Los  Angeles 
Boston  Seattle 
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A  single  salesman  can  cover  this  small,  compact,  thickly  populated  territory  in  quicker 
time,  with  greater  results,  than  two,  three  or  more  men  in  other  territories. 

New  England’s  diversified  manufacturing  industries  of  stable  products  eliminate  dull 
periods  or  slack  times.  The  people  are  always  at  work  and  the  earning  power  is  not  only 
constant  but  unusually  large  as  proven  by  the  high  standard  of  living. 


The  majority  of  the  population  is  concentrated  in  the  large  thriving  cities  within  one-half 
to  one  hour  traveling  distance  from  each  other.  The  large  retail  stores,  modern  and  pro¬ 
gressive  are  all  centered  in  these  cities  where  the  great  bulk  of  the  trading  is  carried  on. 
Distribution  of  products  is  therefore  greatly  simplified  as  the  value  of  advertised  goods  is 
already  established  and  dealer  and  jobber  co-operation  is  easily  obtained. 


Don’t  overlook  this  market — a  market  of  unusually  large  sales  potentiality.  These  papers 
listed  below  have  the  facts  to  guide  you  and  with  a  systematic  plan  of  co-operation  they,  will 
help  you  secure  distribution  in  the  shortest  possible  time. 


XASaAOEITBETTft— FojniUtton,  8,86a,tM 
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‘Attleboro  Sun  . . . . 

. (E) 

6,497 

.03 

.03 

‘Boeton  Olobe . 

...(MAE) 

878,988 

.50 

.60 
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. (S) 
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.55 

‘Botton  Tranacript  . 

. (E) 
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. (E) 

81.444 

.09 

.07 

Taunton  Gazette  . 

. (E) 

8.174 

.05 

.04 

•wopoeiter  Telegram-Gazette 

(MAE) 

98.868 

.88 

.85 

Woroester  Sunday  Telegram 

(8) 

50.960 

.81 

.18 

OOMNECnCITT— Povnl&tian,  1,380,631 


Circu- 

8,600 

10,000 

•Bridg-eport  Poit- Telegram 

lation 

linea 

linea 

(EAM) 

44,446 

.15 

.15 

•Bridgeport  Pott  . . 

....(S) 

81,910 

.10 

.10 

•Hartford  Courant  . . . . 

...(M) 

34,786 

.09 

.09 

•Hartford  Courant  _ _ 

....(8) 

67,795 

.13 

.13 

•Hartford  Timet  . 

...(E) 

53,666 

.13 

.13 

•Middletown  Prett  _ 

....(E) 

8,381 

.05 

.03 

tNew  Haven  Begitter . 

.(EAS) 

48,076 

.145 

.135 

•New  London  Day . 

....(E) 

18,671 

.07 

.046 

tNorwich  Bulletin  _ 

...(M) 

18,886 

.07 

.05 

•Norwalk  Hour  . . 

....(E) 

6,196 

.04 

.04 

(South  Norwalk  Sentinel. .  (E) 

5,188 

.035 

.03 

*  Stamford  Advocate  ... 

....(E) 

10,619 

.05 

.04 

•Waterbary  Bepublican-Amerioan 

(MAE) 

84.018 

.08 

.08 

•Waterbary  Bepublican 

....(8) 

16,814 

.08 

.08 

MAINE— Population,  766,014 

•Portland  Prett-Herald  Expreos 

(MAE) 

59.035 

.18 

.16 

NEW  HAMPSHIBE — Population, 

443.683 

•Concord  Monitor-Patriot . .  (E) 

5.309 

.0375 

.085 

(Keene  Sentinel  . 

.  - . .  (E) 

3.934 

.036 

.083 

•Manchetter  Dnlon  Leader 

(MAE) 

38,038 

.15 

.18 

BHODE  ISLAND— PopuUtion,  604,387 


Circu- 

8.500 

10,000 

lation 

linea 

linea 

tNewport  Daily  Newt... 

..(E) 

6,448 

.0330 

.0898 

•Pawtucket  Timea  . 

..(E) 

87,548 

.08 

.08 

•Providence  Bulletin  . . . 

..(E) 

69,039 

.18 

(B).85 

•Providence  Journal  . . . 

..(M) 

39,770 

.11 

(B).86 

•Providence  Journal . 

...(S) 

70,186 

.18 

.18 

•Providence  Newt  . 

...(E) 

88,189 

.08 

.06 

•Providence  Tribune . 

...(E) 

81.808 

.10 

.09 

•Weetorly  Sun  . 

(EAS) 

5,139 

.085 

.085 

•Wooniockot  Call  . . 

...(E) 

14.680 

.05 

.05 

VEBMONT 

— Population,  358,488 

•Barre  Timet  . . 

...(E) 

6.998 

.03 

.085 

(Bennington  Banner  .... 

...(E) 

3.155 

.03 

.015 

Brattleboro  Beformer. . , 

...(E) 

3.416 

.08 

.0175 

•Burlington  Free  Prett. 

..(M) 

13.681 

.05 

.05 

•Butland  Herald  . 

..(M) 

11.539 

.05 

.05 

(St.  Johntbary  Caledonian- 

Becord  . 

...(E) 

4,067 

.03 

.08 

*A.  B.  C.  PublUher't  Statement,  Oct.  1,  1986. 
t  OoTcrnment  Statement,  Oct.  1,  1886. 

(B)  Combination  rate  Dailj  Journal  and  Eve.  Bulletin. 


«< 


U.  S.  WELL  INFORMED  ON 
CHINESE  TROUBLES 


lor  will  go  to  Norway,  Sweden  and  Dm- 
mark  to  study  the  newspaper  situation 
in  connection  with  style  advertising  in 
foreign  countries. 


WOMEN  IN  ADVERTISING  AND  JOURNAUSM 


Associated  Press  Veteran  Says  Amari* 
cans  Receiving  Better  News  of 
Struggle  Than  Residents 
of  Shanghai 


The  latest  book  by  Mary  Margaret 
McBride,  formerly  of  the  New  York 
Evejimg  Telegram,  is  called  “Charm” 
and  is  scheduled  for  publication  April  5 
by  the  Rae  D.  Henkle  Company,  Inc.,  a 
new  publishing  house.  Miss  McBride  is  Readers  of  American  newspapers  know 
co-author  with  Alexander  Williams.  more  about  the  Chinese  civil  war  than 

natives  and  foreigners  living  in  Shanghai, 
Walter  Whiffen,  recently  Peking  cor¬ 
respondent  of  the  Associated  Press  de¬ 
clared  last  week. 

Since  his  return  to  this  country,  Mr. 
Whiffen  said  he  had  received  letters  from 
friends  in  the  Orient  asking  him  for 
Chinese  war  news. 

“.American  newspapers  are  considering 
the  Chinese  situation  more  seriously  th^ 
it  is  regarded  in  China,”  he  continued. 
“There  it  is  a  case  of  business  as  usual 
in  the  day  time,  with  the  night  clubs  in 
full  swing  evenings.” 

Mr.  Whiffen  sailed  Friday  of  last 
week  to  become  the  A.  P.’s  Moscow  cor¬ 
respondent,  succeeding  James  A.  Mills 
who  will  return  to  this  country  on  a 
leave  of  absence.  He  has  been  in  Russia 
before  for  the  Associated  Press,  having 
been  in  Petrograd  in  1914.  He  has  b^ 
with  the  A.  P.  26  years,  starting  in 
Chicago  after  experience  on  the  Chicago 
American.  In  addition  to  service  in 
Peking  he  has  also  been  correspondent  in 
Mexico  City.  In  1912  he  wrote  news 
from  Mexico  under  fire  during  the  street 
battles  which  preceded  the  arrest  and 
assasination  of  ^ladero. 


Miss  Mary  Farmer  of  Bloomington, 
Ind.,  has  joined  the  Indianapolis  Times 
as  society  editor.  She  was  formerly  so¬ 
ciety  editor  of  the  Shelbyville  (Ind.) 
Republican  and  more  recently  held  the 
same  position  on  the  Bloomington  (Ind.) 
Telephone. 


BICKEL  A  BROADCASTER 


Describes  World  News  Gathering  Over 
Over  Two  “G.-E.”  Stations 

Karl  A.  Bickel,  president  of  the 
United  Press  Association,  gave  a  fifteen 
minute  talk  from  WGY,  the  General 
Electric  Company’s  radio  station  at 
Schenectady,  Feb.  18.  Mr.  Bickel  talked 
on  “The  News  and  You,”  in  which  he 
took  occasion  to  explain  just  what  is 
required  in  the  collection  of  news  by  an 
international  agency.  In  addition  to  be¬ 
ing  broadcast  on  the  regular  wave  length 
of  379.5  meters,  the  talk  was  also  broad¬ 
cast  over  2X.AF  on  superpower  on  the 
short  wave  of  32.79,  the  one  which  has 
been  frequently  rebroadcast  in  England 
and  South  Africa  and  has  been  heard  in 
Australia  and  Chile.  Mr.  Bickel  wm 
introduced  to  the  radio  public  by  Martin 
P.  Rice,  manager  of  broadcasting  for  the 
General  Electric  Company. 


Miss  Betty  Kirk,  graduate  of  the  Uni¬ 
versity  of  (Oklahoma,  has  been  employed 
as  reporter  for  the  Oklahoma  City 
(Okla.)  News. 


CHARGED  WITH  THEFT 


Steubenville  Herald  Star  News  Man 
Held  in  $2,500  Bail 

An  investigation  inaugurated  by  the 
Steubenville  (O.)  Herald-Star  after 
numerous  Steubenville  business  houses 
had  reported  the  theft  of  money  from  the 
mails  led  to  the  arrest  and  confession  of 
Ralph  S.  Miller,  34,  its  telegraph  editor, 
and  one  of  the  most  popular  and  most  ef¬ 
ficient  news  writers  in  Eastern  Ohio. 
Miller  is  free  under  $2,500  bond  to  await 
action  of  the  federal  grand  jury  following 
arraignment  before  U.  S.  Commissioner 
James  Borkowski. 

Miller  claims  to  have  obtained  about 
$400  by  use  of  keys  to  lockboxes  in  the 
new  federal  building  that  were  obtained 
when  box  renters  forgot  to  remove  the 
keys  from  the  doors.  When  arrested,  he 
had  26  keys  to  lockboxes  in  his  pockets. 


(No.  1)  Fern  Bourland,  copy  girl,  Arkansas  City  Traveler;  (2)  Miss  Ruth 
Betts,  make-up  “man”;  (3)  Miss  Hazel  Myers,  telegraph  editor;  Miss  D,  H. 
Stone,  vice-president  of  the  newspaper  company  and  writer  of  household  features. 

JULI.A  G.  HILL  reports  from  Arkan-  The  vice-president  of  the  Traveler  or- 
sas  City,  Kan.,  that  newspaper  work  ganization  is  Mrs.  D.  H.  Stone.  She 
is  “no  longer  mere  man’s  job”  in  her  also  runs  a  feature  in  the  household  de¬ 
town.  She  writes :  partment  of  the  new'S  section  each  week. 

“When  the  two  dailies  in  .Arkansas  “One  of  the  most  important  positions 
City  were  consolidated  less  than  three  on  the  paper  held  by  a  woman  is  that 
years  ago  into  the  present  Arkansas  City  of  telegraph  editor.  Miss  Hazel  Myers, 
Traveler,  there  were  just  six  women  in  who  came  with  the  Traveler  last  spring 
the  organization,  three  in  the  business  from  Parsons,  Kan. 
office,  one  in  the  news  department  and  “In  the  news  department,  besides  Miss 
two  in  the  mechanical  department.  Myers  and  Mrs.  Stone,  there  are  three 

“Today  there  are  16  w'omen  working  girl  reporters,  Mabel  Bowman,  Katherine 
for  the  Traveler,  four  in  the  business  Mans,  and  Levia  Slater.  Mrs.  Walter 
office,  one  of  whom  is  cashier,  six  in  the  Hutchinson  is  club  editor  of  the  paper, 
news  department,  one  of  whom  is  vice  “In  the  back  office  ‘Midge’  or  Mrs. 
president  of  the  Traveler,  one,  the  tele-  Ruth  Betts,  who  is  married  and  has  two 
graph  editor,  and  one  who  devotes  part  children,  handles  the  make-up.  She  has 
time  to  advertising  work;  and  six  in  the  been  working  on  a  local  paper  for  23 
back  office,  one  of  whom  is  the  ‘make-up  years.  Mrs.  Bessie  Crowe,  also  mar- 
man.’  ried  with  two  children,  has  been  work- 

“Oscar  Stauffer,  editor  of  the  Trav-  ing  on  the  paper  10  years.  She  is  proof 
eler,  in  discussing  the  ‘feminization’  of  reader.  Mrs.  Eva  Qark,  Miss  Elsie 
the  Traveler  office,  says  that  the  reason  Benbrook  and  Miss  Hilah  Bell  operate 

there  are  so  many  women  on  the  force  linotypes  and  Fern  Bourland  is  copy 

is  simply  that  women  have  proved  they  girl,  having  taken  the  place  of  a  boy 
can  handle  the  work  as  well,  and  in  many  who  once  held  the  job. 

cases,  better,  than  men.  - 

“The  four  women  who  are  in  the  busi-  Grace  Walton,  advertising  manager  of 
ness  office  are  Frances  Shirley,  who  has  Julius  Kayser  &  Company,  New  York,  is 
been  with  the  paper  nearly  four  years;  leaving  March  12  for  London  and  Paris 
Charlotte  Boyd,  cashier,  who  has  been  to  get  style  information  for  use  in  prep- 
with  the  paper  3^2  years;  Hettie  Calkins  aration  of  advertising  copy  for  her  com- 
who  has  had  nine  years  of  newspaper  pany.  She  will  be  accompanied  by  Miss 

office  experience  in  the  city;  and  Verda  Ruth  Taylor,  editor  of  Le  Bon  Ton. 

I.emmon.  From  Paris.  Miss  Walton  and  Miss  Tay- 


NEW  SEMI-WEEKLY 

The  Chicopee  (Mass.)  Herald,  semi¬ 
weekly,  was  launched  with  the  issue  of 
Feb.  22,  sponsored  by  the  Chicopee 
Board  of  Trade  and  Kiwanis  Club.  lis¬ 
ter  G.  Taft  is  editor,  George  E.  Walsh, 
advertising  manager,  and  E.  C.  Lackie 
classified  and  circulation  manager.  The 
sponsors  expect  to  turn  the  paper  into  a 
daily. 
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EDITORS  PUBLISHER 


nnounces 


A  NEW  SERVICE 


To  General  Advertisers  and  Advertising  Agencies 


in  the  publication,  beginning  soon,  of  a  notable 
series  of  articles,  continuing  for  months  to  come, 
giving  entirely  new,  original,  simplified  and  tested 


KEYS  TO  CONSUMER 
BUYING  ABILITY 

BY  STATES,  COUNTIES  AND  CITIES,  FOR  SIX  MAJOR 
CLASSES  OF  COMMODITIES. 


These  articles  will  be  accompanied  by  charts  and 
maps,  with  full  directions  for  ascertaining 
whether  enough  sales  or  advertising  effort  is  being 
spent  for  YOUR  product  in  any  city  or  trading 
area  in  the  country. 

Nothing  like  them  was  ever  before  published. 
They  completely  revolutionize  the  use  of  index 
figures  in  computing  the  potential  worth  or  buying 
power  of  any  community,  in  that  they  give  a 
different  index  figure  for  the  six  different  kinds 
of  products  of  mass  appeal,  into  one  of  which 
will  fail  almost  every  commodity  nationally  sold. 

The  first  article  shows  the  fallacy  of  the  nine  basic 
elements  that  are  commonly  used  in  arriving  at 
buying  power  index  figures,  and  explains  why  the 
two  elements  of  population  and  income  alone  are 
sufficient — if,  as  is  done  by  the  author,  a  different 


weighted  index  figure  is  computed  for  each  class 
of  products  for  each  city. 

The  first  state  to  be  taken  up  is  the  State  of  Massa¬ 
chusetts,  with  detailed  buying  power  index  figures 
for  each  of  its  14  counties  and  each  of  its  70  cities 
of  over  10,000  population. 

These  charts  will  show  some  market  conditions 
existing  in  certain  cities  hitherto  undreamed  of 
by  many  general  advertisers,  the  revelation  of 
which  should  cause  revisions  in  many  campaign 
plans. 

Watch  out  for  these  articles.  They  are  written 
by  Nelson  H.  Seubert,  a  past  master  in  the  art  of 
compiling  market  statistics,  and  are  the  result  of 
long  study,  first-hand  research,  repeated  checkings 
and  practical  tests. 


ALLARDYCE  RESIGNS  FROM  EAGLE 

James  J.  Allardyce  this  week  resigned 
as  circulation  director  of  the  Brooklyn 
Eagle,  a  post  he  had  held  since  Xo- 
v-mber,  1925,  when  he  left  the  Albany 
Knickerbocker  Press.  Mr.  Allardyce  had 
established  a  system  of  circulation  branch 
oftices  in  Brooklyn  and  Long  Island. 


BUILDING  NEWSPAPER  CIRCULATION 


RALPH  PULITZER  PLANS 

SECOND  AFRICAN  HUNT 
UALPH  PULITZER,  editor  of 
the  Sew  York  W  orld,  is  plan¬ 
ning  to  ^turt  on  his  second  big 
game  hunt  this  coming  July.  He 
expects  to  sail  from  Southampton, 
Engluml.  about  July  16.  for  .\ngola 
in  West  .Africa,  and  will  probably 
return  to  this  country  about  the 
middle  of  November. 

.Mr.  Pulitzer  had  considerable 
success  as  big  game  hunter  last 
year,  bringing  back  many  speci¬ 
mens.  On  this  forthcoming  ex¬ 
pedition,  the  World  editor  will  be 
accompanied  by  .-Alan  A.  Black,  a 
noted  hunter. 

During  his  absence  it  is  under¬ 
stood  Herbert  Pulitzer  will  be  in 
charge  of  the  World.  The  younger 
brother  is  now  active  in  the 
editorial  direction  of  the  Evening 
World. 


Airplane  Helped  San  Diego  Tribune  Solve  Distribution  Problem  Caused 
by  Storm — Carrier’s  Job  Held  as  Antidote  for  Crime — Parker 
Made  Circulation  Manager  of  Chicago  American 


RATCLIFFE  TO  LECTURE 


Will  Give  Two  Newspaper  Addresses 
at  Yale,  March  10-11 

Yale  University  has  announced  that  the 
Bromley  lectures  for  this  year  will  be 
given  by  Samuel  K.  Katcliffe,  English 
journalist,  in  Sprague  Memorial  Hall  cm 
March  10  and  11.  His  subjects  will  be 
“Your  Newspaper  and  Ours,”  a  ci>rapari- 
son  between  American  and  English 
journalism,  and  “The  Centre  of  Power: 
A  Study  of  the  Altered  Positions  of 
Editor  and  Manager.”  He  will  also  dis¬ 
cuss  the  great  newspaper  consolidations  of 
the  past  few  years. 

Mr.  Ratcliffe  has  been  editor  of  the 
London  Echo,  and  at  one  time  was  acting 
editor  of  the  Statesman.  He  spent  three 
years  in  Calcutta,  India,  after  which  he 
edited  the  Sociological  Kcznew  for  seven 
years.  He  has  represented  the  Man¬ 
chester  Guardian  in  the  United  States. 
The  Bromley  I^tureship,  founded  in 
The  Boston  (Mass.)  Traveler  is  con-  memory  of  Isaac  H.  Bromley,  B.A.  Yale 
ducting  its  eighth  annual  short  story  con-  1853,  for  many  vears  an  editorial  writer 
test  for  high  school  students  in  New  Eng-  on  the  New  Yotk  Tribune,  provides  for 
land.  George  B.  C.  Rugg  of  the  Trav-  annual  course  of  lectures  on  journalism, 
eler  staff  has  been  appointed  short  story  literature,  and  public  affairs.  The  first 
editor.  The  Boston  paper  is  offering  $155  lecture  on  this  foundation  were  given 
in  ten  cash  prizes.  The  stories  must  not  by  W'hitelaw  Reid.  Frank  A.  Munsey, 
be  more  than  1,000  words  in  length.  Three  Bliss  Perry,  Hamilton  Holt,  Richard 
dollars  will  be  paid  for  all  specimen  Hooker,  Col.  Norris  G.  Osborn  and  Don 
stories  published.  During  the  seven  years  Marquis  have  also  given  Bromley  lectures, 
that  the  contest  has  been  run,  a  steadily 
growing  interest  in  composition  has  been 


one  week  after  the  questions  appear. 

Charles  S.  Wilson,  circulation  mana¬ 
ger  of  the  Columbus  (Ohio)  State  Jour¬ 
nal  and  Dispatch,  has  been  elected  a  di¬ 
rector  of  the  First  National  Bank. 


Loading  San  Diego  Union’s  plane  with  papers  for  flood  area. 


^^HEN  the  recent  storms  on  the  si.x-moiiths’  subscriptions  the  new  "Post 
^  Pacific  Coast  isolated  the  Imperial  Dodger,"  a  56-inch  sled. 

Valley  and  San  Diego’s  back  country,  the  - 

enterprising  circulation  department  of  the  The  Brockton  (Mass.)  Enterprise  is 
San  Dtego  Evemng  Tribune  and  Morn-  seeking  new  subscribers  bv  offering  a 
mg  Union  pressed  an  airplane  into  serv-  series  of  puzzles  such  as  cross-word, 
ice  to  distribute  iiapers.  A.  j.  McCut-  checkerboard,  picture  and  other  types  of 
cheon  of  the  circulation  department  of  hrain  teasers  appealing  to  the  newspaper 
the  two  papers,  carrying  a  cargo  of  readers.  '' '  ‘  ' 

Tribunes  and  Unions,  was  the  first  man  offered  as  prizes  to  the  winners, 
through  and  over  the  mountains  and  the  other  circulation  booster  now  being  used 
storm-stricken  area.  by  the  Brockton  ne\vsi)aper  is  a 

In  the  photograph  reproduced  above,  baby  contest'*  >  *  '  ' 

Dewey  Schellenberg,  assistant  circula-  j,,  co-operation  with  a  local  theatre  and 
tion  manager,  and  aviator  Douglas  T.  photographer.  T  ’  ' 

Kelley  are  loading  papers  into  an  air-  donating  merchandise  for  prizes  in  addi- 
plane  preparatory  to  taking  off.  E.  H.  tion  to  three  grand  prizes  in  gold.  The 
Schlink  is  shown  at  the  cabin  w’indow,  winners  will  lie  filmed  for  presentation  at 
while  Georg"  Hammong  “gasses  up”  the  the  theatre. 


ENGLAND  “REGRETS”  BILLBOARDS 

puzzles  such  as  cross-word,  been  submitted.  The  smothering  of  the  English  land- 

ard,  picture  and  other  types  of  - -  scape  with  posters  and  billboards  “after 

Lvv  The  Concord  (N.  H.)  Daily  Monitor-  the  American  manner”,  was  considered 

Theatre  tickets  and  candy  are  Patriot  is  carrying  on  its  front  page  at  a  cause  for  universal  regret  by  speakers 

•u .  freqyejjt  intervals  special  sketches  of  its  of  the  Oxford  Union,  historic  debating 

newsies  under  the  caption  “Future  Con-  society,  in  a  debate  held  Feb.  27  at 
.  .  ‘pret-  cord  Business  Men.”  R.  C.  Bishop,  cir-  Oxford.  It  was  conceded  that  advertis- 

which  it  it  staging  culation  manager,  said  this  week:  ing  might  be  a  good  thing  in  America, 

"The  feature  has  not  only  created  much  where  “big  business  makes  its  home  and 

Brockton  merchants  are  favorable  comment  from  the  reading  pub-  competition  is  acute,”  but  the  debaters 

...  I.--  developed  a  splendid  deplored  the  introduction  of  modem 

"j/'ri't  rfe  cor/>j  among  the  carriers.”  advertising  methods  into  English  life. 

The  Monitor-Patriot  established  a 
newsboys’  club  last  October.  The  club 
meets  weekly  at  the  local  Y.  M.  C.  A., 
and  the  organization  is  assisting  the  news¬ 
paper  materially  in  building  its  circula¬ 
tion,  according  to  Mr.  Bishop. 

. .....f,  * .  New  York  Daih’  Mirror  is  broad- 

Washington  casting  the  names  of  its  contest  winners 
nmar  school  ^com  station  WHN,  New  York.  The 
with  five  same  Hearst  tabloid  is  also  broadcasting 
certain  of  its  feature  headliners,  such  as 
its  dog  exchange  and  advice  to  the  love¬ 
ly  is  adhering  to  the  general  policy 

warding  $  ^  ^be  Publishers  Association  of  New 

radorT  and^a  ''  **  broadcasting  news. 

ler,  and  the  AMERICAN  PRINTER  SOLD 

best  snanox 

line.  The  M.  C.  Robbins  of  the  Robbins  Pub- 
ow's:  First  lishing  Company,  New  York,  has  pur- 
$10;  third,  chased  the  American  Printer,  a  graphic 
ach.  arts  magazine  established  in  1858.  Mr. 

has  hit  the  Robbins  is  publisher  of  Advertising  &■ 
ing  the  dis-  Selling,  Gas  Age-Record,  Brown’s  Di- 
k  of  general  rectory  of  American  Gas  Companies,  Gas 
her.”  Three  Engineering  and  .appliance  Catalogue. 


more 


LOUIS  BROWNLOW 


on  live  topics 
of  local  interest 
to  the  citizens 
of  your  city 


Walter  J.  Parker  has  been  appointed 
circulation  Manager  of  the  Chicago  Eve¬ 
ning  American  and  C.  R.  Deuel,  assis¬ 
tant  circulation  manager. 

Mr.  Parker  came  to  the  American 
eiglit  years  ago  as  circulation  promotion 
manager,  was  later  advanced  to  country 
circulation  manager  and  then  made  assis¬ 
tant  circulation  manager. 

Mr.  Deuel  has  been  with  the  Evening 
American  for  15  years  and  has  ad¬ 
vanced  from  a  clerk  in  the  circulation 
department  to  superintendent  of  the  mail¬ 
ing  room  and  then  to  city  circulation 
manager. 


Diatributed  by 


CURRENT  NEWS  FEATURES,  INC. 

Star  Building  Waahington,  D.  C. 


PtHE  new  ORLEANS  ITOI 


i  Rich  Family  In  Poison 

LEfJirJSS’jULVJiiinn 

Now  Set  In 


W.  A.  Buck  has  been  appointed  cir¬ 
culation  manager  of  the  IVilmington 
(N.  C.)  Nezvs-Dispatch. 
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T.S.  HOMANS,  INTERTYPE 

engineer,  dies  bvtcrian  Hos^taT'  xew^'Vorl^  Feb^'^25.  Kalph  S.  Boyesen,  43,  who  rose  from 

-  Of  his  seven  children,  all  living,  five  are  Pol.'ce  reporter  to  Director  of  Pubhc  Re- 

ut  Linotype  Company  to  Develop  connected  with  the  advertising  or  pub-  lations  in  the  Los  Angeles  police  depart- 
r^i  .  .4v«e._F,ftv-one  Patents  I'shiiig  business.  J.  D.  Barnhill  is  one  ment  and  organized  the  Southern  Cali- 
First  Intertypes  Fifty  e  ten  principals  of  Lord  &  Thomas  &  ^ornia  Academy  of  Criminology  suffered 

Granted  Lovering  Mis  Logan,  New  York;  \V.  Roy  Barnhill  is  a  stroke  of  apoplexy  and  died  at  his 

Inventions  chairman  of  the  board  of  W.  Roy  Bam-  Los  Angeles  home  Feb.  24. 

-  hill,  Inc.,  New  York,  publishers’  repre-  Ur.  Joseph  H.  Hill,  79,  father  of 

ri.xlcrnlrKT  oncrlnppr  sciitatives ;  Mrs.  S.  Keith  Evans  is  the  Alfred  G.  Hill,  owner  of  the  Arkansas 
-^^^Tlrivne  Cor^^^^^  wife  of  Keith  Evans  of  the  firm  of  Evans,  City  (Kan.)  Daily  Traveler,  died  re- 

ot  the  In  in  the  Rrookivn  ^'P  &  Hackett,  New  York,  advertising  cently  at  his  home  in  Kansas  City,  Kan. 

ception  m  U1-.  died  agents;  Mary  Boone  Staples  is  the  wife  Johx  T.  Clapp,  57,  reporter  for  the 

major  operation,  Henry  Lee  Staples,  president  of  Sta-  Burlington  (Vt.)  Free  Press,  died  Feb. 

r- - -  Saturday.  Feb.  26.  &  Staples,  Inc.,  advertising  ag^ts  of  27,  at  a  local  hospital. 

He  is  survived  R'chmoiid;  and  George  B.  Barnhill,  ad-  ^  Axderson,  71,  former 

by  his  wife  Mary  vxrtising  manager  of  the  Farm  Finance  Alisher  of  newspapers  in  Bolivar, 


JAMES  W.  BARNHILL 


retirement  two  years  ago,  died  Feb.  21  in 


ui  Linotype  Company  to  Develop  connected  with  the  advertising  or  pub-  lations  in  the  Los  Angeles  police  depart- 

r^i  .  ,4v«e._F,ftv-one  Patent,  Ashing  business.  J.  D.  Barnhill  is  one  ment  and  organized  the  Southern  Cali- 

Firtt  Intertype,  Fifty  e  ten  principals  of  Lord  &  Thomas  &  ^ornia  Academy  of  Criminology,  suffered 

Granted  Lovermg  Mi,  Logan,  New  York;  \V.  Roy  Barnhill  is  a  stroke  of  apoplexy  and  died  at  his 

Invention,  chairman  of  the  board  of  W.  Roy  Bam-  Los  Angeles  home  Feb.  24. 

-  hill,  Inc.,  New  York,  publishers’  repre-  Ur.  Joseph  H.  Hill,  79,  father  of 


Alexander,  and  Corporation.  Oakland. 

one  son  Rob-  - 

ert,  18.  DONALD  GILUS 


Friendship  and  Cuba,  N.  Y.,  and  at  one 
time  a  member  of  the  editorial  staff  of 
the  Rochester  Democrat  and  Chronicle, 


Tboxas  S.  Homans 


ert,  18.  DONALD  GILUS  the  Rochester  Democrat  and  Chronicle, 

Mr.  Homans  Donald  Gillis,  57,  editor  of  the  Ashe-  died  in  his  home  in  Bath,  N.  Y.,  after 

w  a  s  ^ad^ted  (N.  C.)  Citizen,  died  suddenly  Feb.  a  long  illness. 

f  fi"  heart  failure.  Mr.  Gillis  served  as  M.yjor  William  C.  Handy,  66,  one- 

shemeid  sciennnc  chairman  of  the  board  which  for  many  time  managing  editor  of  the  St.  Paul 

benool  in  years  operated  the  Pack  Memorial  Pioneer  Press,  died  in  Los  Angeles,  Feb. 

He  was  a  member  Library  as  a  private  institution ;  and  he  20. 

S  o  r^i  e  t  William  V.  Fink,  50,  for  nearly  30 

r,  r  ■  ^  was  taken  over  by  the  city  of  Asheville  vf>arc  ritv  PcOtnr  of  tho  HnH  1 


NIechanical  En-  ggyeral  years  ago. 
gineers  and  of  _ 


Upon  leaving  colle8e''he^tamSately  JOURNAUSM  DIRECTOR  DIES 
entered  the  composing  machine  field,  be-  Prof.  Charles  H.  Weller,  director  of 
ginning  with  the  famous  Paige  Composi-  the  School  of  Journalism  of  the  Univers- 
tor  Company  of  Chicago.  This  is  the  ity  of  Iowa,  Iowa  City,  died  this  week 


Id  the  same  ottice  alter  the  library  William  V.  Fink,  50,  for  nearly  30 
IS  taken  over  by  the  city  of  Asheville  years  city  editor  of  the  Goshen  (Ind.) 
ireral  years  ago.  Democrat,  and  one  of  the  best  known 

newspaper  correspondents  of  northern 
JOURNAUSM  DIRECTOR  DIES  Indiana,  is  dead  at  his  home  after  an 
Prof.  Charles  H.  Weller,  director  of  extended  illness. 

e  School  of  Journalism  of  the  Univers-  John  Fitzgerald,  30,  former  Qutney 
r  of  Iowa,  Iowa  City,  died  this  week  (HI  )  Journal  reporter  and  later  of  the 
flowing  a  long  illness.  Prof.  Weller  St.  Louis  Star  and  Post-Dispatch,  died 


machine  in  which  Mark  Twain  was  very  following  a  long  illness.  Prof.  Weller  St.  Louts  Star  and  Post-Dispatch,  died 

heavily  interested  and  lost  a  large  sum  was  also  Professor  of  Greek  and  in  recently  in  Monrovia,  Cal.,  where  he  had 

of  money  when  it  finally  proved  too  com-  charge  of  all  University  publications,  with  been  the  last  year  following  a  nervous 

plicated  for  practical  use.  the  title  of  University  editor.  collapse. 


plicated  for  practical  use. 

.\fter  the  failure  of  the  Paige  Com¬ 
pany,  Mr.  Homans  spent  several  years  in 
designing  and  developing  machine  tools, 
grain  elevators,  envelope  making  ma¬ 
chines,  paper  cutters,  etc.,  but  his  early 


(Pbftuarg 


collapse. 

Henry  Wilson  Young,  79,  former 
state  senator  of  Kansas  and  publisher  of 
the  Independence  (Kan.)  Weekly  Star 
and  Kansan,  died  recently  at  his  home  in 
Coquille,  Okla.  He  was  at  one  time  one 


gamzation  from  1904  to  1912.  It  was  Burial  was  at  his  native  city,  Seale,  Ala.  his  home  recently 

Mr.  Homans  who  designed  the  Linotype  column  “Home  Brew”  which  ap-  r  F  T  aite-  7?s>h.ehj;r 

model  5.  the  first  Linotype  to  have  a  peared  daily  in  the  Enquirer-Sun  wL  SlF-.  //  f 

“quick-change”  magazine.  Widely  quoted  in  the  South.  (Wash.)  Nezt^s-Mmer  died  Feb.  24,  fol- 


signed  a  two-magazine  nmi-iiun;  .tnu  niiu  present  at  the  ceremonv  of  confed 
a  three-magazine  machine  as  well  as  side  -j  ^3^7 

fi!  born  in  Powmanville,  Ont.;  in  1836.  For 

About  two  years  ago  the  Interty^  parliamentary  re- 

Corporation  broug^  out  a  mixer  ma-  porter  of  the  old  upper  and  lower  Can- 
Aine  which  had  been  designed  by  Mr.  legislature  at  Quebec.  Mr.  Orr  had 

the  distinction  of  teing  the  first  short- 


in  a  small  South  Dakota  town. 


one  patents  have  been  granted  covering  1  j  writer 
his  inventions  of  simplification  and  im-  owned  and 
provements  in  typesetting  machines, 
many  of  which  were  of  major  impor-  t  n  c* 
tance.  J-  Stri 


owned  and  edited  the  Oshawa  Vindica¬ 
tor. 

J.  B.  Stroupe,  83,  former  editor  of  the 


Mr.  Homans  was  born  in  EnglewiXid,  South  Solon  (O.)  Advance,  died  at  his 


N  j  56  years  ago  home  Feb.  20.  He  was  a  veteran  of  the 

The  following  resolution  was  passed  by  ^^1!, 
the  Intertype  Board  of  Directors:  “Re-  ^  town. 

SOLVED,  That  the  Board  of  Directors  of  William^  H.  McMein,  67,_city  editor 
Intertype  Corporation  records  its  sorrow  of  the  Quincy  (Ill.)  Whig  in  the  ’70’s 
at  the  death  of  Thomas  S.  Homans,  who  and  advanced  to  managing  editor  when 
has  been  Chief  Experimental  Engineer  of  he  resigned  to  open  a  commercial  print- 
the  corporation  during  its  entire  existence,  ing  plant  which  he  conducted  until  his 
Mr.  Homans  possessed  great  skill  as  an 
engineer  which,  added  to  a  rare  creative 
ability,  resulted  in  distinct  advancement, 

through  his  efforts,  of  the  typesetting  ma-  (]  ‘X.F  OR  PRO  M  i 

chine  art.  ^  _ 

“His  personality  was  so  attractive  that  ('  ^  I 

each  of  his  associates  feels  in  his  death  n  XX 

a  personal  loss.”  > 


M 
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c'^FOR  PROMPT  SERVICE.^  ■* 

TYPE 

BORDERS  -  ORNAMENTS  -  BRASS  RULE 

Printers^  Supplies 

KELLY  PRESSES '•KLYMAX  FEEDERS '•PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT.  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Carritd  in  stack  for  prompt  shipment  at  thtfoBorwing  Selling  Houses  of  the^ 

<Lyimerican  Type  Founders  (pmpany 


BOSTON 
NEW  YORK 
PHILADELPHIA 
BALTIMORE 


RICHMOND 

ATLANTA 

BUFFALO 

PITTSBURGH 

CLEVELAND 


DETROIT 
CHICAGO 
CINCINNATI 
ST.  LOUIS 
MaWAUKEE 


MINNEAPOLIS 
KANS  .S  CITY 
DES  MOINES 
DENVER 
LOS  ANGELES 


SAN  FRANCISCO 
PORTLAND 
SPOKANE 
WINNIPEG 


interest  in  composing  machines  eventu-  T¥7ILLIAM  H.  TUCKER,  associate  of  the  owners  of  the  Topeka  State 

ally  induced  him  to  return  to  that  field.  W  editor  of  the  Columbus  (Ga.)  En-  Journal  and  was  editor  of  that  paper. 

He  joined  the  Mergenthaler  Linotype  quirer-Stm  and  co-publisher  of  the  Rus-  E.  M.  Funk,  79,  founder  of  the  Rogers 

Company,  of  Brooklyn,  as  an  experi-  ^cll  (Ala.)  Register,  died  of  pneumonia  (Ark.)  Democrat  and  father  of  Erwin 

mental  engineer,  working  in  that  or-  --  -  ' - 


hospital  _  in  Colurnbus  recently.  Funk,  present  editor  and  owner,  died  at 


In  1912  he  joined  the  Intertype  Cor-  William  Henry  Orr,  who  died  at  days'pretiouf  "hc  ^as^CnTn^vS^^ 
IHiration  and  developed  the  first  Inter-  ('.^jfport,  Miss.,  and  who  is  believed  to  in  185^' starLg  in  th^^ 

siened^a  tw^o^-m^'affne  machine  and  then  busniess  when  12  years  old  as  a  “devil” 


Has  your  net  income  from 
national  advertising  in¬ 
creased  like  this? 


-  $7,705.69 

-  11,347.28 

-  15,174.44 

-  17,402.63 

-  21,372.69 

-  27,235.04 

-  36,912.73 

-  39,808.55 

-  60,795.00 


"Every  annual  shomng  shoTvs 
me  keep  your  profits  groiving" 

Howland  and  Howland 

Newspaper  Representatives 
New  York  Chicago  Phila. 

"Fair  dealing  begets  good 
feeling" 


•CLIP  HERE-- 


Howland  and  Howland 

New  York  Office 
393  Seventh  Avenue 
(Equitable  Life  Bldg, 
opposite  Penn.  Station) 

Gentlemen : 

We  do  not  commit  our¬ 
selves  in  any  way.  But 
if  you  are  in  a  position  to 
represent  us,  if  appointed, 
please  send  some  one  to 
tell  us  how  you  would  go 
about  increasing  our  in¬ 
come  from  national 
advertising. 


Address 
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WHATS  WHAT  IN  THE  FEATURE  FIELD 


1.  N.  S.  to  Start  Pictorial  New*  Service — ^Marion  Talley  Signs  with  Famous 
Features — NEA  plays  “Father  Confessor’’  to  Washington 
Wives — Garden  Series  on  Market 


LT  A.  McNITT,  formerly  editor  and 
manager  of  the  Central  Press  As¬ 
sociation,  has  organized  a  new  pictorial 
mat  service  for  the  International  News 
Service  and  the  King  Features  Syndicate, 
Inc.,  New  York.  He  will  be  in  charge 
of  the  new  service,  scheduled  to  start 
March  14,  assisted  by  Clark  Kinnaird, 
a  former  C.P.A.  editor,  and  more  re¬ 
cently  with  Johnson  Features,  Inc. 

Mr.  McNitt  arrived  in  New  York  this 
week  following  a  tour  he  has  been  taking 
to  complete  arrangements  for  the  new 
venture.  In  addition  to  news  pictures, 
the  service  will  include  illustrated  fea¬ 
tures,  localized  to  suit  various  sections 
of  the  country,  it  was  announced. 


Marion  Talley,  youthful  star  of  the 
Metropolitan  Opera  Company,  is  writing 
her  story  for  the  Famous  Features  Syn¬ 
dicate,  New  York.  The  series  will 
probably  be  called  “The  Price  I  Paid 
to  Become  an  Opera  Star  at  17.” 


Marjorie  Henderson,  creator  of  “The 
Boy  Friend”  a  daily  comic  distributed 
by  the  Ledger  Syndicate,  has  start^  a 
new  daily  cgmic  for  the  same  syndicate 
called  “Steaming  Youth.” 


A  garden  series  which  has  been  appear¬ 
ing  m  the  Philadelphia  Record  for  the 
last  few  years  is  now  being  syndicated 
nationally  by  the  author,  Mrs.  Donald 
Ashcraft  Hiisee,  Gwynedd  Valley,  Pa. 


Theodore  Dreiser,  novelist  and  former 
newspaper  man,  has  written  a  new  series 
of  articles  for  the  Metropolitan  News¬ 
paper  Service,  New  York. 


A  new  series  entitled  “Confessions  of 
Washington  Wives”  was  announced  this 
week  by  the  NEA  Service,  Inc.,  New 
York  and  Oeveland.  Allene  Sumner, 
the  author,  spent  several  weeks  in  Wash¬ 
ington  interviewing  the  wives  of  Senators 
and  Representatives  to  obtain  material 
for  the  feature. 


John  C.  Kofoed,  assistant  sports  edi¬ 
tor  of  the  New  York  Evening  Post,  is 
author  of  “Today  in  Sport,”  a  new  fea¬ 
ture  being  offered  by  the  Ledger  S>Tidi- 
cate,  Inc.,  Philadelphia. 


Johnson  Features,  Inc.,  will  move  into 
new  offices  in  Qeveland  this  month.  This 
syndicate  has  been  using  the  machinery 
of  the  Cleveland  Times  and  will  have 
its  own  equipment  at  the  new  head¬ 
quarters. 


Barbara  Webb,  author  of  “Joy”  has 
finished  a  new  serial  for  Famous  Fea¬ 
tures  Syndicate,  New  York.  It  will 
probably  be  titled  “Sherry.” 


Neal  O’Hara,  former  columnist  of  the 
Boston  Post  and  later  on  the  Boston 
Traveler,  whose  column  is  now  handled 
by  the  New  York  World  Syndicate,  has 
left  Boston  for  the  Pacific  Coast  where 
he  is  to  write  film  titles  for  the  Film 
Booking  Office  at  Hollywood. 


iThe  Sandusky  Register 
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Harold  S.  W.  MacFarlin,  who  writes 
a  daily  inspirational  feature  for  the 
Rochester  Journal  and  Post  Express,  is 
now  selling  the  feature  nationally. 


“Think!”  is  the  title  of  a  daily  edi¬ 
torial  feature  by  Harlan  Eugene  Read, 
marketed  by  the  H.  E.  Read  Newspaper 
Syndicate  Service,  St.  Louis,  Mo. 


Short  stories  for  newspaper  publication 
now  being  offered  by  the  Metropolitan 
Newspaper  Service,  New  York  include: 
“The  Quest”  by  Percival  Christopher 
Wren ;  "The  Purple  Scarf,”  by  Fanny 
Heaslip  Lea;  “The  Third  L,”  by  Royal 
Brown ;  “The  Bride  Book,”  by  Margaret 
Culkin  Banning;  and  “Matrimonial  Con¬ 
versations,”  by  Alice  Duerr  Miller  and 
F.  P.  .\dams,  conductor  of  the  Conning 
Tower  of  the  New  York  World. 


Peter  McGregor,  photographer,  is  now 
in  Florida  taking  pictures  at  the  base¬ 
ball  training  camps  for  Acme  Newspic- 
tures  and  NE.\  Service,  Inc. 


DOCTOR  TOURS  COAST 


McCoy  Lectures  Under  Auspices  of 
Ten  Newspapers 

Thousands  of  newspaper  readers  at¬ 
tended  health  lectures  delivered  by  Dr. 
Frank  McCoy,  head  of  the  McCoy  Health 
Service,  Los  .\ngeles,  in  ten  cities  of  the 
Pacific  Coast  late  last  month.  Dr.  Mc¬ 
Coy  spoke  under  auspices  of  newspapers 
which  are  subscribers  to  his  service. 

These  newspapers  include  the  San 
Diego  Tribune,  Los  Angeles  Record, 
Oakland  Tribune,  San  Francisco  News, 
Portland  Telegram,  Tacoma  Times,  Seat¬ 
tle  Star,  Bellingham  Herald,  I'ancouver 
Sun,  and  Spokane  Chronicle. 

In  Vancouver,  fully  8,000  people  were 
turned  away,  although  the  Vancouver 
Sun  had  engaged  the  Hotel  Vancouver 
auditorium,  which  accommodates  2,200, 
according  to  R.  J.  Cromie,  publisher. 
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RUDNER  GETS  LIFE 


SCHOOL  EDITORS  TO  MEET 


Is  Second  to  Be  Sentenced  in  Slaying 
of  Don  R.  Mellett 


1,000  Expected  to  Gather  at  Columlijj 
University  March  11-12 


Ben  Rudner,  Massillon  Ohio  hardware 
merchant,  was  sentenced  to  life  imprison¬ 
ment,  Monday,  for  his  part  in  the  slaying 
of  Don  R.  Mellett,  crusading  editor  of 
the  Canton  Daily  News. 

The  sentence  was  pronounced  after  two 
defense  motions,  one  of  which  sought  a 
new  trial  for  Rudner,  the  other  asking  his 
dismissal  on  the  ground  that  the  verdict 
returned  against  him  last  week  was 
illegal,  were  overruled. 

Rudner  was  found  guilty  of  second 
degree  murder.  Patrick  McDermott  is 
serving  a  life  sentence  for  the  Mellett 
slaying  and  Louis  Mazer,  a  third  alleged 
conspirator,  is  awaiting  trial. 


U.  P.  OFHCE  ENLARGED 


Press  Association’s  Now  Occupies  Near¬ 
ly  Whole  Floor  of  World  Building 

Headquarters  office  of  the  United  Press 
in  New  York  is  being  enlarged,  and 
when  the  work  is  completed  the  news 
room  will  occupy  approximately  2700 
square  feet.  The  wire  room  is  also  being 
re-equipped  with  filing  tables  and  machine 
printers,  so  arranged  as  to  make  for  speed 
and  orderly  handling  of  the  news. 

Enlargement  of  the  news  room  has 
necessitated  a  re-arrangement  of  the  ex¬ 
ecutive  offices.  New  offices  have  been 
added,  and  the  U.  P.  now  occupies  vir¬ 
tually  the  entire  third  floor  of  the  World 
Building,  63  Park  Row.  Electrical  engi¬ 
neers  have  installed  a  new  lighting  sys¬ 
tem. 


Leaders  in  the  newspaper,  magazjm 
and  publishing  fields  will  address  the  third 
amiual  convention  of  the  Interscholastit 
Press  .Association  to  be  held  at  Columbia 
University,  New  York,  March  11-12^ 
More  than  1,000  student  journalists,  rang, 
ing  in  age  from  12  to  18  years,  and  rep! 
resenting  school  publications  in  43  statw 
Canada,  Alaska,  Hawaii,  and  the  Cai3 
Zone  are  expected  to  attend. 

.Among  the  speakers  will  be:  Louij 
Wiley,  business  manager.  New  York 
Times;  Paul  Sifton,  New  York  World- 
Julian  S.  Mason,  editor-in-chief  of  the 
New  York  Evening  Post;  David  Law¬ 
rence,  president  of  the  Consolidated 
Press  .Association,  and  publisher  of  the 
United  States  Daily;  Mrs.  William 
Brown  Meloney,  editor  of  the  New 
York  Herald  Tribune  Sunday  magazine 
and  F.  K.  Phillips  of  the  American  Type 
Founders  Company.  Dean  Herbert  E 
Hawkes,  of  Columbia,  will  deliver  the 
address  of  welcome. 

The  Iwy  and  girl  editors  have  submit¬ 
ted  their  publications  in  a  competition 
for  13  silver  loving  cups  and  certificates 
of  honor  to  he  awarded. 


Now  Set  In 


A.  P.  PRINTERS  IN  OHIO 

C.  A.  Price  of  the  New  York  head¬ 
quarters  office  of  the  Associated  Press 
is  in  Ohio  negotiating  with  members  in 
that  state  looking  toward  substitution  of 
printer  circuits,  replacing  the  state  Morse 


wires. 

l 

IN  BUENOS  AIRES 

LA  PRENSA 

Is  the  Only  Newspaper  That 
Owns  a 

ROTOGRAVURE  PLANT 

Three  rotogravure  presses  are 
necessary  to  supply  the  needs  of 
the  newspaper.  From  16  to  24 
pages  are  printed  for  the  Roto 
Section  of  the  Sunday  Edition. 
Eight  pages  of  pictures  and  the 
rest  a  magazine  section  of  nnusu* 
ally  high  quality. 

Average  Sanday  CircoUtioa  •  310,981 
Average  Daily  Circalation  •  -  240,233 

JOSHUA  B.  POWERS 

ExetiSMivm  Advert%»mg  Repr^bmstmtinm 

250  Park  Ave.,  New  York 

**South  America**  Greatest 
Newspaper’* 

QTxlljutit 


NEW  OKLEANS 


(.-linotype-) 

Ionic  No.  5 


Cline- Wes  tinghouse 
Double  Motor-Drive 
with  full  automatic 
pushbutton  control 


is  used  by 

SAN  FRANCISCO 
CALL 


San  Francisco,  Calif. 


Ask  them  about  it, 
CLINE  ELECTRIC  MFC.  CO. 

Chicafot  111  W««t  Washiniton  Strwt 
New  York  t  47  West  34th  Street 
San  Franciecot  Rret  National  Bank  Buildinf 


THE  WELFARE  COMMITTEE 

of  tho 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  ^1  impor¬ 
tant  posts  in  the  department 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar* 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


) 
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ADVERTISING  AGENCY  AFFAIRS 


vote  recently  was  due  to  the  fact  that  the 
voters  were  not  properly  informed  about 
the  candidates. 


Charle*  W.  Hoyt  Is  Challenger  to  Will  Rogers’  Fame — A.  V.  Anderson 
Now  with  Young  &  Rubicam — Martin  Advertising 
Agency  Moves  to  New  Offices 


STOLZ  JOINS  N.  Y.  JOURNAL 


Charles  VV.  HOYT,  president  of 
the  New  York  advertising  agency 


G  the  New  York  advertising  agency 
which  bears  his  name,  was  hailed  as  a 
challenging  rival  of  Will  Rogers  when 
he  impersonated  the  mayor  of  Beverly 
Hills,  Cal.,  before  a  meeting  of  the  Ad¬ 
vertising  Club  of  San  Francisco  on  Feb. 
16. 


Powers  Company,  New  York  and  Bissell- 
Land  Inc.,  Pittsburgh,  has  become  copy- 
chief  of  the  Spector  and  Goldensky  ad¬ 
vertising  agency,  Philadelphia. 


A.  V'.  Anderson  has  joined  the  Young 
&  Rubicam  agency.  New  York  and  Phil¬ 
adelphia,  to  do  contact  work.  Mr.  An¬ 
derson  formerly  was  with  the  publicity 
department  of  the  Edison  Lamp  Works, 
General  Electric  Company,  Harrison,  N. 

J- 


Norman  P.  Hutson  has  joined  Street 
&  Finney,  Inc.,  as  assistant  director  of 
the  research  department.  R.  A.  Barker 
has  joine<L  the  same  agency  as  head  of 
the  checking  department. 


Julius  Stolz,  formerly  vice-president  of 
the  Interborough  News  Company,  has 
been  ap^inted  assistant  to  A.  B.  Oliv¬ 
ers,  assistant  business  manager  of  the 
New  York  Evening  Journal.  Mr.  Stolz 
has  been  connected  with  the  old  New 
York  Globe  and  the  New  York  Evening 
World.  He  was  at  one  time  with  the 
Chicago  Journal. 


AIDING  HOME  BUILDERS 


The  Martin  Advertising  Agency,  New 
York,  has  moved  from  37  West  39th 
street  to  new  offices  at  276  West  43rd 
street. 


.A  home  builders’  library  of  six  vol¬ 
umes,  each  dealing  with  a  separate  type 
of  small  home,  has  been  published  by 
The  Chicago  Daily  News  in  connection 
with  its  Home  Builders’  Ginic  Service. 


Paul  Bartley  has  joined  the  staff  of 
the  Buchen  Company,  Chicago  .Adver¬ 
tising  agency,  as  office  and  personnel 
manager. 


Francis  Odone,  formerly  connected 
with  the  advertising  agencies  of  John  O. 


C.  B.  Wakeley,  account  manager  and 
director  of  the  Southwestern  Advertising 
Company,  was  elected  secretary  at  the  re¬ 
cent  annual  meeting,  succeeding  Joe  B. 
Wells,  resigned.  Howard  L.  McGhee, 
production  manager,  was  elected  to 
succeed  Mr.  Wells  as  director.  All  other 
officials  and  directors  were  re-elected. 


AD  TIPS 


M.  J.  Baker  Co.,  Le  Seuer,  Minn.  Placing 
the  advertising  of  the  Minnesota  Valley  Canning 
Company,  Le  Seuer,  Minn.,  in  a  number  of 
points  in  the  northwest. 

Cailins-Kjrk,  Inc.,  752  North  Michigan  ave¬ 
nue.  Chicago.  Has  prepared  a  list  on  Jos. 
Triner  Co..  Chicago  (medical). 

Omover-Mooney  Comiiany,  111  W.  Washing¬ 
ton  street,  Chicago.  Has  issued  schedules  to 
newspapers  on  Hoffman  Heater  Co.,  Louisville, 
KentucKv. 

Critchfield  A  Co.,  14  E.  Jackson  boulevard, 
Chicago.  Preparing  a  list  on  H.  S.  Peterson 
k  Co.,  Chicago. 

Crowell,  WnHams  A  Cos,  612  North  Michigan 
avenue,  Chicago.  Has  prepared  a  tentative  list 
on  Chicago  Flexible  Shaft  Company,  Chicago,  to 
advertise  a  lawn  sprinkler.  1,000  line  schedules, 
John  H.  Dunham  Company,  431  North  Michi¬ 
gan  avenue,  Chicago.  Now  handling  the  ac¬ 
count  of  the  Williamson  Candy  Company, 
Chicago. 

Erwin,  Wasey  A  Co.,  844  Rush  street,  Chi¬ 
cago.  Has  secured  the  account  of  the  J.  F. 
Smith  Shoe  Co.  (Dr.  Reed’s  Cushion  Shoes) 
Chicago. 

Ferry-Hanly  Co.,  6  North  Michigan  avenue, 
Chicago.  Now  handling  the  account  of 
Kimberly-Clark  Company.  Neenah,  Wis. 

Albert  Frank  A  Co.,  14  Stone  street.  New 
York.  Placing  accounts  of  the  Dishwashette 
Company  and  the  FJagle  Pencil  Company,  manu¬ 
facturers  of  Mikado  pencils. 

Charles  Daniel  Frey  Campnny,  30  North 
Michigan  boulevard,  (Chicago.  Issuing  contracts 
to  a  list  of  newspapers  quite  generally  on  the 
Crane  Company,  Chicago. 

Oyer  Oanpany,  Dayton,  Ohio,  Has  secured 
account  of  the  Champion  Chemical  Company, 
Springfield.  Ohio. 

Green,  FiiHon  A  Cunningham,  360  North 
Michigan  boulevard.  Chicago.  Handling  the 
account  of  the  Nash  Motor  Car  Co.,  Kenosha, 
Wisconsin. 

Walter  Haehnle  Cow,  (Tincinnati,  O.  Prepar¬ 
ing  additional  schedules  on  the  advertising  of 
Burger  Bros.  Company.  Cincinnati,  Ohio. 

H.  W.  Kaator  A  Sons,  14  East  Jackson 
boulevard,  Chicago.  Issuing  contracts  to  news- 

Spers  on  Puritan  Malt  Extract  Company, 
licago. 

Klaig-Gibson  Company,  310  South  Michigan 
boulevard,  Chicago.  Will  place  the  advertising 
of  the  Meadows  Manufacturing  Company, 
Hoomington.  111.  (Washers)  in  towns  where 
tbey  have  dealers  or  can  secure  one. 

Lockwood-Shackelford  Company,  58  East 
Washington  street.  Chicago.  Issuing  additional 
Khedules  on  the  Iona  Company  (Electric  Belt) 
San  Francisco.  Calif. 

Lord  A  Thomas  A  Logan,  400  North  Michi¬ 
gan  boulevard,  Chicago.  Has  prepared  a  news¬ 


paper  list  on  the  Quaker  Oats  (Company, 
Chicago. 

Lord  and  Thomas  and  Logan,  4(X)  North 
Michigan  boulevard,  Chicago.  Will  issue  adver¬ 
tising  orders  on  Palmolive  Co.  (Soap)  Chicago. 

W.  D.  McAdams  Co.,  360  North  Michigan 
avenue,  Chicago.  Issuing  10,000  line  contracts 
to  newspapers  on  V’an  Camp  Co.  (Beans) 
Indianapolis,  Ind. 

Williams  A  Cunnsmgfaam,  6  North  Michigan 
boulevard.  Chicago.  Supplying  list  of  news¬ 
papers  to  be  used  in  advertising  a  new  alarm 
clock  of  the  Western  Clock  Company,  La 
.Salle.  Ill. 


CITY  WANTS  TO  ADVERTISE 


IRVIN  S.  COBB 


Ladies  and 
Gentlemen 
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Among  His  Ladies — 

One  who  ran  away  from 
Christmas 

Another  who  decided  to 
be  “Southern” 

A  Lady  of  Easy  Virtue 

Among  His  Qentlemen  — 
A  banker  with  a  past 
An  elderly  movie  actor 
A  man  who  arranged  his 
death  to  escape  his  wife 

TIm  BMtoSGobb'a  aaawitWbrfc 

Price  $2.00 
Wherever  Books  Are  Sold 

@iopoIitaii  Book  ^oration 

119  VuT  fbsTHiH  SrstiT,  Nsw  Yo.k 
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-A  bill  has  been  prepared  for  introduc¬ 
tion  into  the  Massachusetts  legislature 
by  several  citizens  of  Newton,  Mass., 
which  would  authorize  that  city  to  spend 
$1,000  each  municipal  election  to  advertise 
in  the  newspapers  the  qualifications  of 
the  various  candidates  for  office.  The 
voting  strength  of  the  town  numbers  22- 
000.  The  citizens  claim  that  the  small 


The  Baltimore 
Sunday  American 


The  family  paper 
— children  cry  for 
the  tunnies — men 
look  tor  the  news 
and  editorials  — 
and  women  de¬ 
mand  it  tor  the 
shopping  news. 


173,132 

average  net  paid 


circulation 


Now  Set  In 


CATHOLICS, 

JEWS 

PROTESTANTS 


“Speaking  of  Divorce" 


LINOTYPE 


in  a  series  of  15  authorized 
interviews  by  Zoe  Beckley 


Startling,  | 

Comprehensive 
Opinions 

Each  article  runs  1,200 
words — Here  are  a  few 
excerpts: 

BISHOP  WILLIAM  T.  MANNING 

— “The  temporary  so  -  called 
companionate  marriage'  is  only 
another  name  for  free  love.  .  .  . 
As  a  nation  we  are  rapidly  aban¬ 
doning  the  ideal  of  monogamic 
marriage.” 

JUDGE  BEN  B.  UNDSEY — “The 
increase  of  divorce  is  a  hopeful 
sign.  .  .  .  The  clergy  is  re¬ 

sponsible  for  much  that  is  un¬ 
fortunate  in  marriage. 

Their  attitude  encourages  free 
love.” 

CARDINAL  HAYES — “People 
who  ignore  the  spirit  and  live 
only  for  the  body  meet  disaster 
and  perish.” 

^STICE  SELAH  B.  STRONG — 
“Divorce  is  conducive  to  moral¬ 
ity.  .  .  .  It’s  the  gold-digger 

wives  that  make  many  a  legal 
separation.  .  .  .  Alimony,  ali¬ 
mony,  alimony — that's  what  they 
clamor  for.” 

REV.  JOHN  ROACH  STRATON 

—  A  man  meets  a  girl  in  a  night 
club  and  marries  her  on  the  way 
home.  .  .  .  Girls  put  on  paint 

and  take  off  clothes.  ...  I 
wouldn't  be  surprised  if  the  next 
thing  we  see  will  be  divorce  cou¬ 
pons  on  every  marriage  license.” 

NATACHA  RAMBOVA  (for¬ 
merly  Mrs.  Rudolph  Valentino) 
—“No  one  was  ever  more  de¬ 
voted  to  Rudy  than  I  was - and 

still  am.” 

F^NIE  HURST— “Most  biolo¬ 
gists  agree  that  the  average  of 
love  life  is  only  five  years.” 

DUDLEY  FIELD  MALONE— 

Most  unhappiness  springs  from 
ignorance  of  facts  of  sex.” 


Other  big  names  repre¬ 
sented  are: 


FATHER  FRANCIS  P.  DUFFY 

LUCILLE  PUGH 

MICHAEL  J.  CRUISE 

REV.  JOHN  HAYNES  HOLMES 

DR.  RANDOLPH  RAY 

MAX  D.  STEUER 

DR.  FEUX  ADLER 


Some  of  the  cities  already 
closed  are: 

NEW  YORK  (JOURNAL) 
BOSTON  (POST) 
WASHINGTON  (STAR) 
BALTIMORE 
PHILADELPHIA 
YOUNGSTOWN 
SOUTH  BEND 
SAN  FRANCISCO 
BUFFALO 
ALBANY 
BIRMINGHAM 
ROCHESTER 
CAMDEN 
ATLANTA 


Wire  Collect— NOW! 
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CLASSIFIED  ADVERTISING 


How  Bay  City  (Mich.)  Times  Tribune  Conducted  a  Classified  Survey — 
N.  Y.  Telegram  Makes  Change  in  Make-up — Johnson 
Classified  Manager  of  Denver  Post 


OESULTS  of  a  reader-interest  survey 
'  *■  conducted  by  the  Bay  City  (Mich.) 
Times  Tribune  were  told  to  Epitor  & 
i’uBLiSHER  this  week  by  L.  B.  Hudson, 
classified  manager. 

“Reader-interest  has  always  been  a 
great  selling  point  for  the  solicitor,  yet, 
in  few  instances,  could  he  offer  speci¬ 
fic  cases  or  figures  to  prospective  adver¬ 
tisers  of  the  reader-interest  of  their  me¬ 
dium,”  Mr.  Hudson  wrote. 

“Recently,  to  overcome  this,  a  classified 
survey  was  placed  into  every  home  in 
Bay  City.  Questionnaires  were  dis¬ 
tributed  to  every  carrier  boy,  with  in¬ 
structions  to  deliver  with  the  evening 
paper  on  Thursday  night  and  to  gather 
the  following  Saturday  morning  when 
they  make  their  weekly  collections.  A 
bonus  of  a  half  a  cent  per  questionnaire 
returned,  properly  filled  out,  was  given 
to  each,  in  an  effort  to  obtain  maximum 
returns  from  the  10,500  homes  we  cover 
in  Bay  City.  Approximately,  33%  of 
these  questionnaires  were  returned. 

Yes  No 
Per  Per 
Cent  Cent 


1.  Do  you  read  Classified  Ads?....  98  2 

2.  Do  you  read  them  frequently?..  94  6 

3.  Do  you  read  them  daily? 72  28 

4.  Do  you  make  purchases  from 

them?  . 70  30 

5.  Have  you  ever  used  Classified 

Ads?  . 70  30 

6.  Have  you  ever  obtained  results?  86  14 


During  the  spring  months,  our  pro¬ 
motional  copy  will  have  as  a  nucleus,  the 
results  of  this  survey.  These  promotional 
ads  will  be  scheduled  to  run  in  our  dis¬ 
play  columns  varying  in  size  from  a 
quarter  to  full  page  and  each  ad  will  deal 
with  one  phase  of  this  survey.  Our  ap¬ 
peals  will  be  made  from  the  standpoint  of 
readers,  transient  advertisers  and  con¬ 
tract  advertisers. 

Our  complete  prospect  list  will  be  cir¬ 
cularized  with  a  series  of  four  letters, 
dealing  with  the  possibilities  of  Qassified 
Advertising,  its  cost,  coverage  and  re¬ 
sult  producing  powers,  with  testimonials 
and  recommendations  from  other  adver¬ 
tisers.  These  letters  will  go  out  March 
7th,  March  14th  and  March  21st.  A  folder 
containing  testimonials  of  contract  classi¬ 
fied  advertisers,  will  be  enclosed  in  each 
letter. 

“Our  regular  contract  advertisers,  to¬ 
talling  approximately  155,  will  receive 
a  circular  campaign,  consisting  of  three 
letters,  giving  the  results  of  the  survey 
with  better  copy  and  multiple  ad  sug¬ 
gestions. 

“M'e  feel  that  this  survey  has  given  us 
a  keener  knowledge  of  Classified  Adver¬ 
tising.  It  has  equipped  us  to  sell  more 
intelligently  and  most  important,  it  has 
shown  us  our  weak  classifications  from 
readers’  attention  standpoint.” 


The  New  York  Evening  Telegram  on 
.March  1  changed  the  make-up  and  typo¬ 
graphical  regulations  of  its  classified 
aages.  T.  F.  Mulhern  is  the  classified 
advertising  manager. 

Under  the  new  arrangement  Telegram 
want  ad  advertisers  are  permitted  to 
use  a  light  face  display  type,  outline  cuts 
and  borders.  These  changes  are  to  apply 
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on  all  classifications  except  furnished 
rooms  and  employment.  The  make-up 
arrangement  calls  for  all  the  displayed 
ads  to  be  placed  at  the  top  of  the  page. 

The  Thursday  used  car  feature  which 
has  appeared  each  Thursday  for  the  last 
four  years  was  merged  with  the  regular 
classified  automobile  section  beginning 
with  the  issue  of  March  3rd. 


E.  H.  Johnson,  formerly  assistant 
classified  manager  of  the  Clez’elaitd  Press, 
is  now  classified  manager  of  the  Denver 
Post. 


Thomas  A.  Burke  has  been  promoted 
from  secretary  to  associate  editor  and 
Captain  Pierre  de  Rohan  to  assistant 
manager  of  the  classified  advertising  de¬ 
partment  of  the  Camden  (N.  J.)  Even¬ 
ing  Courier  and  Morning  Post. 

Additions  to  the  classified  advertising 
street  staff  of  the  Evening  Courier  and 
Morning  Post  include  Irving  Meyer, 
from  the  Buffalo  Times;  Harry  Abram¬ 
son,  Frank  L.  Van  Leer,  Robert  Howe 
and  Andrew  Wolf.  Miss  Helen  Birk- 
head  also  has  been  added  to  the  steno¬ 
graphic  staff  of  the  department,  bringing 
the  roster  up  to  21  members.  F.  B. 
Richardson  has  resigned  as  manager  and 
the  department  is  being  conducted  by 
Mr.  de  Rohan,  in  addition  to  his  other 
duties  as  associate  editor. 


FRIENDLY  HONORED 

A  golf  bag  and  clubs  were  presented 
to  Edwin  S.  Friendly,  business  man¬ 
ager  of  the  A't’ri'  York  Sun,  at  a  dinner 
given  in  his  honor  by  the  Sun  Gub  or 
Feb.  26.  Einar  O.  Petersen,  club  presi¬ 
dent,  presided. 


“NEWSVERTISING”  NOTED  AS 
NEW  AD  TREND 


(Continued  from  page  8) 


which  had  been  overshadowed  and  sub¬ 
merged  now  came  into  their  own  in  a 
composition  sense.  The  advertiser  sup¬ 
plied  his  newspapers  with  plates  pat¬ 
terned  after  the  ones  ‘technically  edited’ 
by  the  newspaper  in  question.” 

Readers  of  “Good  Copy”  are  cautioned 
that  it  is  a  mistake  to  assume  that  no 
advertisement  is  effective  unless  heavily 
enriched  with  pictures.  Examples  are 
cited  which  are  literally  pictures  in  type. 
Ten  rules  are  listed  to  aid  advertisers 
in  type  selection.  They  follow : 

1 —  Select  type  faces  that  seem  to  illus¬ 
trate  the  spirit  of  the  product  and  its 
message  of  the  moment. 

2-  — Remember  that  type  is  in  itself  “pic¬ 
torial.”  When  a  new  type  face  is  “cut” 
it  is  with  a  definite  purpose  and  idea. 
Consider,  for  instance,  the  popular 
“Cooper  style,”  square-shoulder^,  ag- 


Our  day  in  and 
day  out  promotion 
plans  build  class- 
ified  mediums, 

Asli  us  how 
we  do  it. 

% 

THE  BASIL  L  SMITH  SYSTEM,  Ibc. 

International  Claatifled  Advertiiinr 
Connsellon 

P*ck»rd  Building  Philadelphia 


gressive,  bold,  dominating.  It  talks 
“iKiwer”  in  every  line,  without  the  aid 
of  illustrations. 

3 —  Do  not  use  a  great  many  different 
sizes  and  faces  of  type  in  a  single  display. 
Two  or  three  should  suffice  in  the  ma¬ 
jority  of  cases.  More  than  that  makes 
for  confusion,  scattered  visual  interest, 
and  inartistic  layout. 

4 —  Observe  the  niceties  of  marginal 
white  space.  The  scientific  arrangement 
of  type  in  a  given  layout  is  a  highly 
specialized  art.  The  areas  of  white 
“make”  the  advertisement. 

5—  Balance  in  a  composition  is  a  de¬ 
ciding  factor.  The  size  of  the  type  and 
its  position  governs  this  and  the  average 
eyes  should  be  able  at  once  to  ascertain 
the  difference  between  the  good  and  the 
bad.  That  layout  which  at  once  lures  the 
eye,  attracts  you,  makes  you  eager  to 
read,  is  quite  likely  to  have  what  is  known 
as  “perfect  composition  balance.” 

6 —  If  simple  line  borders  are  employed 
in  an  all-type  newspaper  series,  such 
borders  should  in  every  way  conform 
to  the  type  faces  in  style  and  spirit. 

7—  ^It  is  by  no  means  imperative,  but 
a  wisely  chosen  initial  letter  often  re¬ 
lieves  a  too-great  simplicity  and  “starts 
an  advertisement  off  with  a  rush.” 

Readability  is  influenced  in  an  im- 
l)ortant  way  by  the  spacing  of  type. 
Cramped  and  congested  typography, 
merely  for  the  sake  of  formal  blocks, 
to  fit  a  composition  ideal,  are  ill-advised. 
The  eye  turns  away  instinctively  from 
such  devices. 

9 — Avoid  too  many  interjections  and 
interruptions  in  the  way  of  captions,  sub¬ 
heads,  little  spots  of  emphasized  type. 
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Economical 

Territory 

Utah,  Idaho,  Wyoming 
and  Nevada  can  be  handled 
economically  by  the  sales 
manager  who  knows  the 
circulation,  linage  and 
power  of 

^aliiUakeSTrlbuti^ 

The  S.  C.  Beckwith  Special  Agency 
— Sole  Eastern  Agents. 

M.  C.  Mogensen  &  Co.  Inc. — Pacific 
Coast  Representatives. 

ItHE  OTTAWA  EATNING’OnzSn 

im  HMES  FH^  U.  S.  MMIStER  TO 

Adr«M— W,qt  CdRier  Ottawa  Eattom*  Qatoq  —  Vwn  Ottami')  Collet 
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To  an  important  degree,  they  are  mj. 
necessary. 

10 — Use  large,  readable  type.  There 
is  a  popular  prejudice  against  tiny  type 
faces.  It  is  better  to  edit  the  copy  and 
boil  it  down  to  the  fewest  possible  num¬ 
ber  of  words. 

In  regard  to  the  humanization  of  bank 
copy,  the  Bureau’s  book  points  out  that 
“this  financial  movement  is  not  confbed 
to  the  larger  cities.  It  is  everywhere  in 
evidence,  and  constantly  increasing  in  in- 
terest  and  in  quality  of  the  message.” 
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THE  CHRONICLE 

Marion,  Indiana 


in  A.  B.  C.  City  Circula¬ 
tion 


1 


in  Local  Advertising 
in  National  Advertising 
in  Total  Paid  Advertising 


9,129 


Is  the  Daily  Circulation  6  months’  aver¬ 
age,  ending  September  30.  1926. 

Marion  and  the  adjacent  Trade  Territory 
can  only  be  adequately  covered  with  the 

Marion  Evening  Chronicle 


Represented  by 

The  S.  C.  Beckwith  Special  Agency 
New  York — ^Chicago — St.  Louis — Detroit 
Kansas  City — Atlanta — Los  Angeles 
San  Francisco 
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bill  allows  MISSOURI 
TO  ADVERTISE 


HUNTER  LEAVES  I.  A.  A. 


Create* 

to 


Publicity  Bureau  Authorized 
Prepare  News  Items 
and  Contract  for 
Advertising 


Director  of  Club  Service  Resigns  to 
Join  Indianapolis  C.  of  C. 

Ed  Hunter  this  week  resigned  as  di¬ 
rector  of  club  service  of  the  International 
Advertising  Association,  to  become  secre¬ 
tary  of  the  In¬ 
dianapolis  (Ind.) 

Chamber  of  Com¬ 
merce.  He  left 
New  York  for 
Indianapolis  Fri¬ 
day  and  will  as¬ 
sume  his  new 
duties  early  next 
week  A  feucces- 
has  not  yet 
been  appointed  by 
the  I.  A.  A. 

Mr.  Hunter  was 
formerly 


A  plan  to  advertise  Missouri  is  out¬ 
lined  in  a  bill  introduced  last  week  in 
the  state  legislature  by  11  representatives. 

The  bill  provides  for  a  state  publicity 
director  and  for  the  creation  of  a  pub¬ 
licity  department.  It  is  planned  to  ob¬ 
tain  revenue  to  operate  the  office  and  to 
advertise  the  state  by  levying  a  $25  fee 
annually  from  all  real  estate,  rental  and 
loan  agents  and  abstractors. 

The  director  of  publicity,  is  to  receive  a 
salary  of  $4,000  annually,  with  an  as¬ 
sistant  at  $3,000  annually,  and  the  neces-  ,  t  »  j 
sLry  stenographers  and  other  help.  The 

director  is  to  be  appointed  by  the  Gov-  .  , 

aircLioi  j  Indianapolis,  resigning  that  position  in 

'The  bill  provides  that  the  director  shall  to  become  associated  with  the 

“prepare  and  distribute  bulletins,  stories, 
pamphlets,  books  and  literature  to  prop¬ 
erly  advertise  and  promote  the  best  in¬ 
terests  of  the  state,  its  people  and  its 
commerce,  and  further  that: 

“He  shall  advertise  to  the  world  the 
natural  resources,  the  potential  and  de¬ 
veloped  industrial  advantages,  the  climate, 
the  diversified  topography,  flora  and 
fauna,  the  healthful  conditions,  the  ac¬ 
cessibility  to  power,  the  endless  crop  and 
farm  productions  and  all  the  advantages 
of  Missouri’s  inexhaustible  possibilities,” 
the  measure  stipulates. 

The  director  also  would  be  authorize<l 
to  “contract  for  foreign  and  domestic  ad¬ 
vertising  of  the  state.” 

A  fund  would  be  opened  and  contribu¬ 
tions  solicited  from  individuals  and  cor¬ 
porations  of  the  state  to  help  provide  the 
money  to  boost  Missouri. 

HOLDS  SEVEN  POSTS 


to 

1.  .A.  A.  While  with  the  latter  organi¬ 
zation,  Mr.  Hunter  originated  the  idea 
of  setting  aside  advertising  weeks  to  be 
olcserved  by  member  clubs  of  the  asso¬ 
ciation.  “Newspaper  Week”  held  Jan. 
15-22  was  considered  particularly  suc¬ 
cessful. 

Mr.  Hunter  is  a  former  newspaper 
man,  having  been  connected  with  the 
Chicago  Tribune,  the  old  Chicago  Inter- 
Ocean,  the  Indianaptilis  News,  Indian¬ 
apolis  Star,  and  Indianapolis  Times. 

PROMOTING  INDIAN  “ADOPTIONS” 


tisement,  which  was  got  up  in  Indian 
style  in  an  artistic  manner.  The  Herald- 
I’ost  is  asking  each  candidate  to  submit 
a  one-year  order  for  the  afternoon  and 
Sunday  paper.  Engraved  certificates  of 
adoption  will  be  issued. 

The  Herald-Post  plans  to  form  a  local 
society  to  be  known  as  “Indians,”  to 
which  boys  and  girls  who  have  been 
adopted  are  eligible.  Entertainments  of 
an  Indian  nature  are  planned,  and  Indian 
ideas  and  ideals  will  be  taught. 

The  idea  of  adopting  children  and 
adults  into  Indian  tribes  through  the  me¬ 
dium  of  newspapers  was  originated  by 
Frank  S.  Burr,  of  Cleveland,  retired 
army  officer,  who  worked  out  the  details 
with  Chief  Thunderwater.  The  “Indians” 
plan  is  copyrighted.  Burr  plans  forma¬ 
tion  of  a  national  organization  to  be 
known  as  “Indians,”  made  up  of  chap¬ 
ters  in  cities  all  over  the  United  States. 
The  Indian  Newspaper  Promotion  Syn¬ 
dicate,  Louisville,  Ky.,  is  handling  the 
plan  with  R.  Campbell  Kennedy,  general 
manager  of  the  Herald-Post,  co-operat¬ 
ing. 

N.  Y.  TYPO  CHIEF  HONORED 

Leon  Rouse,  president  of  Typograph¬ 
ical  Union  No.  6,  New  York,  was  guest 
of  honor  Feb.  26  at  a  get-together  dinner 
of  the  composing  room  employes  of  the 
•Viti'  York’  Ihrning  Post.  Andrew 
Burke,  Evening  Post  proof  reader,  was 
toastmaster,  and  Thomas  Griffin,  chair¬ 
man  of  the  daily’s  chapel,  was  in  charge 
of  arrangements. 


Picture  a  Busy 
Industrial  City 


With  Its  People 

Employed  in  '  ^ 

Skilled  Industries 

— who  earn  good  incomes 
— who  live  in  their  own  homes  or 
in  two-family  homes 
—who  are  busy  all  year  ’round 
— who  are  seldom  unemployed 
— who  spend  freely  and  who  pat¬ 
ronize  their  neighborhood 
stores. 

Grid  you  have 


Louisville  Herald-Post  Sponsoring  New 
Circulation  Idea 

A  new  circulation  promotion  idea  is 
being  sponsored  by  the  Louisznlle  (Ky.) 
Herald-Post,  which  is  offering  wholesale 
adoptions  of  white  children  and  adults 
into  Indian  tribes. 

The  idea  was  first  announced  in  the 
Herald-Post,  Feb.  23,  when  the  news¬ 
paper  used  a  double-spread  advertisement 
and  first  page  story,  offering,  through 


Hal  Hoss,  Oregon  Newspaper  Man, 
Active  in  Journalistic  Affairs 

Hal  E.  H«a,  manager  of  .he  Oregon 
City  (Ore.)  Daily  Enterprise,  claims  the 
world  record  for  holding  the  greatest 


variety  of  offices  in  greatest  variety  of 
journalistic  organizations.  His  titles  are 
as  follows: 

Director  of  the  International  Press 
Foundation. 

Vice-president  of  the  National  Editor¬ 
ial  Association. 

President  of  the  Pacific  Coast  News¬ 
paper  Conference. 

Swretary  of  the  Oregon  State  Editor¬ 
ial  Association. 

Director  of  the  Willamette  Valley  Ben 
Franklin  Club. 

Secretary  of  the  Clackamas  County 
Publishers  Association. 

Manager  of  the  Oregon  City  Morning 
Enterprise. 

In  addition,  Mr.  Hoss  has  just  accepted 
the  position  of  secretary  to  the  newly 
inaugurated  governor,  the  Hon.  I.  L 
Patterson. 


of  Qeveland,  O.,  the  Chief  of  the  Su 
preme  Council  of  The  Tribes,  to  make 
any  white  child  or  adult  of  Louisville 
a  member  of  the  Mohawk  tribe. 

An  application  blank,  to  be  filled  out 
by  the  candidate,  appeared  in  the  adver- 
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Trading 

Market 


Merchants  will  tell  you  that 
the  POST-TELEGRAM  reaches 
a  buying  class  whose  64,000  Wage 
earners  alone  have  an  $84,(X)0,000 
payroll  to  spend  annually. 


AIDING  DRUG  ADDICTS 

The  Milwakee  Journal  has  purchased 
a  supply  of  narcosan  and  has  turned  the 
remedy  over  to  officers  of  a  local  hospital 
for  treatment  of  narcotic  cases.  Pro¬ 
cess  of  the  treatment  on  the  patients  is 
being  reported  without  use  of  names. 


THE  TIMES  RECOFfDER 


iDIT  STAGES  TWO  MORE  HOLDUPS! 
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¥N  some  cities,  the  “leading” 
*  newspaper  may  have  merely 
a  few  hundred  more  circulation 
than  its  competitor.  The  Press 
has  40,000  more  net  paid  circu¬ 
lation  in  Pittsburgh  than  the 
other  two  evening  newspapers 
combined — and  35,000  more  net 
paid  circulation  in  Pittsburgh 
than  the  other  two  Sunday  news¬ 
papers  combined. 

THE 

PITTSBURGH 

PRESS 

A  Seripp$-Hou>ard  Newspaper 

XMsWr  *f  the  A.  B.  0. 


Largest 
Ne'wspaper 
West  of 
Chicago 

500,000 

Copies 

DAILY 

The 

KANSAS  CITY 
STAR 


The  POST-TELEGRAM 
with]  its  44,446  daily  circulation 
represents  quality,  quantity  and 
volume.  Manufacturers  of  lux¬ 
uries  or  necessities  can  obtain 
quick  and  economical  distribution 
in  Bridgeport,  and  the  entire  trad¬ 
ing  area  can  be  merchandised  as 
one  unit  with  one  cost,  because 
98%  of  the  POST-TELEGRAM 
circulation  is  concentrated  in  this 
territory. 


CivcYouRH*^  . 

V  IDAllll^  ^ 

IHIlEAMLTinilAMLIKS 

by  Dr  Frank  McCoy 
"'VKeM.ayo  of 
‘neaUK'>\7riters  '• 

A  liBkllh  s*rvtc«  Ihal  U  different _ 

home  ireetments  without  medicino 
or  coalljr  oppnrnlut,  bated  on  • 
of  food  chemistry  and 
tho  mcchanict  of  the  body 
WIRE  OR  WRITE 

McCoy 

Health  Service 

Brach  SSopa  BuilSlag.  Laa  Aagalaa.  Cal. 


National  Representatives 
GILMAN.  NICOLL  &  ROTHMAN 
New  Tork,  Boston,  Chicago,  San  Francisco. 
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>UR  OVN  VORtP 
‘  or  LetT£R5 


■y  JAMES  MELVIN  LEE 


A  MUSING  and  at  times  interesting  is 
the  clinic  which  Horace  J.  Hubbell 
performs  u]K)n  one  of  the  great  Amer¬ 
ican  news  agencies  in  the  American 
Mercury  for  March.  His  clinic  is  head¬ 
ed  “Think  Stuff  Unwanted.” 

By  way  of  explanation  of  this  head, 
Mr.  Hubbell  says  that  during  his  term 
of  service  in  the  said  organization  one 
of  his  colleagues  turned  in  a  series  of 
learned  and  serious  articles  upon  polit¬ 
ical  and  economic  conditions  in  the  coun¬ 
try  where  the  latter  was  working.  The 
reaction  of  the  home  office  was  expressed 
in  a  crisp  three-word  cable  which  is  used 
as  the  title  of  the  article.  Thereafter 
even  “traces”  of  think  stuff  could  not 
be  found  either  in  his  cable  dispatches 
or  in  his  mail  stories. 

Mr.  Hubbell  quotes  the  official  house 
organ  of  the  association  as  printing  that 
the  six  most  desirable  subjects  for  mail 
articles  were  those  dealing  with  “women, 
liquor,  wealth,  religion,  science  and  im¬ 
morality.”  Some  of  these  subjects  are 
listed  in  the  dispatch  quoted  as  having 
been  sent  by  the  cable  editor  to  the  Lon¬ 
don  bureau : 

Anything  on  matrhnonial  chitchat  about  the 
Prince  of  Wales  or  the  rest  of  the  family,  now 
that  he’s  hack  on  the  home  grounds?  Also 
what’s  he  doing  with  himself — anything  spec¬ 
tacular  in  the  night-dub  or  following  any  pretty 
actresses 

The  article  defines  a  scoop  as  “an  ex¬ 
clusive  story,”  while  a  beat  is  “a  story 
obtained  well  in  advance  of  the  compet¬ 
ing  agencies.”  A  desire  for  scoops  and 
beats  is  said  to  explain  this  S.O.S.  from 
the  New  York  cable  desk: 

May  I  preface  my  bouquets  and  brickbats 
this  week  by  telling  you:  The  mail  product 
is  in  the  doldrums.  It  needs  a  lot  of  waking 
up.  Pep;  color;  oddity;  originality;  enterprise. 
Sometime  ago  I  told  you  of  the  New  York  Times 
man's  observation  that  the  XYZ  was  trying  to 
speed  up  and  brighten  up,  but  that  it  was  hard 
to  teach  an  elephant  to  dance.  It  was  a  merry 
quip.  But  the  elephant  is  learning  to  dance. 
He’s  turning  out  some  gay  steps  from  all  over 
the  world,  and  they’re  treading  over  the  front 
pages,  and  onto  our  toes. 

By  this  time  the  reader  has  a  pretty 
definite  idea  what  news  agencies  are  thus 
dramatized  in  the  story.  Sufficient 
quotes  have  been  given  to  indicate  the 
general  trend  of  the  article. 

What  is  said  about  mail  stories  being 
put  on  the  wire  from  New  York  as  cable 
dispatches  is  right  to  the  point.  It  would 
be  interesting  to  know  whether  news¬ 
paper  readers  value  more  highly  the 
story  that  carries  a  by-line  of  cable 
transmission  than  they  do  one  that  is 
honestly  acknowledged  as  having  come 
by  mail.  Occasionally  a  newspaper 
frankly  gives  credit  for  a  story  to  the 
mail  and  thus  sets  their  readers  guessing 
about  the  honesty  of  other  newspapers 
where  practically  the  same  material  ap¬ 
pears  under  a  cable  by-line. 

The  article  has  already  been  the  sub¬ 
ject  of  much  comment  in  newspaper 
clubs  throughout  the  country. 

♦  ♦  ♦ 

PROFESSOR  WILLIAM  LYON 
PHELPS  of  Yale  University  in  his 
department,  “As  I  Like  It,”  in  Scribner’s 
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Magazine  for  February,  prints  several 
squibs  about  .American  newspapers.  In 
his  opinion  the  Xcw  York  7  imes  has  a 
first  rate  columnist  in  Will  Rogers.  He 
questions  the  accuracy  of  New  York 
newspapers  in  reporting  the  Mexican 
highway  race  run  by  the  two  Indians — 
Thom<is  Zafiro  and  Leonicio  San  Mi¬ 
guel.  He  thinks  that  the  two  editorials 
in  the  Xcw  York  Sun — one  on  the  coun¬ 
try  store  which  commented  on  Bruce 
Barton’s  interview  with  President  Coo- 
lidge,  the  other  which  expressed  an  opin¬ 
ion  on  Kipling’s  poem  on  America — 
were  worthy  of  the  best  traditions  of 
that  paper — and  he  knows  no  higher 
praise.  He  describes  the  Barton  inter¬ 
view  as  “a  triumph  of  .American  jour¬ 
nalism.” 

♦  *  ♦ 

A  RE  the  tabloid  newspapers  imperiling 
■^our  manners,  morals,  and  good  taste? 
Do  their  efforts  to  please  “readers  who 
cannot  read”  lower  the  general  tone  of 
the  standard  size  papers?  Do  they  wash 
too  much  dirty  linen  and  print  too  many 
pictures  of  bathing  beauties?  Do  they 
breed  a  dangerous  sophistication  in  the 
young?  Are  they  becoming  the  literary 
equivalent  of  the  drug  habit?  These 
questions — and  then  some  more — are 
answered  by  .Aben  Kandel  in  the  affirma¬ 
tive  in  an  article,  “A  Tabloid  A  Day,” 
which  he  contributes  to  The  Forum  for 
March. 

His  article  may  be  said  to  tabloid  the 
tabloids.  It  is  as  jazzy  as  anything  the 
tabloids  print.  The  opening  paragraph 
will  do  by  way  of  illustration : 

Eight  years  agio,  the  New  York  Daily  News, 
dean  of  the  tabloids,  set  up  its  first  wail  in 
New  York.  It  was  a  sickly  infant,  a  sort  of 
half-acknowledged  child  of  the  Chicago  Tribune, 
self-styled,  “World’s  Greatest  Newspaper.”  A 
midwife  had  habbled,  and  the  story  ran  that 
the  News  had  been  infused  with  life  for  the 
sole  purpose  of  draining  away  some  of  the 
excess  profits  which  the  parent  paper  had  piled 
up  in  that  abnorasaBy  prosperous  year.  When 
the  first  issue  appear^  on  the  stands,  the  wise¬ 
acres  of  Park  Row  picked  it  up  gingerly,  felt 
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Another 
QuaUty  Feature 

BEAUTY  AND  YOU 

By  Viola  Paris  of  Vogue 

(DAILY  AND  SUNDAY) 

Boston  Globe 
Chicago  Daily  News 
New  York  Sun 
Philadelphia  Inquirer 
Baltimore  Morning  Sun 
Cleveland  Plain  Dealer 
Birmingham  News 
Washington  Post 
San  Francisco  Chronicle 
Cincinnati  Enquirer 
St.  Louis  Globe  Democrat 

UNITED 

FEATURE  SYNDICATE 

World  Building,  New  York 


the  heft  of  it,  observed  its  |>all<)r,  listened  for 
faint  heartoeats.  and  sadly  wagged  their  nice- 
tine-staine<l  twanls. 

Statisticians  are  quoted  as  saying  that 
every  day  two  million  men,  women  and 
children  read  the  tabloids  in  the  Greater 
New  A’ork  area  alone.  It  is  even  said 
that  many  read  all  three  and  pant  for  a 
fourth.  This  wonderful  development  of 
the  tabloids  practically  overnight  into 
such  powerful  newspaper  giants  is  de¬ 
scribed  as  the  most  phenomenal  chapter 
in  the  history  of  American  journalism. 

Mr.  Kandel  says  that  this  remarkable 
growth  of  tabloids  cannot  be  explained 
by  merely  saying  “pictures.”  He  calls 
attention  to  the  fact  that  the  United 
States  has  had  picture  papers  before — but 
they  failed.  He  finds  the  answer  in  the 
French  saying,  “Cherchez  la  femme.” 
Here  she  is : 

The  admission  is  made  that  in  the  tab¬ 
loids  are  sports,  theatricals,  comic  strips, 
fiction,  radio  and  other  departments  that 
go  to  make  up  a  newspaper.  The  flag 
found  nailed  to  the  masthead  of  the 
tabloids  is,  “It  is  easier  to  look  and  feel, 
than  it  is  to  read  and  think.” 

Mr.  Kandel  says  in  this  Forum  article 
that  the  regular  readers  are  shop-girls, 
stenographers,  housewives,  lower  theatri¬ 
cal  folk,  laborers,  and,  what  is  most  seri¬ 
ous,  school  children.”  It  would  be  in¬ 


teresting  to  know  upon  what  survey  this 
deduction  is  made.  Students  of  journa¬ 
lism  who  stand  at  street  corners  and 
watch  buyers  drop  their  pennies  for 
tabloids  bring  back  a  different  report  as 
to  the  character  of  the  readers.  These 
students  are  not  special  pleaders  for  ths 
tabloids — but  that  is  another  story,  as 
Kipling  would  say. 

Mr.  Kandel,  however,  is  on  more  sure 
ground  when  he  remarks : 

serious  by-product  of  the  amazing  popn- 
larity  of  the  tabloids  is  the  effect  upon  int^. 


H  nEsuLU^ ; waiTpcuB  i meta  «i«  c% cm 


Now  Set  In 

(“•“LINOTYPE -I 

Ionic  No.  5 


Detroit 


.SURF  SMASHES  PATROL 

F  IM  -filXA-MCALAI,.  Ml 

Now  Set  In 

(—LINOTYPE—) 


Ionic  No.  5 


America's 

Complete 

Newspaper 


NEW  YORK 

3Hctalb 

tribune 


Thorough  Coverage  in  One  of  the 
World’s  Richest  Buying  Centers — 
Coupled  with  the  Ability  to 
Produce  Results 

Pittieiburgi)  ea5cttc€imei0i 

dfoming  and  Sunday) 

p  AND 

•^ITTSBURGH  CHRONICLf  TELEGRAPH 

(Evening  except  Sunday) 

Thete  nawtpapen  in  Newi  and  Adver- 
tiling  liave  the  confidence  of  their 
readere. 

Their  readers  have  the  power  to 
purchaie. 

Sold  Singly  or  Combined 
CRBAN  E.  DICE.  Nafi  Advg.  Mgr. 
Gaxette  Sijuare,  PIttaburgh,  Pa. 

E.  M.  BURKE.  Inc., 

1457  Broadway,  New  York. 

123  8.  Michigan  Blvd.,  Chicago, 
ConiUtutlon  Bldg.,  Atlanta,  Ga. 

R.  J.  BIDWBLL  COMPANY. 

742  Market  Street.  San  Francisco.  (toL 
Tlmea  Bldg.,  Los  Angeles,  Cal. 
Wfaite-Henry-Stuart  Bldg.,  Seattle,  Wash. 


Fourth 

Largest 

City 

Complete  coverage 
with  one  paper. 

The  Detroit  News 

Offers  advertisers 
unusual  opportunities 


Stick  to 

and  the 

PLUS  PLAN 

IMPERIAL 
TYPE  METAL  CO. 

Philadelphia  Cleveland 
New  York  Chicago 


,  R(x:hester  Times-unk»j 

^  %sts  Raided  By 
Now  Set  In 


Ionic  No.  5 


OlVEftSlFlCATlON 

irsrocmtiVc 


Ionic  No.  5 
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79  Madisoa  At*.  838  So.  dark  St. 

Now  York  '  Chleac* 


.«Uy  Iie»spap«>'s-  1"  ‘he  struggle  to  , 

fcSl  their  circulation  and  to  make  a  bid  for  . 

readers,  they  have  been  obliged  to  adopt  ' 
""  of  the  picture  devices  of  the  newcomers,  i 
F^unately,  however,  their  concessions  have  not  ' 
Km  very  radical,  and  their  indentities  are  still  i 
^ct  But  should  the  encroachments  of  the 
i^oids  meet  with  greater  and  continued  sue-  J 
one  IS  terrified  by  the  prospect  of  future  < 

newspapers.  ( 

From  this  point  on  the  article  be-  l 
comes  less  interesting  and  is  only  a  re¬ 
hash  of  material  that  has  already  appeared  ! 
in  print  about  the  tabloids.  But  the  '> 
whole  question  of  the  tabloid  journalism  1 
is  to  be  debated  in  the  April  number  of 
the  Forum.  The  article  in  the  March 
issue  is  evidently  merely  an  "attention- 
arrester”  or  an  introduction  to  the  debate 
scheduled  for  April.  In  this  debate  the 
tabloids  will  be  defended  by  Martin  ( 
Weyrauch,  .\ssistant  Managing  Editor  , 
of  the  York  Graphic.  The  other 

side  will  be  taken  by  Oswald  Garrison  j 
Villard,  who  publishes  a  weekly  tabloid  , 
which,  known  as  The  Nation,  is  slightly 
different  both  in  subject  matter  and  in 
mode  of  treatment  from  the  common  or 
daily  variety.  A  follow-up  story  will 
doubtless  appear  in  this  department  after 
the  .^pril  Forum  is  on  the  newsstands. 

^  ^ 

IN'  America,  a  Catholic  review  of  the 
week,  there  is  an  editorial  in  the  issue 
for  Feb.  26  on  William  Randolph  Hearst, 
headed  “Mr.  Hearst  Needs  Shoring 
Up.”  It  comments  about  the  attitude  of 
the  Hearst  newspapers  towards  Federal  ' 
supervision  in  education. 

AN  article  in  the  current  issue  of  Di- 
reel  Reflections  is  headed  “Buying 
the  Truth.”  It  opens  with  an  anecdote 
that  is  worth  quoting : 

Mr.  Edward  S.  Jordan  of  automobile-world 
fame,  the  man  who  shocks  the  advertising  world 
ever  so  often  with  sensible  departures  from  the 
straight  and  narrow  advertising  path,  handed 
the  prim  members  of  the  profession  a  jolt  not 
so  long  ago  by  admitting  in  the  public  prints 
that  there  were  other  automobiles  better  than 
his. 

Remember  the  advertisement  in  point?  It 
told  how  time  has  divided  automobiles  into  price 
classes,  and  brazenly  stated  that  in  the  price 
class  immediately  above  the  standard  of  his  car, 
in  his  estimation,  the  Cadillac  reigned  supreme. 

Then  the  advertisement  ran  through  the  gamut 
of  classes  and  sold  its  own  particular  machine 
as  the  outstanding  value  in  its  class.  It  truly 
vas  a  remarkable  advertisement,  not  because  it 
was  unusual,  but  because  it  tapped  a  type  of 
selling  appeal  which  rarely  is  used  in  present- 
day  marketing. 

The  article  then  goes  on  to  venture 
the  prophecy  that  the  day  will  come  when 
—under  certain  conditions — the  advertis¬ 
ing  world  will  see  one  merchant  recom¬ 
mending  the  product  of  his  competitor. 
That  day,  however,  will  be  when  mer¬ 
chants  recognize  the  fact  that  they  are 
the  servants  of  the  public  and  must  play 
fair  with  the  public. 

*  *  * 

J)  APPLETON  &  COMPANY  an- 
•  nounce  for  early  publication  “Bible 
Lands  Today”  by  William  T.  Ellis.  Mr. 
Ellis  is  well  known  to  newspaper  pub¬ 
lishers  for  his  syndicated  articles  on 
religious  topics. 

*  ♦  ♦ 

QNE  page  in  the  current  issue  of  The 
Quill  certainly  should  not  be  over¬ 
looked.^  I  refer  to  “The  Anatomy  of  Jour¬ 
nalism”  by  Master  Surgeons.  On  this 
page  are  the  brief  extracts  of  those  who 
at  various  times  have  conducted  clinics 
on  American  newspapers.  Among  those 
represented  are  Melville  E.  Stone  of  the 
Associated  Press ;  Dean  Walter  Williams 
of  the  Press  Congress  of  the  World; 
M.  Koenigsberg,  president  of  the  Inter¬ 


national  News  Service;  H.  J.  Haskell  of 
the  Kansas  City  Star;  Stephen  Bolles,  , 
editor  of  the  Janesinlle  Gazette;  Edgar 
T.  Cutter,  superintendent  of  the  Central 
Division  of  the  Associated  Press ;  Emil 
Dovifat,  chairman  of  the  Berlin  Section 
of  the  German  Press  Association ;  Charles  ' 

G.  Ross,  Washington  correspondent  of  I  - Vi 
the  St.  Louis  Fost-Dispaich;  Erie  C.  ,  •■'GS'-'l'i' 
Hopwood,  president  of  the  .American 
Society  of  Newspaper  Editors;  and  last 
and  also  least  the  conductor,  of  this  de-  ' 
partment.  V.iy||fT 


WEEKLY  PUBLISHERS  MEET 

Publishers  of  twenty  weekly  news- 
papers  gathered  in  Sioux  City,  la., 

Feb.  26,  in  the  Chamber  of  Commerce  T 
to  discuss  advertising  problems.  C.  C. 

Charles,  publisher  of  the  Ponca  (Neb.)  /  .'■i.-f' 
Jottmal-Leader,  presided  and  talks  were 
made  by  W.  .A.  Murchinson,  advertising 
manager  of  Davidson  Bros.  Company; 

Don  Holt,  president  of  the  Sanitary  ;V'  "''sf’vV? 
Plumbing  Company  and  Yaughn  Weidel,  ! 

president  of  the  United  Advertising 
Agency.  The  publishers  were  guests  of 
the  Motor  Trades  bureau  at  the  auto  -.i'.* 
show.  '.'P..'/., 


CLUB  INDUCTS  OFFICERS 

The  annual  induction  of  officers  of  the  j- 
New  York  Press  Club  was  held  last 
week  at  the  club  rooms.  The  new 
officers  are  Sidney  W.  Dean,  president;  ' 
Charles  A.  Hand,  S.  Jay  Kauffman,  and 
John  A.  Phail,  vice-presidents;  George  ' 
B.  Creveling,  treasurer;  Walter  E. 
Warner,  financial  secretary;  and  Caleb 
H.  Redfern,  corresponding  secretary. 

WINS  UBEL  SUIT 

The_  Co/imbiM  (Kan.)  Daily  Adweate 
was  victor  recently  in  a  libel  suit  brought 
by  Daniel  A.  Jerald,  a  farmer,  who  asked 
$10,000  damages,  when  the  case  was  dis¬ 
missed  on  the  ground  that  the  plaintiff 
did  not  have  cause  for  action. 

RE-ENTERS  DAILY  HELD 

The  Augusta  (Kan.)  Gazette,  formerly 
a  daily,  now  a  semi-weekly,  has  returned 
to  the  daily  field.  Burns  Hegler  is  owner. 
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Indiana  is  a  typical  American  State,  where  the  advertiser 
is  almost  sure  to  obtain  results  from  his  advertising  cam¬ 
paign  if  properly  planned  and  executed.  * 

Indiana  is  blessed  with  a  great  number  of  important 
industries  that  furnish  employment  to  its  people.  The 
industries  are  diversified,  employing  skilled  labor  at 
unusually  high  wages. 

These  industries  represent  the  basic  commodities  that  are 
in  demand  all  year  ’round.  They  work  full  blast  all  year 
’round.  Therefore  Indiana’s  people  are  always  at  work 
and  with  the  high  living  standards  they  enjoy  they  are 
among  the  best  potential  buyers  in  this  Country. 

Make  your  appeal  to  these  people  through  the  newspapers 
listed  below.  You  will  find  the  response  surprisingly 
great. 


BJit«  for 
Circulation  5,000  line* 
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Just  consider  the  detail  work 
now  done  in  a  newspaper  pub* 
lishers  office  pertaining  to  check* 
ing  proofs*  and  the  high  cost  of 
newsprint,  postage  and  clerks 
time  in  handling  detail,  and  then 
consider  the  fact  that  under  our 
Complete  Checking  Proof  Service 
the  only  detail  necessary  is  to 
send  us  a  few  complete  copies 
each  day — and  we  do  the  rest. 
In  other  words,  we  relieve  a  pub¬ 
lishers  office  of  all  detail  work 
and  at  the  same  time  we  give  his 
agencies  and  advertisers  a  much 
more  satisfactory  service  on 
which  they  can  depend  at  all 
times  .  •  •  •  and  the  cost  is  less. 

NOW — 375  subscribers 
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Bt  marlen  pew 


himself  blind,  was  deeply  touched  by 
news  of  the  reporter’s  atlliction  and  for 
several  years  he  sent  Breen  from  place 
to  place  for  treatment  by  the  world’s 
most  skilled  scientists.  But  all  was  in 
vain.  It  was  then  that  Mr.  Pulitzer  set 
John  Breen  up  on  a  poultry  farm  on 
Long  Island.  The  venture  was  not  a 
linancial  success,  and  1  do  not  know 
what  has  become  of  the  blind  reporter 
during  the  intervening  years. 


A  TOST  newspapermen  take  their  work 
more  seriously  than  any  other  class 


TN  the  Senate  Press  Gallery  at  Wash-  night  on  Central  Park  West,  with  the  q£  toilers  and  the  sacrifice  is  often  tragic. 

ington  last  week,  I  had  an  hour’s  talk  residents  sleeping  while  Policeman  O  It  is  possible  to  give  the  job  all  that 

with  an  old  friend.  We  sat  at  the  long  paced  up  and  down  the  wide  thoroug^  deserves  and  yet  not  permit  it  to 
writing  table  during  an  executive  session  fare,  beating  his  breast  to  keep  the  blood  consume  one.  Newspapering  becomes  a 
of  the  Upper  House.  The  exhausting  circulating.  The  handsome  Andrews  fjorg  when  it  is  an  obsession,  rather  than 
Boulder  Dam  filibuster  was  drawing  to  home  was  pictured  and  then  Breen,  in  ^  trade.  Too  often  office  troubles  are 
.an  end.  Lanky  Jim  Preston,  patron  saint  his  wonderful  imagination,  saw  a  spark  dragged  home.  I  incline  to  the  view  that 
of  the  press,  was  deftly  moving  about  fly  ^rom  an  electric  wire  and  start  a  journalist’s  wife  stands  more  “shop 
attending  to  the  wants  of  every  corre-  tiny  flame  in  a  rug.  rrom  this  spark  the  punishment  than  the  average  wo- 

spondent,  typewriters  were  clicking,  tele-  writer  developed  a  conflagration  m  all  ot  There  are,  of  course,  wives  and 

graph  instruments  were  buzzing  dots  and  horrifying  details.  It  was  a  master-  wives,  some  making  men  bigger  than 
dashes,  boys  were  running  about  excitedly,  piece  of  the  old-style  narrative  form  ot  intended  them  to  be  and  some 

copy  was  reeling  off  that  the  man  in  the  news  reporting,  tilling  eight  or  ten  solid  dwarfing  their  husbands  hideously.  One 
street  might  know  all  that  we  knew  as  columns  of  space,  remarkable  tor  se-  newspaper  man  of  sound  sense  once  told 
we  sat  there  under  the  big  dome.  My  (tuence  as  well  a^  for  jilausible  detail.  j^ng  made  it  a  practice 

friend  was  weary  from  long  hours  ,  .  .  ,  to  drop  at  the  threshold  of  his  home  all 

observing  and  writing  during  a  strenu-  IJKEEa  had  dramatic  genius  and  no  disagreeable  phases  of  his  professional 

_  _ : ^  r' _ _  TJ., 1/^ef  nrsx'flaJrifr  iri  ItiitnDtl  intf»rpcf  i  •  r  t .  r_  i  *.  _  f _  i _  i _ j_ 


friend  was  weary  from  long  hours  ,  .  .  ,  to  drop  at  the  threshold  of  his  home  all 

observing  and  writing  during  a  strenu-  IJKEEa  had  dramatic  genius  and  no  disagreeable  phases  of  his  professional 
ous  session  of  a  Congress.  He  related  story  lost  anything  in  human  interest  jj  £,15  refuge  when  the  hounds 

the  inside  story  of  the  filibuster  and  quality  from  his  handling.  For  instance,  pj,  ^le  trail. 

then,  with  a  far-away  look  in  his  eye,  he  was  once  assigned  to  report  the  suicide  _  _ 

turned  to  a  whollv  irrelevant  subject,  of  a  woman  in  the  tenement  district  of 

“Can  a  fellow  make  a  living  raising  the  East  Side.  Enroute  to  the  scene  he  FINED  FOR  CONTEMPT 

chickens?”  he  asked.  “I  suppose  it  is  stopped  m  a  bookshop  and  purchased  a  - 

possible  to  be  bored  doing  that,  too.”  It  Bible.  Presently  he  learned,  as  he  had 

seemed  a  queer  thing  to  say  in  those  anticipated,  that  the  woman  who  had  of  Atlanta  Life  Refused  to  Re¬ 
surroundings  which  were  so  absorbingly  killed  herself  had  merely  thrown  off  the  veal  Sources  of  News 

interesting  to  the  casual  visitor,  but  there  tawdry  garments  of  a  wasted  life  and  the  Parks  Rusk  editor  of  Atlanta  (Ga.) 


a  confidence  became  distinctly  secondary 
where  such  action  interfered  with  tig 
proper  functioning  of  the  law  and  courts 

INTRODUCING  STAFF 

Fort  Worth  Press  Running  Personality 
Stories  About  Its  Workers 

The  Fort  Worth  (Tex.)  Press  has 
adopted  a  plan  of  introducing  its  staff  to 
its  readers.  Personality  stories  about 
Press  workers  are  printed  each  day  oj 
the  editorial  page.  An  editorial  explana- 
tion  stated : 

“The  Press  adopted  this  plan  of  intro¬ 
ducing  to  its  readers  the  men  and  women 
who  make  the  paper,  just  to  become 
better  acquainted  all  around.  In  that 
series  on  the  editorial  page  appear  daily 
little  secrets  about  what  makes  the  wheels 
go  round — how  fast  editions  are  p® 
through,  and  how  the  daily  work  of  a 
newspaper  is  done  with  less  of  the  mad¬ 
dening  fuss  and  bother  you  may  hayt 
been  led  to  believe.” 

SET  FIRE  TO  GET  STORY 

With  the  object  of  making  a  story  and 
obtaining  a  beat  on  the  opposition  news¬ 
paper,  Charles  Marsh,  19,  a  reporter  on 
the  London  (Ont.)  Free  Press,  set  firt 
to  some  corrugated  cardboard  in  a  build, 
ing  there  on  Feb.  12. 


possiuic  10  uc  uoreu  aoiiig  iiiai,  100.  11  c  1-.  _  iaii  >  i-i  o  c.  d 

seemed  a  queer  thing  to  say  in  those  anticipated,  that  the  woman  who  had  of  Atlanta  Life  Refused  to  Re¬ 
surroundings  which  were  so  absorbingly  killed  herself  had  merely  thrown  off  the  veal  Sources  of  News 

interesting  to  the  casual  visitor,  but  there  tawdry  garments  of  a  wasted  life  and  the  Parks  Rusk  editor  of  Atlanta  (Ga.) 
is  no  conscientious  newspaper  man  who  actual  news  in  the  event  would  scarcely  ;  ^  weekly  paper,  was  fined  $100  or 

will  not  understand  and  sympathize  with  But  Breen  opened  given  the  alternative  of  serving  three  days 

the  mood  of  my  friend.  After  one  has  the  Bible  and  found  scripture  bearing  contempt  of  court,  because 

lived  on  a  diet  of  excitement  for  ten  or  on  the  case.  He  pricked  his  .huger  and  refused  to  disclose  to  the  grand  jury 
twenty  years  a  mere  Senate  filibuster,  marked  these  moral  passages  with  his  own  information  on  which  he  bas^  charge 
with  Jim  Reed  of  Missouri  spitting  fire  blood.  Handing  this  exhibit  over  to  the  jj^^or  was  served  at  the  Atlanta  Co¬ 
at  the  roaring  Old  Guard,  is  about  as  Pohee.  to  whom  he  pretended  he  had  Operative  Qub  party  on  Jan.  17.  Rusk 

stimulating  as  the  day’s  last  cigarette.  found  it  in  the  room,  he  dashed  back  p^j^j  fme 

*  V  *  to  the  office  and  wrote  a  piece  which  was  ^  ^  Thomas,  who  imposed  the 

calculated  to  a  sermon  from  the  grave  sentet^e,  commended  the  motive  of  Rusk 

r^HE  consc  entious  newspaper  man  car-  To  me  he  later  admitted  the  fake,  but  but  declared  that  the  matter  of  violating 

ries  peculiar  burdens.  In  addition  to  m  extenuation  said:  You  cant  tell  w’hat 

the  complications  of  private  life,  con-  good  a  thing  like  that  may  do.  Certainly  - 

stantly  becoming  more  tangled  for  most  it  did  the  dead  woman  no  harm.  It 

of  us,  he  carries  a  weight  of  public  or  might  now  be  said  she  did  not  live  in 

:ommunity  responsibility.  The  job  of  put-  vain.” 
ting  spangles  on  mediocrity  and  of  in-  v  v  v 

terpreting  the  day’s  news  without  violat-  *be  W'orld  turned  black  for 

ing  either  conventions  or  personal  reputa-  ^  John  Breen.  He  was  suddenly 
tions,  though  both  may  be  contemptible,  stricken  with  blindness.  Joseph  Pulitzer, 
is  what  puts  that  far-away  look  into 
journalistic  eyes  and  cries  out  for  relief,  i— — — — 

But  I  do  not  think  that  the  chicken  farm 
is  the  avenue  of  escape.  Many  have  tried 
jt,  but  few  have  succeeded.  Investigate 
Its  pitfalls  and  its  boredom  before  ven¬ 
turing,  say  I. 


REFERENCES  to  chicken  farming  al- 
*■  ways  remind  me  of  the  tragedy  of 
John  Breen.  He  was  a  reporter  of  the 
old  school,  for  years  the  star  of  the 
New  York  Evening  World  staff.  I  shall 
never  forget  one  story  that  came  from  his 
mill.  Early  one  morning  the  fashionable 
home  of  a  wealthy  family  named  An¬ 
drews  w'as  destroyed  by  fire  and,  as  I 
remember  it,  six  or  seven  persons  were 
burned  in  their  beds,  including  two  chil¬ 
dren.  John  Breen  w'as  early  at  the  scene, 
working  furiously.  For  the*  early  editions 
he  had  telephoned  the  facts  to  rewriters. 
Early  in  the  forenoon  he  went  to  the  of¬ 
fice  and  poured  out  a  complete  rewrite 
of  the  whole  story.  His  first  paragraph 
was  a  description  of  a  clear,  cold  winter 
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Mr.  Editors 

You  can  increase 
circulation  with 

Motion  Pictures! 

Ban  has  thowa  dosans  af  aavspaiiara  haw  to 

asa  motloii  plotuat  In  eonjonotloii  with  loeal 
araata.  PnlU  bltr! 

Write  today 
for  information 

about  tho  marvelous  now  B.  ft  E.  Zyomo. 
Antomatlo  hand-held  oamara  for  ptofeoalanal 
motion  ploturaa.  Also  detailed  data,  OMt  of 
prodnatnr  and  free  eatalornas. 


X  •  ivT  Bass  Camera  Co. 

^  109  North  Dearborn  Street 

Vy  1  1  vre  .ly  EYEMO  DIVISION  CHICAGO.  ILL. 


CAMDEN,  N.  J. 

National  Boib  aam^atlvaa 

Story,  Brooks  A  FUay. 


Bnftalo,  The  Wonder  City  ot  America 

Buffalo — a  profitable 
Market  for  Advertisers 

Sales  in  Buffalo  are  splen¬ 
did  for  advertised  goods. 
Employment  conditions  ex¬ 
cellent,  retail  and  other 
business  thriving.  One 
newspaper  will  put  your 
story  over  to  83%  of  the 
people — that  paper  is  the 

Buffalo  evening  news 

Read  in  4  out  of  S  Buffalo  Hornet 
EDWARD  H.  BUTLER 
Editor  and  Publisher 
KELLY-SMITH  COMPANY 
Representatives 

Marbridge  Bldg.  Tribune  Tower 

New  York,  N.  Y.  Chicago,  Ill. 

Atlantic  Bldg.  __  ^  Waterman  Bldg. 
Philadelphia  '  "*  Bostdii'~ 
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These  two  newspapers  offer 
the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  600,000  DAav 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be  reck¬ 
oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 

ebc  damiii 

Pulitzer  Building,  New  York 
Tribune  Tower,  Chicago 


MICHIGAN 

is  growing  faster  than  any  State  ; 
in  the  Union.  _  1 

Its  increase  in  manufaeffiring  | 
products  surpasses  anything  in  the  ' 
world. 

BOOTH  NEWSPAPERS 

cover  Michigan  outside  of  Detroit 
— Eight  principal  cities  with  the  | 
only  or  leading  Newspaper  in  its  | 
respective  community. 

The  Orand  Hapidi  Prett 
The  Flint  Daily  Journal 
The  Saginaw  Hewi  Courier 
The  Kalaniazoo  Gazette 
The  Jackion  Citizen  Patriot 
The  Bay  City  Timet  TrIbuna 
The  Muskegon  Chronicle 
The  Ann  Arbor  Timet  Newt 

National  Advertising  Representativit 
I.  A.  KLEIN  J.  E.  lUI* 

60  East  4Snd  Street  Tower  Bnildiaf  . 
New  York  City  Chicago,  BL 
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WITH  THE  GENERAL  ADVERTISERS 

Prudential  insurance  Company  to  Start  Newspaper  Campaign — 223 
Papers  Listed  in  Sunkist  Orange  Drive — More  Com* 
panies  Advertising  Radio  Programs 


First  copy  will  appear  March  14  in 
a  newspaper  campaign  to  be  con- 
.lucted  by  the  Prudential  Insurance  Com¬ 
pany  of  America.  Newark,  X.  J. 

Company  olhcials  declined  to  discuss 
details  of  the  drive  when  questioned  this 
«eek  by  Kditur  &  Pi  blisher,  stating  the 
plan  was  experimental.  The  account  is 
directed  by  the  Frank  Presbrey  Com- 
paiiv.  New  York. 

It  is  the  first  time  this  insurance  com¬ 
pany  has  purchased  newspaper  space  for 
other  than  the  presentation  of  its  annual 
report.  The  copy  of  the  present  drive 
will  be  educational  in  tone  and  designed 
to  help  local  dealers  sell  policies.  Both 
black  and  white  and  rotogravure  will 


Boston  and  also  has  been  active  in  the 
Providence  store  operated  by  the  same 
company. 


Kdward  \V.  Young,  for  the  past  year 
advertising  manager  of  Conrad’s,  Bos¬ 
ton,  women’s  wearing  apparel,  became 
publicity  director  of  the  Shepard  Stores, 
Boston,  March  1. 

Advertising  plans  are  now  being  made 
for  the  Dry  Ice  Corporation,  a  new  con¬ 
cern,  by  ^e  George  Ratten  Company, 
Xew  York. 


TEXAS  DAILY  IN  NEW  PLANT 


Mr.  Perkins  was  born  in  Cedar  Falls, 
Iowa,  .\ug.  17,  1S60,  the  son  of  Mr.  and 
Mrs.  flenry  Perkins,  attended  schoeil 
here  and,  upem  completing  high  school, 
attended  a  business  college  in  Chicago. 

In  1884  he  entered  the  employ  of  the 
Journal,  serving  in  various  capacities. 
For  many  years  he  had  been  in  charge 
of  the  advertising  department  and,  as 
secretary,  was  one  of  the  directing  heads 
of  the  company. 

Surviving  are  his  widow,  two  daugh¬ 
ters  and  a  son.  Mr.  Perkins’  father, 
Henry  Perkins,  was  one  of  the  founders 
of  the  Journal. 

FORMER  HERALD  MAN  DEAD 

Jesse  Smith,  50,  cashier  of  the  Frank 
Presbrey  Company,  Xew  York  advertis¬ 
ing  agency,  died  Feb.  16.  He  had  been 
with  the  agency  for  the  last  eight  years, 
and  prior  to  that  had  been  for  20  years 
with  the  old  .\  m'  York  Herald.  George 
L.  Smith  has  been  appointed  the  new 
cashier  by  the  Presbrey  company. 


be  used. 


.\  list  of  223  newspapers  will  be  used 
bv  the  Fruit  Growers  Exchange,  Los 
.\ngeles.  in  its  spring  and  summer  cam¬ 
paign  on  Sunkist  oranges.  This  adver¬ 
tising  is  directed  by  the  Los  Angeles 
office  of  Lord  &  Thomas  and  Logan. 

Eight  advertisements  of  336  lines  each 
and  two  advertisements  of  624  lines  will 
be  used  in  metropolitan  dailies.  News¬ 
papers  in  smaller  cities  will  receive  six 
advertisements  of  33ti  lines. 


growing  number  of  broadcasting  ad¬ 
vertisers  are  supporting  their  radio  pro¬ 
grams  with  paid  copy  placed  on  news¬ 
paper  radio  pages.  Some  of  the  latest 
to  pay  their  way  inclutle  the  Greater  Xew 
York  Gas  Companies ;  the  Brunswick 
Salon,  Inc. ;  the  Cheek-Neal  Coffee  Com¬ 
pany,  Nashville,  Tenn. ;  United  States 
Playing  Card  Company ;  the  Cities  Serv¬ 
ice  Comi»any ;  and  the  Leverich  Bond 
&  Mortgage  Company,  Brooklyn, 


More  than  84.0(K)  inquiries  were  re¬ 
ceived  during  the  first  two  years  of  a 
i  tive-year  advertising  program  of  the 
I  .\sheville  (X.  C.)  Chamber  of  Com¬ 
merce,  F.  Roger  Miller,  manager,  an¬ 
nounced  this  week.  .An  appropriation  of 
$100,000  is  being  spent  annually  by  the 
Chamber. 


The  India  Tea  Association,  London, 
Hnglatxl,  is  issuing  a  circular  to  all 
.American  tea  distributors,  entitled  “How 
You  Can  Sell  More  Tea.’’  The  dis¬ 
tributors  are  advi.sed  to  advertise  their 
brand  of  tea  containing  India  tea  next 
to  the  association’s  advertisements.  The 
folder  lists  all  the  newspaiiers  in  which 
India  tea  copy  is  appearing,  with  dates. 


Janies  J.  Ruch  has  tieen  appointed  ad¬ 
vertising  manager  of  the  Coffield  Washer 
Company,  Layton,  O.,  manufacturers  of 
electric  washers  and  ironers. 


5,000  Person*  Attend  Formal  Opening 
of  Wichita  Fall*  Time*  Building 

Five  thousand  persons  visited  the 
lYichita  I-alls  (.Tex.)  Times  new  home 
during  the  formal  oiiening  recently.  The 
building,  which  utilizes  part  of  the  for¬ 
mer  structure,  is  described  as  North¬ 
west  Texas’  most  modern  newspaper 
plant.  .\n  orchestra  played  and  staff 
members  escorted  visitors  through  the 
building  during  the  public  reception. 

The  two-story  building  fronts  90  feet 
on  Scott  street  and  75  on  Seventh  street. 
Bedford  stone,  buff  face  brick,  copper 
and  plate  glass  in  artistic  combination 
make  it  unusually  attractive.  A  large 
lobby  leads  from  the  main  entrance.  On 
one  side  is  the  display  advertising  de¬ 
partment,  on  the  other  classified  and  cir¬ 
culation.  On  the  first  floor  also  are 
pressroom,  paper  storage,  mailing  room, 
Itookkeeping  department  and  offices. 

No  artificial  light  is  needed  exceju  on 
dark  days  in  the  large  editorial  and 
mechanical  nioms  on  the  second  fli’K>r, 
where  also  are  two  private  olfices,  re.st 
and  lounging  room,  telegraph  and  stereo¬ 
typing  rooms. 

E.  D.  Howard  is  president  of  the 
Times  Publishing  Company ;  B.  D.  Don- 
nel  and  J.  H.  .Allizon,  vice-presidents ; 
Rhea  Howard,  secretary  and  treasurer. 


JOHN  B.  PERKINS 


Secretary  of  Sioux  City  Journal— 43 
Year*  with  Paper 

SioL’.x  City,  March  3. — John  B.  Per¬ 
kins,  secretary  of  Perkins  Bros.  Company, 
publishers  of  the  Stou.r  City  Journal,  died 
Wednesday  of  cardiac  bronchitis. 


‘Ppiinokc  plofld-yetP? 


CLUB  HOUSE  DEDICATED 

Formal  dedication  of  the  new  club 
house  of  the  City  Press  Club  of  Chicago 
took  place  Feb.  26.  The  building  is  at 
1415  North  Dearborn  street.  Clyde  A. 
Morrison  is  club  president. 


If  Quality 

of  circulation  is  your  first  consid¬ 
eration 

Jbeiiing 

With  Sunday  Morning  Edition* 

Washington,  D.  C. 

will  have  your  preference — same 
as  it  has  the  preference  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

The  Star’s  circulation  is  home 
circulation — both  quality  and  quan¬ 
tity — the  kind  that  counts  most 
with  advertisers. 

N.  Y.  Office — 110  E.  42nd  St. 
Dan  A.  Carroll 

Chicago  Office — Tower  Building 
J.  E.  Lutz 


in 

Detroit — 

Free  Press  circulation 
reaches  31,000  more 
than  the  total  number 
of  families  owning  their 
own  homes. 


The  Endicott-Johii-son  Company,  Bing¬ 
hamton,  N.  Y.,  has  started  a  new  roto¬ 
gravure  campaign  of  12  insertions.  The 
account  is  directed  by  X.  W.  .Ayer  &  Son. 


Beatty  Stevens  was  last  week  appointed 
advertising  manager  of  .Abraham  & 
btraus.  Inc.,  Brooklyn  department  store, 
ror  the  past  seven  years  he  has  been 
sales  manager  of  the  Shepard  Stores  in 
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'Cl)t“jFree  press’’ 

“Starts  the  day  in  Detroit” 

with  •  ttahle,  uninllzted. 
liberal  puned  circulation 
productive  of  greater  adver- 
tiaing  return*  at  lower  ooat. 


FIRE  WRECKS  FRENCH  PAPER 

The  plant  of  Le  Jean  Ba(>tiste,  oldest 
French  language  newspaper  in  the  United 
States,  was  destroyed  by  fire  Monday 
night  at  Pawtucket,  R.  1.  The  building 
was  owned  by  W.  J.  Dunn,  publisher  of 
the  .Vi’te  Bedford  (Mass.)  Tinu’s. 

DAILY  AWARDS  PRIZE 

M.  S.  Middleton  of  Waxahachie,  Tex., 
was  recently  announced  winner  of  the  $25 
prize  contest  for  the  best  design  for  a 
letterhead  for  the  Terrell  (Tex.)  Daily 
Tribune. 
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NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 

Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Veraon 

THE  STANDARD  STAR 

of 

New  Rochelle 
Both  Members  of  A.  B.  C. 
Westchester  Newspapers,  Inc. 
Franklin  A.  Merriam,  Prsa. 

Mount  Vernon — New  Bocbdle 


Away  Ahead! 


2,196,676  •  1925 
3,699,155  '  1926 


1,502,479  '  Gain 


The  New  York  Eve¬ 
ning  Graphic  shows 
greater  gain  in  line¬ 
age  (41%)  than  any 
other  New  York 
paper. 
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BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  or^nization  apecializing  solely  in  news¬ 
paper  building  design,  manufacturing  and  pro¬ 
duction  problems. 

S.  P.  WESTON 


Netospeper  Buildings 
Plant  Layouts 
Production,  Operation 


120  West  42nd  Street 


New  York 
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LONDON  DAILY  LOSES  SUIT 

Failure  to  Register  Name  Nullifies 
Telegraph’s  Action 

Failure  to  comply  with  the  Registra¬ 
tion  of  Trade  Names  Act  resulted  in  the 
London  Daily  Telegraph  losing  a  suit  to 
enforce  an  advertising  contract  between 
the  paper  and  Frank  Sandell  it  Sons, 
contractors,  according  to  International 
News  Service. 

The  Telegraph,  after  having  been  pub¬ 
lished  continuously  for  70  years,  was  re¬ 
cently  bought  by  Lord  Burnham.  It  suea 
under  its  newspaiKT  name  for  twenty 
pounds  sterling  for  an  advertisement  of 
the  defendant  which  was  to  have  ap¬ 
peared  in  a  special  supplement. 


The  defendant  set  up  a  defense  that 
the  supplement  had  not  been  published 
and  that  anyway  the  name  of  the  news- 
pai)er  comiany  had  not  been  registered. 

The  defense  admitted  that  Lord  Burn¬ 
ham,  after  purchasing  the  Telegraph,  had 
not  registered  its  trade  name.  The  court 
therefore  ruled  that  the  plaintiff  was  non¬ 
existent  as  a  legal  entity  when  the  adver¬ 
tising  contract  was  made. 

The  question  whether  the  advertisement 
was  printed  or  not,  was  not  considered 
and  could  not  be  considered,  the  court 
held,  since  there  was  no  contract,  and 
dismissed  the  action  with  costs. 

Section  1,  paragraph  B.  of  the  Act, 
reads:  Every  individual  having  a  place 
of  business  in  the  L'nited  Kingdom  and 
carrying  on  business  under  a  business 


name  which  does  not  consist  of  his  true 
name  without  any  addition  other  than  his 
true  Christian  name  or  the  initials  there¬ 
of,  shall  be  registered.” 

PRESS  RATES  CUT 

Further  cuts  in  cable  and  wireless 
press  rates  became  effective  this  week. 
The  W  estern  Union  Telegraph  Company 
reduced  its  cable  press  rate  on  dispatches 
to  Germany  from  New  York  to  12  cents 
a  word.  The  Radio  Corporation  of 
America  has  lopped  two  cents  off  the 
press  charge  for  wireless  between  New 
York  and  London,  the  reduction  being 
from  7  to  5  cents.  A  corresponding  re¬ 
duction  of  the  rate  between  New  York 
and  Paris  is  expected. 


Supplies  and  Equipment 


GOSS  PRINTING  PRESS  CO. 

CHICAGO  -  NEW  YORK  -  LONDON 


GOSS 

.STEREOTYPING, 
.MACHINERY^ 


Fastest,  most  easUy  operatecl, 
most  accurate  and  durable  flat 
casting  box  you  can  huy^  Per¬ 
fectly  balanced*  New  design  lock- 


Positive  quick  lock  •  up  at  four 
points  on  box  ^  with  one  lever 
movement.  Write  for  ccMnplem 
catalog  of  Goss  Stereotyping 
Machinery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


JOB  WANTED? 
Use  Our 

Classified  Department 


Modem 

Composing  Room 
Furniture 

as  made  by  us  will  speed 
up  production  and  reduce 
costs — a  real  saving  in 
your  Pay  Roll.  Are  you 
interested?  If  so,  consult 
your  regular  dealer  in 
printers’  supplies  or  write 
us  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 
TWO  RIVERS,  WIS. 


Drive  and  Control 
for 

Newspaper  Presses 

A  representative  installa¬ 
tion  on  a  Duplex  press, 
just  completed,  is  that  of 
two  100-h.p.,  a-c.  equip¬ 
ments  on  a  6-unit  Duplex 
press  at  the  Tampa,  Fla., 
Times.  This  is  a  repeat 
order. 

GENERAL  ELECTRIC 


INVISIBLE  EXPENSE 

When  your  blankets  are  old  and  worn  out,  they  cause  poor 
printing  and  many  delays,  due  to  the  sheets  breaking. 
Complaints  from  readers  on  late  delivery  and  loss  of  sales. 
Rebates  to  advertisers  for  poor  printing. 

Excessive  waste  paper  and  extra  expense  for  power  and  light. 
The  saving  in  these  items  of  Invisible  Expense  for  one 
week  will  buy  a  new  set  of  blankets. 

You  cannot  afford  to  lower  your  efficiency  by  false 
economy. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO,  Worcester 


Hoe  Patented  Duo-Cooled  Equipoise  Curved 
Casting  Mould 

“It  is  essential  to  Success  to  be  the  first  Out 
aiV/i  the  news — and  Minutes  count.” 

This  Hoe  Curved  Casting  Mould  is  a  time- 
saver,  designed  especially  for  Speed  and 
Efficiency.  Cold  Water  circulating  through  the 
stationary  Lid  and  the  concave  Side,  gives  quick 
cooling  for  rapid  Casting. 


IF  ITS  A  HOE,  ITS  THE  BEST 


Classified 


EDITOR  tr*  PUBLISHER 

^  Classified  Advertising 
Information 
TRANSIENT  RATES 

SITUATIONS  (Cuh  with  Onfar) 

1  Tim.  —  .<•  pv  liD. 

3  TimM  —  M  pw  IhM 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Onfar) 

I  Time  —  .60  per  line 

4  Times  —  .55  per  line 
13  Times  —  .SO  per  line 
26  Times  —  .45  per  line 

White  space  charg.  at  sam.  rat.  per  Ihc  |a 
insertian  as  eamwl  by  fraquaaer  it  bvtha 
Minimum  Contract  spaca,  thraa  Ihiss.  Sps^ 
rates  quoted  for  52  insertions.  The  Editor 
&  Publisher  reserves  the  right  to  cUssiiy 
edit  or  reject  any  advertisemnt.  ’ 


ADVERTISING 

General  Promotion 

Advertising  Promotion — If  you  want  more 
business,  communicate  with  the  International 
Publications  Service,  Incorporated.  1841  Broad¬ 
way,  New  York  Qty. 

If  You  Want  More  Local  Advertising  put  ni 

to  work  for  you  selling  our  “Worthwhifc" 
Features.  Write  F.  G.  Hogan  Syndicate, 
Lemcke  Bldg.,  Indianapolis,  Ind.,  or  Kane,  Pa! 

Special  Editions,  Special  Sections,  Special 
Pages  solicited  and  placed  for  reasonable  coo¬ 
mission.  Accounts  guaranteed.  William  E.  Jor- 
dan,  568  Pacific  street,  Brooklyn,  New  York 


Supplies 

Shading  Sheets  for  Art  work  and  Benday  ef¬ 
fects.  Bourges  Service,  Inc.,  144  West  Und 
St.,  New  York. 

BUSINESS  OPPORTUNITIES 


Have  You  $40,000?  If  so  I  can  offer  yon  a  real 
bargain  in  North  Dakota.  Exclusive  evening 
field;  splencid  equipment;  givd  circulation; 
earning  large  dividends  on  price  asked.  J.  B. 
Shale,  Times  Bldg.,  New  York. 


Only  Paper  in  mid-west  city  of  7.000— doubled 
in  population  last  three  years.  Paper  is  semi- 
weekly;  should  be  made  daily  at  once.  Owner 
rnade  $11,000  profit  last  year.  Will  stand  moa 
rigid  investigation.  Available  for  short  time 
at  $27,000;  $15,000  cash.  Prop.  IlUx.  H. 
F.  Ilenrichs,  Litchfield.  Ill. 


Trade  Journal,  established,  in  good  condition, 
capable  of  expansion.  Gross  about  $2011)0. 
Asking  price,  $17,500  cash.  Harris -Dibble  Co., 
345  Madison  Avenue,  New  York  City. 


Newspaper*  for  Sale 


Fine  Small  Daily  in  Florida  coast  towiL  Ctn 
be  baught  at  inventory  price,  due  to  health  of 
owners.  Is  grossing  $6,000  to  $7,000  per  month. 
Excellent  prospects  for  future  of  city  and  paper. 
B-824,  Editor  &  Publisher. 


Three  Owners  California  commercial  prmtiif 
plant  and  semi-weekly,  showing  consistent 
profits  17  per  cent  up,  plus  salaries,  last  fire 
years,  will  sell  to  enter  larger  business.  Exclu¬ 
sive  field,  town  12,000,  near  Los  Ang^ 
Down  payment,  $27,000.  B-868,  Editor  &  Pub¬ 
lisher. 

(Continued  on  following  page) 


R.  HOE  &  CO.,  INC. 

7  South  Dearboni  Street 
CHICAGO.  ILL. 


504-520  Grand  St.,  New  York  City 


Pere  Marquette  Bldg. 
NEW  ORLEANS.  LA. 


7  Water  StraM 
BOSTON.  MASS. 


USED  NEWSPAPER  PRESSES 

Scott  16,  24  and  32-Page  Pre*iet 

GOSS  24  and  28-page  presses  good  for  black 
or  color  work,  .also  Goss  Sextuple. 

HOE  Pony  Quadruple,  Quadruple,  Sextuple, 
Sextuple  color  Press,  Octuple  and  Double  Sex¬ 
tuple  Presses. 

DUPLEX  Metropolitan  Quadruple  stereotyp* 
presses — print  up  to  32  pages. 

Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 

Main  Office  tc  Factory . Plainfield. 

New  York  Office.. Brokaw  Bldg.,  1487  Broadw? 
Chicago  Office . Monadnock  »•» 


Editor  &  Publisher  for  March  5 
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Employment— Equipment— Services 


business  opportunities 


Interest  Wanted 


EMPLOYMENT 


Situations  Wanted 


EMPLOYMENT 


Situations  Wanted  Equipment  for  Sale 

Puliliclier  who  has  owned,  edited,  managed  Advertlsin*  Manager  or  foreign  representative—  Looking  to  Future:  Young  man,  three  years’  Hoe  Metal  Furnace  in  first  class  condition  for 

and  sold  three  dailies  at  protit  wants  con-  33.  jg  years’  Metropolitan  experience.  Eastern  experience.  Handle  telegraph  desk,  sports,  pony  sale;  inside  of  pot  30"  diameter,  15"  deep,  fitted 

ncction,  with  right  to  Diiy  part  or  aii.  v.apamc  Paejfie  Coast  newspapers;  now  employed  report.  Set  type  and  make  up.  Write  color-  for  coal  burning,  but  can  be  changed  to  gas. 

of  taking  full  charge  ot  aii  aepartmimis.  g  confidential  negotiations  for  ful  stories.  Prefer  telegraph  and  sports  editor  Suitable  fur  Linotype  metal  melting  and  flat 

of  references  as  ^  change.  B-71d,  Editor  &  Publisher.  in  small  city  in  midwest  or  west,  although  casting  work.  SlOO  f.o.b.  Lewiston.  Also 

Moeriencc.  All  _  proposais  .  location  is  no  harrier.  ITniversitv  ararlnate.  Wesel  Power  Shnver  in  fir«t  rlaec  u.-nrtrin4a 


MECHANICAL 


and  experience 
fidential. 


t  a  broker.  B-860,  Editor  k  Advertising  Manager,  now  employed,  seeking  Xow  employed.  B  844!  Editor  & 
connection  with  better  future.  Fifteen  years’  - ; - 


in  small  city  in  midwest  or  west,  although  casting  work.  SlOO  f.o.b.  Lewiston.  Also 
libation  is  no  barrier.  University  graduate.  W'esel  Power  Shaver  in  first  class  working 
Now  employed.  B-844.  Editor  &  Publisher.  order,  complete  e.xcept  motor.  $350  f.o.b. 
u  •  rji.  1.  1  u  .  j  Lewiston.  .Address  Lewiston  Sun-Tournal. 


—  -^1  auvcrrising  manager  wcsicrn  aaiiy  wnn  vu.uuu 

NnwapnpTS  wnmea _  circulation.  Has  record  as  producer  and  or- 

- - - tAnnrn  nr  hatter-  or  larM  ganizer.  Can  handle  men  and  sell.  Thoroughly 

Daily  grossing  W.tWO  ’rentr»l  familiar  with  local  display,  national,  automobile, 

county  seat  w«tkl^  u  nirVi...  Ur.^  tn  r  K  classified,  special  pages  and  editions.  Actual 

Northwest  Stale.  particulars  to  u.  W.  experience  and  acquaintance  in  National  field. 

r.Mwderson.  Peking  ul.  _ _  Knows  how  to  organize  and  direct  both  local 

Buv  daily  newspaper  in  Oklahoma,  Texas,  and  national  service  departments.  Can  also 

^ans^or  Kan'as.  In  town  of  ten  to  twenty-  represent  publisher  at  retailers’  meetings  or 

Arkansas  or  rjaii..  nreferred  other  assemblies.  Can  furnish  references, 

Trite “'fuTlarticulart'to'B-Sn"  K  &  B-841^Editor  &  Publisher. _ ^ _ 


experience  selling  advertising.  Four  years  as  Managing  Editor  who  knows  how  to  produce  j.ewiston,  Maine 

advertising  manager  Western  daily  with  90,000  a  newspaper  that  people  like  and  advertises  use.  - ! - ! 

circulation.  Has  record  as  prcnlucer  and  or-  •'^ble,  sober,  industrious;  capable  taking  full  joj,  Presses.  Pi 


circulation.  Has  record  as  prMucer  and  or-  -^ble,  sober,  industrious;  capable  taking  full  job  Presses,  Paper  Cutters,  Wire  Stitchers, 
ganisr.  Can  handle  men  and  sell.  Thoroughly  Knows  adverti^ng  side.  Good  mixer,  etc.— A  complete  line.  Overhauled  and  guar- 

familiar  with  local  display,  national,  automobile.  Likeable.  Happily  married.  Three  kids.  Young  anteed  machines  at  bargain  prices  Easy 
classified,  special  pages  and  editions.  Actual  enough  to  have  enthusiasm;  old  enough  to  have  ,erms,  Hoffman  Type  &  Engraving  Ca  114 
experience  and  acquaintance  in  National  field,  balance.  Fifteen  years  experience.  Portland,  p  St  N  Y  Citv  *  ’ 

Knows  how  to  organize  and  direct  both  local  Indianapolis,  Chicago,  Pittsburgh.  New  York.  - - — : — : - — - 


to  organize  and  direct  both  local  IndianaMlis,  Chicago,  Pittsburgh.  New  York, 
service  departments.  Can  also  B-852.  Editor  &  Publisher. _ 


Managing  or  City  Editi 


_  Printers  and  Bookbinders  equipment,  machin¬ 
ery,  type,  supplies,  Kelly  presses,  cut  cost  ma- 
Capable  executive,  terial,  send  for  revised  pre-used  machine  sheet. 


Advsrtiaing  Man,  reliable  and  experienced,  Publisher, 

now  employed,  wants  to  enlarge  his  opportuni-  - - - ; - 


Alert,  reliable.  Desire  permanency.  Address  Conner  Fendler  Branch  A.T.F.  Co.,  96  Beck 


man  St.,  New  York  City, 

Tbs  Journal  of  Commercs  of  New  York  offers 


r'lor'lll  ATION  ties;  in  position  to  give  finest  endorsement  from  Manager  seeks  situation.  Able  take  direct  for  immediate  sale  the  following  newspaper 

*  iwi’s  present  employer  who  knows  of  this  advertise-  charge  all  departments*  increase  advertising  maebinerv  which  was  used  to  nubliih  the  New 

ment.  Experienced  executive,  who  has  done  to  maximum,  develop  circulation  to  limit,  op-  York  Commercial.  This  machinery  is  all  in 

Promotion  worthwhile  work  on  metropolitan  and  smaller  crate  plant  economically,  handle  business  de-  good  condition  and  was  in  daily  use  until 

city  papers  soliciting  local  and  national.  Have  tails  systematically,  furnish  owner  with  daily  Tanuary  1,  1927: 

- 71 - ^7.,  onirk  additional  circulation  .*?  show  real  successes  with  special  atul  monthly  reports,  write  editorials,  handle  '  Goss  Straight  Une.  2-pIate  wide.  32-pag« 

ClreuUtion-When  ^icK,  aoumiMici  ou.v  numbers;  will  accept  soliciting  or  _  executive  lu-wsroom  and  produce  Metropolitan  paper,  press.  Capacity:  24,000.  8.  10.  12.  14.  16  onge 


York  Commercial.  This  machinery  is  all  in 

?ood  condition  and  was  in  daily  use  until 
anuary  1,  1927: 

Goss  Straight  Line,  2-pIate  wide,  32-paga 


ClreuUtio^wnen  quica,  v  numbers;  will  accept  soliciting  or  executive  newsroom  and  produce  Metropolitan  paper,  press.  Capacity:  24,000,  8,  10.  12,  14,  16  page 

-  cuverage  becomes  necessary,  <>„  paper  that  wants  the  business.  In  Prefer  paper  not  on  satisfactory  paying  basis,  papers  per  hour;  12,000  20.  24.  28.  32  page 

u  twenty  years  in  this  one  01  enMavOT  »  tervtews  asked  from  eastern  cr  mid-west  papers.  build  business  without  adding  expense  and  papers,  per  hour.  With  this  preta  is  included 


Toor  proof  against  expermimting.  Write  ot  3.834  Editor  & 
wire  Pacific  Coast  Circulation  Service,  Bell  - — 


retluce  costs  without  injury  to  paper. 


ohler  Electric  Drive  and  complete  Stereotype 


*  Advertising  Manager  desires  oermanent  oosi-  always  make  satisfactory  net  for  o>vTier.  In  *^^^**'*1^;  -  .  . 

I  Block*  gncinnati,  Ohio. -  - ^ - -  tion  witWutiirT^ight  years’  newspaper^-  situation  reduced  payroll  from  $4,000  ,9^*2  m(!de7*^^^ 

— ~  I  circuUtkm  BuUdera-Blair  &  Austm,  1504  Cen-  j,erier.ce.  all  departments  Age  25,  inarried.  167  persons  to  73;  2  model  14,  3  model  18.  2  model  8.  1 


tre  ave.,  Reading.  Penn.  Originators  of  Sales-  Rest  of  reference.  B  8S0.  Editor  &  ’Publisher!  changed  paper  which  was  losing  $60,000  an 


manship  Oub  Campaigns. _ 

The  Worlifs  Largest  Circulation  Building  Or- 
gaidzatian— The  only  circulation-building  serv- 


Advertising  Man  -Twelve  years  on 


niially  to  a  profitable  investment  in  less  than 
a  year.  High  grade  man,  hard  worker,  able 


model  5. 

1  Monotype  sorts  and  rule  caster. 

1  Job  Press,  14x18. 

Quantity  of  miscellaneous  Composing  Room 


Newspaperdom  furnishing  publishers’  steady.  Would  like  to  locate  in  your  city  y  ”  All  this  equipment  is  for  an  8  column,  1254 

%e  sret  results  of  iU  every  lermanentlv.  Finest  of  references.  Available  'I'^^cu  ties.  KefOTCiices  coyjr  many  years  sue-  pag*,  22»4  inch  press  cut-off.  This 

To  Publishers,  Indiana,  Illinois,  Iowa,  Missouri  r|,arge.  Xow  employed  but  available  on  Newspaper  Artist— Experienced,  capable.  Can  to^k. _ _ 


and  Kentucky:  I-et  me  send  an  expert  circula¬ 
tion  man  to  build  up  your  run  down  circulation 
—on  commission  only — for  15  to  30  days.  Write 
for  information.  W.  E.  Laughlin,  308  West  10th 

St.,  Bickncll,  Indiana.  _ _ 

Wire  Our  Pottery  Direct  for  supplies  to  start 


B-R74.  Editor  &  Publisher. 


Circulation  Manager,  now  employed,  seeks  con¬ 
nection.  Wide,  successful  experience  on  morn- 


handle  all  branches.  B-869.  Editor  &  Publisher.  wet  maU  only,  for 

Press  Photenprapher  desires  connection  with  sale  cheap.  The  Goss  Printing  Press  Co.,  1S3S 
newspaper.  Seven  years’  experience  press  and  So.  Paulina  St.,  Chicago,  111. 
newsreel  ^otographer.  Locate  anywhere.  Ref¬ 
erences.  Fred.  C.  Albert,  66  Eagle  St.,  Dayton, 


rd”h^errR«ult,-I^w  cost. ‘^The  Albright  •7per'""^o"'pren'i;iI!s'""^^^^^^^  ^asened  Newspaper^n  for  weekly  newspaper; 


China  Co..  Carrolhon,  Ohio.  R.kq;  Editor  ftihlisher'  manaKer  and 

_ —  work;  practical  knov 

_ .  -  (:  ils:  .32  years  of  age 

EDITORIAL  ilirferred.  B-878.  Edi 

e  J*  A  c*  CirculaHon  Manager,  seeking  immediate  con-  fx^^r^nce -^^hafd  wo 

S3nidicate  Feature*  nection  on  account  of  consolidation.  References  catile*  an*  anvwherp 

- - — - ^ - —  "■;  “  from  past  employers  are  the  best  that  can  be  ij.her’ 

Clifton  Illustrated  News,  Clifton,  N.  J.,  is  the  obtained.  Age  39,  Member  I.  C.  M.  A.  Good  „  - = - : - — 3 — : - ~ 

new  paper  this  week.  For  samples  of  a  live,  organizer,  many  vears’  experience  on  various  Kx^riencM,  desirM  news  or  trade 

alert,  up-to-date  service,  write  the  Graphic  newspapers  in  different  sections.  Toonotcher  P-'Pgf  connection.  B-8ffi.  Editor  &  Publisher. 

Syndicate,  25  City  Hall  Place,  New  York.  on  promotion.  Can  create  new  and  oiiginal  W«kly  EAtorship  desired  by  thoroughly  ex¬ 
ideas,  write  good  display,  plus  ability  to  trans-  perienced  metropolitan  daily  newspaper  man. 


former  manager  and  editor;  knows  advertising 
work;  practical  knowledge  of  mechanical  de¬ 
li  ils;  .32  years  of  age,  married;  Eastern  states 
lueferred.  B-878.  Editor  &  Publisher. 
Reporter— College  trained,  age  25;  two  years’ 
experience;  hard  working,  accurate,  and  ver¬ 
satile;  go  anywhere.  B-863,  Editor  &  Pu^ 


-  ^ - V  ideas,  write  good  display,  plus  ability  to  trans-  perienced  metropolitan  daily  newspaper  man. 

Rooks  '“3®  same  effectively.  Will  consider  position  all  departments  and  capable  tak- 

_ _ — —  as  City,  or  Country  Circulator  if  inducements  jP8  editorial  charge.  B-861,  Editor  &  Pub- 

Everv  Editar  should  have  a  copy  of  the  “Style  are  satisfactory.  If  interested  send  for  mv  I'*"®®- 

Book  for  News  Writers”  for  every  staff  and  creder.tirls.  Wire  or  write  C.  M.  Platzer.  Elks  ' 

district  reiKirter.  1,000  tips  and  instructipns.  Club,  Omaha,  Nebr.  MECHANIf  A! 

hl*uadJ”pre“''^  EndTsedX' Clarified  Manager-Now  employed,  seeks  con-  - 

i  oi‘^n;or.^"25c^  ea^-.  ^S!’ E'TaU'.relL^al^^  Equipotent  for  Sale 


Press-  ricr'pres'°N'’'E'^' A  if*’*  m9t\on.**cIas*s1fied  "nTTispIa^^  and  •*  press  with 


Prefer  Midwest  city,  over  Kohler  Push  Button  control,  together  with  the 


I  ;  Iflo.noo;  B-877.  Editor  &  Publisher.  '  stereotyping  equipment,  for  either  a  seven  or 

Service  ri„.,ir.iiii  n  eight  column  page.  Will  run,  at  speed  of 

- Si-  ?  J  /a  24,000  per  hour,  12,  14  or  16  pages,  12,000  per 

SW  Editors  Wanted  to  be  the  first  to  get  “The  ^^®^  2/5  milli^ lines  and  407,ai0  ads  '"3°^  hour  on  pages  up  to  32.  Press  has  been  over- 

Wakefield  Plan”  for  $2.  (Price  after  April  lOO.flOO  during  1926,  knows  every  branch  of  the  equipped  with  new  gears  and  is  in  first 

30,  $3).  First  known  successful  plan  to  in-  business;  40  years  old,  clean  cut.  with  bwt  of  da*,  condition. 

crease  Personal  and  Social  news  by  a  contest  referet.ee.  z\t  liberty  on  sb^rt  notice.  Pilfer  Por  a  paper  needing  an  equipment  of  this  size 
idea  that  produced  16  columns  a  week  when  first  Western  city.  .Address  W.CP.,  1507  N.  Em-  no  better  can  be  purchased. 

ttied.  Complete  lay-out,  24-p.  pamphlet,  with  poria  .Ave.,  Wichita,  Kans. _ Press  is  boxed  and  will  be  sold  for  $12,500 

free  copy  of  Campbell’s  Style  Book  for  News  aasslfied  Advertising  Manager-Married,  well  F.  O.  B.  New  York. 

Wnters  Endorsed  by  W  N.  Kant.  N.  E.  „iucated,  7  years  in  the  business;  for  the  past  . interested  in  a  machine  of  this  type  write 

Mgr.  Western  Newspaper  Union.  Introductoo  5  years  has  been  assistant  classified  manager  on  Morning  Telegraph.  New  York  City. 

price  positively  w-ithdrawn  AotiI  30.  (i.  E.  large  metropolitan  paper  in  Ohio,  working  under  . .  •  '  — 

rampbell  Wakefield,  Mass.  (Past  pres.  Mass.  business;  can  give  f  Ci- A I 

Press.,  state  vice  pres.  N.  E.  A.).  ,j,e  verv  best  references.  Will  consider  anv  LitljAL« 


EMPLOYMENT 

Help  Wanted 

Classified  Advertising  Manager  on  metropoli¬ 
tan  Daily  in  the  East.  Must  have  ability  to 
handle  men  and  build  classified  linage.  Write 


one  of  the  best  men  in  the  business;  can  give 
the  very  best  references.  Will  consider  any 

location.  B-870.  Editor  &  Publisher. _ 

Desk  or  Street — Experienced  young  man  avail¬ 
able  now.  B-836.  Editor  tt  Publisher. 


LEGAL 


INTERNATIONA!  PAPER  COMPANY 
Now  York.  N.  Y.,  February  23,  1927. 
Editorial  Y<mng,  married,  newspaperman,  ID  ■jqjg  Board  of  Director*  have  declared  a  regular 
years  expenence  every  desk  and  peat,  avail-  quarterly  dividend  of  one  and  three-qnarters  per 
able  now.  Hm  pep,  personality,  miti^ive  and  (144%)  on  the  Cumulative  7%  Preferred 


anything.  B-857,  Editor  stock  of  this  Company,  and  a  regular  quarterly 
>v  Publisher. _ dividend  of  one  and  one-half  per  cent  (1\4%) 


in  detail  =0.  ^a.t*  Fditorial  Writer,  employed,  desires  position,  on  the  CiimulatlTe  6%  Preferred  Stock  of  this 

d«ired.  married  or  single,  etc..  All  coVrespon-  "^iS^^n;  tmiTmlr Itu’ffr sna^^^ 


dence  will  he  treated  confidential.  B-872, 
Editor  &  Publisher _ 

Experienced  Reporter— A  thOTOughly  experi¬ 
enced  man  wanted  on  morning  paper,  approxi¬ 
mately  one  hundred  miles  from  New  York.  One 


Company,  for  the  current  quarter,  payable  April 
15th.  1927.  to  holders  of  record  at  the  close  of 


graphs;  dramatic  criticism;  sports.  Age  39;  business  April  1st.  1927.  Checks  will  be  mailed, 
married:  family.  Dependable.  B  879.  Editor  Trinsfer  books  will  not  cloao. 


&  Publisher. _ _ _  _ 

Execzitive  and  Writet — High  grade  newspaper 


sf  "can%3  ciT  halL  or  c;ur\h;u^^  "I;,  Tnd"growM'n“g"’ po',iti^T"as'-  edi.t* 

politics.  A  man  who  can  dig  up  the  news  and  P®tmanent  and  growimr  position  as  editor, 
write  it.  State  vour  age.  exjirience.  salary,  managing  edimr,  news^.tor  or  city  Hitor.  pre- 
H  .you  are  not  '  thoroulhly  competent.  dor?t 


write.  B-875.  Editor  &  Publisher.'  V*  and  increased 

i5 - = — r- — ^ - - —  sale  value  of  property  $100,000  dunns  year. 

newspsper  Brams  Wanted — Are  you  a  fast,  Now  free  because  of  con.solidatinn.  StartinR 
caretul  copy  reader?  Can  you  do  snappy  re-  salary  must  be  from  $100  to  $150  weekly*  de- 


L-iciui  copy  reaoerr  can  you  do  snappy  re-  salary  must  be  from  $100  to  $150  weekly*  de- 
wntes.  Are  you  nowr  steadily  employed  in  a  nendinp;  upon  size  of  citv  and  living  costs,  as 
responsible  position  ?  Do  you  want  to  improve  1  have  a  sizeable  family.  Am  36.  well 
answer  **ytr*  to  educated,  well  read,  widely  traveled.  Will  Rive 
an  thMc  questions,  you  arc  a  candidate  for  a  preference  to  progressive  community  which 
Jpo  ^.tth  one  of  the  fastest  growing  organiza-  offers  best  environment  to  mv  children  and  best 
United  States.  Write  8  858.  Editor  futuro  to  myself.  Address  B-87J.  Editor  A 
*  PuWuher.  Publisher.  - 


OWEN  SHEPHERD,  Tressurer. 

Nearly  everybody  in  its 
field  reads  THE  EDITOR 
&  PUBLISHER.  That  is 
why  its  Classified  produces 
results. 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Botineii  Eitablitkad  In  1899 
350  Madison  Ave.,  New  York 
Faoiflo  Coast  RepTSsentatlvsi 
H.  0.  Moots,  616  N,  Canon 
Drive,  Beverlr  Bills,  Calif. 


CONSOLIDATION 

The  merging  of  newspaper  interests  is 
s  subject  that  has  received  special  study 
and  investigation  by  this  Arm  for  nearly 
17  years.  It  is  a  big  subject  and  requires 
considerable  technical  knowledge,  both  as 
to  valuation  and  operating  methods. 
■When  properly  organized,  the  resulta  are 
never  disappointing. 

Wo  have  been  factors  in  many  im¬ 
portant  consolidations,  sales  and  ap¬ 
praisals. 

HARWELL  &  CANNON 

Timet  Bldg.  New  York 


i  WE  CONNECT  THE  WIRES  1 


plKCULATION  .M.ANAGEK  or 
^  assistant.  Only  24,  but  has 
proved  efficiency.  Over  four 
years  in  newspaper  circulation, 
two  years  as  manager.  Increased 
output  from  3500  to  4800  daily. 
Gets  results  through  newsboys 
and  agents.  Employer  writes: 
“Leaves  department  in  far  bet¬ 
ter  shape  than  when  he  took 
charge;  is  a  good  organizer.” 
Ready  at  $50.  No.  10918. 


FERNALO  SCXCHANGE.  INC 
■icuniTv  *100  SsainorisLD  ***•• 
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FIGHTING  CAPITAL  PUNISHMENT 


\  STUNT  suggested  by  a  newspaper 
advertising  man  who  obtained  the 
idea  from  an  advertisement  in  Editor  & 
Publisher,  was  responsible  for  obtaining 
considerable  increased  space  from  a  local 
department  store.  The  suggestion  was 
made  that  once  each  week,  the  president 
of  the  company  run  an  advertisement, 
separate  from  the  firm’s  regular  space,  and 
over  the  president's  signature,  addressed 
to  various  individuals  in  the  city.  For 
instance,  on  the  marriage  of  a  popular 
young  club  man,  congratulations  to  the 
couple  were  in  order ;  on  the  expansion 
of  a  local  industrial  firm,  the  message  was 
directed  to  the  executives  and  employes  of 
the  concern,  etc.  The  plan  won  more  in¬ 
dividuality  for  the  store  and  proved  a  de¬ 
cided  hit  in  increasing  the  store’s  good 
will  and  the  newspaper’s  linage. — B.  A.  T. 


Hardware  dealers  are  poor  advertisers. 
For  that  reason  if  no  other  they  are  a  field 
of  large  possibilities.  Why  not  start  a 
section  of  your  paper  under  the  heading  of 
“New'  Ideas  in  Hardware”  and  get  your 
local  merchatrts  to  advertise  some  new 
article  they  have  to  offer. — C.  E.  P. 


Friends  and  neighbors  of  the  new  sub¬ 
scriber  are  not  overlooked  by  the  circula¬ 
tion  department  of  the  Portland  (Ore.) 
Oregonian  which  sends  a  “Thank  You” 
card  as  follows: 

“We  Thank  You 

“For  your  subscription  to  the  Morning 
Oregonian,  which  we  have  entered  on  our 

mail  list  to - .  You  no  doubt  have 

appreciated  our  efforts  to  give  you  the 
best  in  news  and  features.  Why  not  do 
your  friends  and  neighbors  a  favor  by 
urging  them  to  .subscribe?  We  are  en¬ 
closing  order  blanks  and  rates  for  their 
convenience.  THE  OREGONl.\N.” — 
C.  M.  L. 


The  Dat’cnport  (la.)  Stimiay  Democrat 
carries  a  Shopping  Guide  page  edited  by  a 
special  solicitor.  The  plan  is  for  her  to 
visit  each  advertiser  weekly  and  write  up 
some  article  for  the  guide.  Small  illus¬ 
trations  are  used  in  each  item  and  the  rate 
is  the  foreign  rate  per  inch.  .Advertisers 
are  enthusiastic  over  it  and  at  present 
there  is  a  waiting  list  of  those  who  want 
to  get  on  the  page. — D.  A. 


Your  advertisers  will  have  more  con- 

COMPLETE  WIRE  REPORTS 
FOR  EVENING  AND  SUNDAY 
PAPERS 

International 
News  Service 

“Get  It  FIRST  but  First  Get  It 
RIGHT” 

63  Park  Row 
NEW  YORK  CITY 


tideiKe  in  your  ability  and  will  realize  that 
you  are  working  for  their  interests  as 
well  as  that  of  your  newspaper  if  you 
will  devote  a  little  more  time  to  studying 
the  merchandising  problem  of  your  clients 
and  getting  results  for  them.  By  so  doing 
you  will  sell  several  times  as  much  adver¬ 
tising.  It  is  never  necessary  to  “sell”  a 
client  a  second  time  if  you  can  produce 
results  for  him.  He  will  ask  you  to  help 
him,  and  will  gladly  accept  your  sug¬ 
gestions,  once  he  learns  that  you  are 
working  for  his  interests  as  well  as  your 
own. 

I  have  followed  this  plan  for  three 
years,  and  as  a  result,  have  several  fine 
accounts,  the  advertiser  leaving  it  solely  to 
my  judgment  as  to  the  amount  of  space 
to  use,  and  when  to  use  it. — C.  N. 
Swanson,  Fairmont  Daily  Saitinel. 


N.  Y.  Graphic  Recently  Obtained  New 
Trial  for  Convicted  Man 

The  New  York  Evening  Graphic  is 
conducting  an  editorial  campaign  against 
capital  punishment,  maintaining  it  should 
be  abolished  “so  that  evidence  of  inno¬ 
cence  might  be  brought  forth  at  any  time.” 

Start  of  the  campaign  followed  action 
taken  by  the  MacFadden  tabloid,  which 
saved  Charles  Perelli,  29  year-old 
Brooklyn  man,  from  the  death  chair 
after  he  had  been  declared  guilty  of 
murder  by  a  Florida  court. 

The  Graphic  had  made  investigations 
which  lead  its  editors  to  believe  Perelli 
was  innocent,  but  too  poor  to  pay  for 
counsel.  He  had  been  convicted  of  kill¬ 
ing  Howard  Usher,  a  taxicab  driver,  at 
Daytona  Beach  in  1923. 

A  short  time  ago  Perelli  appealed  to 
the  Graphic  for  aid.  The  appeal  was 
published  and  a  fund  collected  with 
which  Mrs.  Rose  Falls  Bres  a  lawyer 
was  sent  to  Florida. 

Mrs.  Bres  argued  the  case  and  the 
Supreme  Court  of  Florida  has  granted 
the  convicted  man  a  new  trial. 

The  Graphic  is  now  publishing  in  serial 
form  the  life  story  of  Perelli.  .Appeals 
for  money  have  been  made. 
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'T'G  what  extent  is  radio  used  for  in- 
*  struction  in  the  schools  of  your  city? 
Inquiry  might  elicit  an  interesting  fea¬ 
ture  st'orv. — Ruben  Levin. 


In  most  cities  the  telephone  operators 
are  now  saying  “Thank  you”  instead  of 
repeating  the  number  you  give.  If  it  is 
being  tried  in  your  city,  ask  the  operators 
and  chiefs  if  there  are  more  or  fewer 
wrong  numbers  given  by  this  method  than 
formerly,  if  it  is  as  great  a  time  saver 
as  they  had  expected.  Ask  the  patrons 
how  they  like  it. — Thora  Eigenmann. 

“New  Faces  in  the  Legislature”  is  a 
short  one  column  feature  published  by  a 
Minnesota  paper.  It  runs  about  four 
inches  and  is  published  with  a  one-half 
column  cut. — G.  Smedal,  Jr. 


The  Indianapolis  Star  last  week  starteil 
a  .series  of  interviews  headed  “Oppor- 


Old-time  athletes  will  willingly  help  you 
get  up  a  page  or  more  on  their  activities. 
Get  the  business  men  who  were  athletes 
fifteen  and  twenty  years  ago  to  contribute 
ads  to  the  page,  and  run  a  few  news 
stories  about  their  activities  when  they 
were  in  the  limelight.  You'll  find  a  lot 
of  reader  interest  as  well  as  helping  the 
coffers. — B.  R.  Mann. 

.A  group  of  ads  of  prominent  manufac¬ 
turers  of  the  city,  together  with  photos 
makes  an  excellent  feature  for  a  Spokane 
(Wash.)  Daily  under  the  heading  “Inland 
Empire  Payroll  Builders." — C.  M.  1... 
Seattle,  Wa.sh. 


BThe  O’Dell  Newspaper  Service 
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.—  she  was  keld. 
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How  To  Play 

GOLF 

By  JOHNNY  FARRELL 

Famous  Tsachcr  of  That  Gam* 

24  LESSONS 

lUustrated 

For  release  daily 

KING  FEATURES 
SYNDICATE,  Inc. 
New  York  City 


“Gone  But  Not  Forgotten,”  a 
head  bearing  an  illustration  of  a  grinn^ 
youth  in  a  car  speeding  away  and 
the  dumbfounded  owner  behind.  BelS 
each  day  is  given  the  list  of  cars  stola 
and  the  owners,  without  further  exola^. 
tion. — U.  S.  Vance. 


.A  reporter  with  a  sense  of  humor  can 
get  an  amusing  feature  story  out  of  tb 
excuses  given  by  motorists  arraignef  m 
the  traffic  court.  The  man  usually  as- 
signed  to  this  run  is  probably  too  ac¬ 
customed  to  the  procedure  and  the  wait 
of  the  defendants  to  get  the  best  out  oi 
this  feature  but  a  man  dispatched  to  tb 
court  “fresh”  can  turn  the  trick 
mirably. — A.  W.  Gage. 


The  Sheboygan  Press  recently  ran  an 
article  on  an  old  book  possessed  by  o» 
of  the  subscribers.  This  article  brooHit 
a  flood  of  letters  from  many  other  ^ 
scribers  who  possess  old  books,  fb 
“book  tournament”  is  still  going  stroo* 
and  is  causing  much  favorable  commiw 
-Harold  R.  Maier. 


tunity  Calls  Often,”  setting  out  how  va¬ 
rious  successful  business  men  in  Indian¬ 
apolis  got  their  start  and  climbed  to  suc¬ 
cess.  The  first  interview  was  with  the 
president  of  a  large  bank,  who  told  of 
beginning  as  a  cub  bank  clerk  and  lead¬ 
ing  to  his  present  position.  The  inter¬ 
views  are  printed  on  the  financial  page 
and  are  written  by  the  financial  editor. — 
R.  P.  Overmyer. 
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First  Orders 

Chicago  Daily  News 
Milwaukee  Journal 

LOVE,  LIFE  and  the  LAW 

by 

Mary  Fisher 

Attorney  -at-Law 

Tri-Weekly  Stories 

of 

Real  Life 

with 

Strong  Appeal  for  Women 


A  BETTER 
PICTURE  PAGE 

Perfectly  balanced  in  news 
interest  and  pictorial  quality 
is  the  daily  8-column  picture 
page  supplied  without  extra 
charge  to  EFS  clients.  It’s 
made  up  to  get  and  keep  the 
eye  of  the  entire  family. 

IV rite  for  proofs 

EDITORS’  FEATURE 
SERVICE,  INC. 

Times  Building,  Cleveland,  0. 


BY  UNITED  PRESS 


UNITED  PRESS  ASSOCUTTONS 
World  Building  New  Teik 


A  Daily  Sports  Feature 


Two  Columns 
in  PICTURE  and  TEXT 


by  Joe  Archibald 


SHORT  CLEVER  TIMELY 


This  fastnrs  takes  up  a  very  naiB 
amvuat  sf  spase  aad  givss  an  np-te-tk* 
minnte  anrie  sn  enrreat  sports. 


ITrite  for  Samples 


The  McChre  Newspaper  Syidicdi 

S73  Fanrtfc  Avsiie 


i 


